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THE BUFFALO PURK FAT CUBER 


Sausage kitchens specializing in 
Mortadella, Bologna, fancy Meat 
Loaves and other specialties find 
uniform cubes greatly improve the 
appearance of their products. 


A sturdily built ‘‘BUFFALO”’ 
Cube Cutter saves time and money 
in these plants by eliminating a 
tedious, time-wasting, hand oper- 
ation. 


Long strips of pork fat, cooked 
meats or cheese fed into this prof- 
itable, cost-reducing machine are 
cut at the rate of 400 lbs. per hour. 


Knife heads can be furnished to 
cut 14”, 3%” or 14” cubes or strips 
can be formed by making simple 
adjustments. 


Write today for the circular de- 
scribing this Cuber and other 


modern ‘‘BUFFALO’’ Sausage Ma- 
chinery. 


JOHN E. SMITH’S SONS CO. 


Est. 1868 
Buffalo New York 


Chicago e 11] Dexter Park Ave. Los Angeles e 2407S. Main St. 
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20 YEARS AGO THIS MONTH 
THE FIRST FORD TRUCK WAS BUILT 


TODAY...-FORD LEADS THE WORLD 
IN TRUCK-BUILDING EXPERIENCE 


The first Ford truck was built July 27, 1917. Because it 
was built of materials stronger but lighter than those in 
common use, it combbasd ruggedness and reliability 
with low operating cost. Because it was sold in large 
numbers, its price was low. It was the first low-priced 
truck of quality, and it met with immediate success. 
Since 1917, Ford has built more trucks and commercial 
cars than any other manufacturer ... more than four 
million units. Measured in years or in units, Ford leads 
the world in truck-building experience. 


Such experience has enabled Ford engineers to im- 
prove the Ford truck year after year. The 1917 model 
was 40 horsepower and sold for $600. Today’s Ford V-8 
Truck gives you 85 horsepower and sells for nearly $100 
less. Road speeds of 70 miles an hour ... nearly double 





the speed of the 1917 model . . . are possible with today’s 
Ford truck. Frames, springs, axles, clutches and wheels 
have been strengthened for greater load-carrying ability. 
Safety has been increased by the use of an all-steel cab 
and Safety Glass. 

And as for ECONOMY ... today’s Ford V-8 Trucks show 
the lowest ton-mile costs of any truck in Ford history. 

Try a Ford V-8 Truck under your own operating con- 
ditions. Ask your Ford dealer for an “‘on-the-job”’ test 
of an 85-horsepower Ford V-8 Truck if your loads are 
heavy ... or for light delivery service with frequent 
stops, try the thrifty new 60-horsepower Ford V-8. 


E&P Convenient, economical terms through Authorized 
Ford Finance Plans of the Universal Credit Company 


FORD V°8 
ATRUCKS 
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L /P —the ratio of LOAD to POWER— 
tells the story of Trailer economy in 
a nutshell. You get bigger payloads from the 
same power—because Trailers simply put all 
the power in your motor trucks to work. 
For example, when you use a 1%-ton truck as 
a tractor and couple it to a Fruehauf Trailer, 
the 1%-ton power unit becomes the equal of a 
3-ton straight truck in load-hauling capacity ! 
Instead of using trucks to carry loads on their 
backs in pack-horse fashion, with Trailers you 
use them to pull bigger loads—the modern 
horse-and-wagon method. 


WHAT IT MEANS 
Compared with a 3-ton motor truck, a 1%-ton 
tractor-truck and Fruehauf Trailer of the same 
load capacity averages 36% less in first cost and 
operates at an average saving of 34% per mile. 
But dollars-and-cents savings aren’t all. 


MANEUVERABILITY 
A Truck-and-Trailer unif is ‘‘hinged in the 
middle.’’ This pivot-turning feature gives ita 
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4 shorter turning radius than a truck with 
equal load space. 


FLEXIBILITY 

The Truck-and-Trailer is a two-piece unit, 
quickly attached and detached. Often one power 
unit can handle three or more Trailers; the 
Trailers alone are left at loading and unload- 
ing docks—the truck is on the road almost con- 
tinuously between the two points. Investment is 
reduced; truck idling is practically eliminated. 


HOW’S YOUR L/P? 

In these days of higher labor, materials, and 
taxes, wouldn’t you welcome the 30% to 60% re- 
duction “in haulage costs which results from 
Trailer operation? Take the first step toward 
this saving—write us for a copy of ‘‘Executive 
Thinking;’’ it tells why so many business men 
are turning to Fruehauf Trailers. No obligation. 


Oldest and Largest Manufacturers of Truck-Trailers 


FRUEHAUF TRAILER COMPANY 
10916 Harper Avenue Detroit, Michigan 
Sales and Service In all Principal Cities 
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PROFESSIONAL HAULERS USE MORE FRUEHAUF TRAILERS THAN ANY OTHER MAKE 

















SPEAKING 
PACKING 


There’s a whale of a lot of 
improvements packed into the whole line of 


“HALLOWE 


Packing Plant Equipment 

















The line of ‘Hallowell’? equipment designed 
and made especially for Packing Plant use 
is so extensive that space will not permit even 
a mention here of its many advantages and 
superiorities. Comprehensive descriptions and 
illustrations of the many items are included 
in our Catalog 482, a 40 page book prepared 
solely for executives of Packing and allied 
plants. If you are interested in equipment of 
the latest design and long wearing quality you 
should get a copy. There’s no obligation. 
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“Hallowell” Trolleys, Hooks, etc. 


STANDARD PRESSED STEEL Co. 


BRANCHES JENKINTOWN, PENNA. BRANCHES 
BOSTON CHICAGO 
DETROIT BOX 550 ST. Louis 
INDIANAPOLIS SAN FRANCISCO 
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: . 
SS delivery costs. For proof, get a demon- 
Unmatched E , 
Proved in 10,244. Mile stration of Chevrolet’s unequaled gas and 
“RIM OF THE NATION” x - 
TEST RUN oil economy. Check Chevrolet’s bigger 
With Half-Ton “Economy Model” 
Pickup—1,000-Pound Load load space. Ask about Chevrolet’s Improved 
teenies ieee ere 
Gasoline Use... ooo «838 Gals Load Distribution. See Chevrolet’s modern 
Ic sss ceccsesssacaets “1 Quart 
Gasoline Milage. 2034 ils pal Steelstream Styling. 
Average Speed................ 31.18 Miles per Hour 
Genaies Cest per Mile...... pth. be ae General Motors Installment Plan—monthly payments to suit your purse. 
Average Oil Mileage........... 1,365.9 Miles per Qt. 
"Thee vcard have bean eve the AAA, CHEVROLET MOTOR DIVISION 
Contest Board as being officially correct, 


General Motors Sales Corporation 
DETROIT, MICHIGAN 























PERFECTED HYDRAULIC BRAKES — NEW HIGH-COMPRESSION VALVE-IN-HEAD ENGINE — MORE LOAD SPACE — 
IMPROVED LOAD DISTRIBUTION—NEW STEELSTREAM STYLING—IMPROVED FULL-FLOATING REAR AXLE 


WITH NEW ONE-PIECE HOUSING (on 1'4-Ton Models)—NEW ALL-STEEL CAB— PRESSURE STREAM LUBRICATION 


"MORE POWER per gallon —<Hvecr = LOWER COST per foad' 
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This Machine 


is REVOLUTIONIZING the 


manufacture of lard 


and vegetable shortening! 


“Revolutionize” is a strong word—but what else can 
you say for a machine that is entirely different in design 
and principle of operation—that gives a whiter, creamier, 
better product—that will continue day after day and 
month after month to turn out exactly that same uniform 
product until the controls are deliberately changed—a 
machine that saves refrigeration and operates at lower 
cost? ... . Because of these facts, The Votator is now 
being used by the makers of the largest-selling vegetable 
shortenings on the American market. .. . Why not get 
all the facts of performance and cost? Your inquiry 
will not obligate you in any way. Address: 


VOGT PROCESSES 


A Division of 


The Girdler Corporation 


Incorporated 
Louisville, Ky. 
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WORTHWHILE SAVINGS 
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AACKERS using the Lixate Process for 
making brine report at least four im- 
portant savings from this modern method. 
1. Decreased labor cost for handling 
salt. 
2. Removal of manual labor from 
making and filtering brine. 
3. Reduced cost for distributing brine 
throughout the plant. 
4. Savings up to 20% and more in the 
amount of salt required. 





Beyond these savings, the Lixate Process 
provides a better brine by an easier and 
cleaner method. The Process is entirely 
automatic. Economical grades of rock 
salt are placed in a hopper above the 
Lixator. Salt feeds by gravity as required. 
It is dissolved by automatically regulated 
flow of water. It forms a fully saturated 
brine without agitation. The brine is 
filtered to be crystal clear, and flows to 
a storage tank ready for gravity feed or 
pumping to any part of the plant. 

The clear, pure brine is superior for 
every purpose—pickling, lard cooling, 
regenerating zeolite water softeners, to 
resaturate spray brine, or for brine refrig- 
eration. Let a Lixate engineer call at no 
cost or obligation. He can show you how 
you can cut costs and at the same time 
improve your plant operation. Merely 
write for a copy of the Lixate Book, 
and ask to have a Lixate Engineer call. 
Address: International Salt Company, 
Inc., Scranton, Pa. 


The LIXATE Hocen 


REG. U. S. PAT. OFF. 


FOR 
MAKING BRINE 


INTERNATIONAL SALT CO., INC. 


GENERAL OFFICES—SCRANTON, PA., and NEW YORK CITY 
SALES OFFICES: Buffalo, N.Y. ° Philadelphia, Pa. ° Boston, Mass. 
Baltimore, Md. ¢ Pittsburgh, Pa. « Newark,N.J. «© New York, N.Y. 
Richmond, Va. «+ Atlanta,Ga. « NewOrleans,La. « Cincinnati, Obio 
St. Louis, Mo. «© REFINERIES: Watkins Glen, N.Y. «© Ludlowville, N.Y. 
Avery Island, La. « MINES: Retsof, N.Y. « Detroit, Mich. « Avery Island, La. 


THE LIXATE PROCESS FOR MAKING BRINE 


The Lixate installation illustrated is 
in the plant of Klinck & Schaller, Inc., 
Buffalo, N. Y., where Lixate brine is 
used in connection with meat packing. 
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MEAT LOAVES or 
ear HAMS in Casings! 


New Flavor Appeal 





Better Keeping Quality 


Improved Appearance 
Stuffer 


Made of Stainless 
Steelwith Cast *" 


PERMANENT 
IDENTIFICATION 


Aluminum Base 





A single, simple operation—processing in the Adel- 
mann Luxury Loaf Container—gives your loaves a 
distinguished new appearance that multiplies sales. 
The Adelmann Luxury Loaf Container provides 
practicability, appearance, and low cost. The trans- 
parent casing affords visibility, identification, and 
protection. Used in combination, they produce 
luncheon loaves that cannot be confused with ordi- 


nary competitive products. Pistachio nuts, pickles, ADELMANN 





pimentos and peppers are visible through the casing Luxury Loaf Container 
and add to the attractiveness of the product. 

Pullman loaves or small hams produced in sizes Pep aiistems, Semeus geetaetion of 
02 LE, 1-0-E, 02 SE, or 02 GE, may be inserted into quay ee, Soewee -_ apeeien. 
4',-inch High Stretch Viskings by using our New yee — ticsageae nd 

© able in cast aluminum or stainless 


Stuffer No. 2. Ask for particulars. steel. 


ADELMANN—‘“‘The Kind Your Ham Makers Prefer’’ 


4 / 
a 


Office and Factory, Port Chester, New York 
CHICAGO OFFICE: 332 8S. MICHIGAN AVE. 


European Representatives: R. W. Bollans & Co., 6 Stanley St., Liverpool & 12 Bow Lane, London 
Australian and New Zealand Representatives: Gollin & Co., Pty. Ltd., Offices in Principal Cities 
Canadian Representative: C. A. Pemberton & Co., Ltd., Toronto, Ont. 
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TRADE MARK 
REGISTERED 





and kept se in SYLPHCASE K CASINGS 


(Reg. U.S. Pat. Off.) 
The packaging of hams in transparent casings is comparatively new — but it is progressing by leaps 
and bounds. @ There's sales appeal in these well dressed hams, and there's good advertising value in 
these attractively printed casings. The retailer is bound to recognize it and increased sales will follow. 
@ SYLPHCASE K Casings are the modern efficient casings for packaging smoked hams and all meat 
specialties. We will gladly send you samples for testing purposes so that you may learn at first 
hand of their many qualities in appearance, strength and stretch. They are the standard of value. 


Manufactured by 


SYLVANIA INDUSTRIAL CORPORATION 
Executive and Sales Offices: 122 East 42nd Street, New York 
Works: yao canamaiatee Va. 


ma: 
J rave manx © 


REGISTERED 


US. oe 
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BRANCH SALES OFFICES 
427 W. Randolph Street, Chicago, lll. 
120 Marietta Street, Atlanta, Ga. 
809 Santa Fe Bldg., Dallas, Tex. 
201 Devonshire Street, Boston, Mass. 
260 S. Broad Street, Philadelphia, Pa. 


PACIFIC COAST 
Blake, Moffitt & Towne 
Offices and Warehouses in Principal Cities 
CANADA 
Victoria Paper and Twine Co., Ltd. 


Toronto and Montreal 





















A rae ee Rego? 
a Shit, Pk 7 See oka } 


BRO gh Ree et Sr ee aha, 
Mk see cle 2 te ‘aa 4 5 


FOR QUALITY PRODUCTS 


Dependable Selection - Uniform 
Quality --- Prompt, intelligent 
service ----+:-: All types of 
BEEF - HOG - SHEEP CASINGS 


ARMOUR AND COMPANY © Chicago. U.S. 
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‘PAINT in the ACeat ‘PLANT 


% Protection for Plant and Equipment 
Possible in Many Meat Departments 


slogan for many years. under the severe conditions which exist in many 
Such a slogan may not have appealed so meat plant departments. If packers were more 
directly to the meat packer, since the very nature familiar with such developments they might take 


ee C seen up and paint up” has been a popular recent years in developing paints which stand up 


of his business—not to mention inspection regula- | greater interest in the benefits to be derived from 
tions—makes it necessary for him to keep his plant keeping plant and equipment in better condition 
: “spick and span” at all times. by this means. Rapid deterioration and high main- 


tenance costs are factors to be considered seriously 


Pas ” , 
Admitting that the well-conducted meat plant is in these Gaye of enies uereew rel Seen. 


a model of cleanliness, the fact remains that even 
perfect sanitation is not a protection against de- Where Paint Saves 
terioration in structure and equipment. An example nee , 

of the recognition of this fact is the rapidly-spread- For walls, ceilings, wood and steel in most of 
ing use of stainless steel as a substitute for other pony esa ee ee coe 
metals in tommy types of ment penet equipment. even in D.S. and S.P. cellars—paints which stand 
Paint as a Protector up satisfactorily are available. Knowledge of this 


Paint is another plant protector, 
when properly selected and prop- 
erly used. 

It is true that paint problems are 
difficult in some packinghouse de- 
partments. Packers may be excused 
for being skeptical about profits to 
be earned in keeping buildings and 
machinery well painted, and for 
failing to take seriously the claims 
of some paint manufacturers. The 
honest paint manufacturer will ad- 
mit this. 

But a good job has been done in 


> 


PAINT PAYS DIVIDENDS HERE 


Where nature of work requires good light- 
ing, white or light-colored paint on side 
walls and ceilings is a money saver. One 
meat plant engineer says a good paint job 
saves as much as 20 per cent in cost of 
electricity for lighting. 










































































PAINTING HELPS LIGHTING 


Light-reflecting paint on walls and ceilings 
helps the lighting in many packinghouse 
departments. Better lighting reduces spoil- 
age of product and accidents to workmen. 
ABOVE.—Pork cutting table before room 
was painted. BELOW.—Same after a good 
paint job was done. Note better lighting. 


fact by packers is required—say engi- 
neers, architects and paint manufac- 
turers—before rapid deterioration of 
meat plant buildings will be halted and 
large annual expense for repairs and 
replacements reduced. The fact that the 
painting problem is a difficult one in 
some instances should not keep the 
packer from taking advantage of the 
protective quality of paints throughout 
the greater portions of his plant. 

Fortunately, however, maintenance of 
buildings and equipment is taken much 
more seriously by packers today than 
formerly. Intelligent maintenance 
planning, based on careful surveys, is 
becoming the rule in a great many meat 
packing plants. 


Maintenance Surveys 


A maintenance survey may be made 
at any time of the year. It may include 
the plant as a whole or the various de- 
partments, one at a time. For ex- 
ample, a maintenance survey of re- 
frigerating equipment, coolers, freezers, 
piping, etc., usually is conducted early 
in the fall, so that repairs can be made 
during cold weather when demands for 
refrigeration are lightest. 

A painting survey—to determine 
needs for building and equipment pro- 
tection—might well be conducted when 
this general survey is made. It should 
also include the advisability of painting 
to improve lighting conditions and gen- 
eral appearances. Such a survey is 
mostly a matter of observation and de- 
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cision and requires little or no spe- 
cialized knowledge—just common sense. 
Any intelligent plant executive can 
make it. 

But after a packer has decided on his 
painting needs, how can he choose those 
paint products to use on different sur- 
faces in various locations to get pro- 
tection for a sufficient length of time to 
justify the investment in paint and the 
labor of applying it? 


Getting Paint Information 


Unsatisfactory results with paints 
purchased locally will automatically rule 
out the local paint dealer as a source 
of information, in a great many in- 
stances. He rarely has sufficient spe- 
cialized knowledge of paints and con- 
ditions in the various departments of 
the meat plant to make satisfactory 
recommendations. 

But two other sources of information 
are open to every packer. 

In the larger meat packing plants 
paint purchases are based on informa- 
tion collected as the result of tests and 
experiments over considerable periods. 
This method of collecting information, 
while slow, is available to every packer. 
The paint manufacturer usually is glad 
to cooperate in any such tests. As a 
matter of fact, it is largely as a result 
of such tests and experiments that he 
has produced the satisfactory paints 
available today. 

In some plants these paint tests and 
experiments apparently never are com- 
pleted. New paint products are being 
tried out constantly, under actual meat 
plant operating conditions. 


How Tests Are Made 


Paint tests are sometimes made on 
panels covered with the paint under- 
going test, hung in the department for 
which the paint is recommended. In 
other cases paint under test may be ap- 
plied to sections of wall, ceiling or steel 
work. In both cases life of the paint 
under the particular conditions is de- 
termined by observation, and is com- 
pared with the “standing up” qualities 
of other paints used or tested in the 
same location. 


If the packer does not care to under- 
take such tests—or if he needs paint 
information in quicker time than he can 
get it by the test method—he can turn 
for help, as increasing numbers in the 
meat industry appear to be doing, to 
the larger paint manufacturers, par- 
ticularly those who have been active in 
developing paints for use in the meat 
plant. 

Packers have found this a quick and 
generally effective method for securing 
paint facts. When considerable paint- 
ing is to be done one or more paint firms 
may be contacted for information and 
recommendations. 


Help From Paint Experts 


One small packer who recently painted 
his plant asked for and received help 
from three firms. Paint manufac- 





turers’ recommendations, he says, fur- 
nished a sound basis on which to work 
out a painting program which covered 
all but a few of the more difficult situa- 
tions. 

In all cases the information asked for 
should include specifications for prep- 
aration of surfaces and application of 
the paint. These should be followed 
carefully. A detailed record of each 
painting job is always useful in select- 
ing the best paint when repainting is to 
be done. 


NOTE—In choosing paint manufacturers from 
whom to ask information it is important, of course, 
to select those who are familiar with conditions in 
the various departments of the meat plant. The 
list is not long. It includes some of the better 
known firms and some not so prominent. THE 
NATIONAL PROVISIONER will be glad to sug- 
gest to any packer the names of paint manufac- 
turers who can help him with his paint problems. 


Checking Up On Paints 


It may be a surprise to many packers 
to learn how few are the general types 
of paint products required to meet satis- 
factorily the majority of situations in 
his plant. Knowing types of paints 
that stand up best on the various sur- 
faces under different conditions, his 
problem then is largely reduced to 
selecting from among the various manu- 
facturers’ brands. 

In a cooler in a meat plant in the 
Central West three brands of a certain 
type of paint may be seen on walls and 
ceilings. This packer is trying to de- 
termine which one is the best under the 
circumstances. The test has been under 
way for over six months. To date there 
is no evidence to indicate any one of 
these brands is any better than the 
others. 

These paints are of a popular type 
developed for meat plant use and are 
produced by a number of paint manu- 
facturers, 


Brand Name Means Something 


A large Chicago packer who uses 
large quantities of this particular type 
of product buys it from 5 different paint 
manufacturers. His purchases are gov- 
erned by results of tests in his plant, 
and by his knowledge of and faith in the 
paint manufacturer with whom he 
places an order. 

He believes in the old saying that “a 
responsible name on a sealed can is 
everywhere a guarantee of quality.” 
This applies to paint brands the same 
as it does to meat brands. 

While this packer sticks to brands he 
knows to be good, he is not adverse to 
testing out any new products offered. 
He realizes paints are being improved 
constantly, and he believes the only true 
test of paint value is service. It is only 
through tests, he says, that new prod- 
ucts with merit can be distinguished 
from others. 


Offers More Than Protection 


The major function of a paint—but 
not the only one—is to protect against 
deterioration of buildings and equip- 


(Continued on page 23.) 
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ReGIoNnAL MEETINGS #0 
Discuss TRADE PRACTICES 


turers realize the burden of cost in- 

volved in small orders, in special 
service and in special deliveries. Small 
orders make up a large percentage of 
the total orders of many companies but 
represent a very small part of their 
total volume of business. 

Facts relating to these matters were 
gathered by a special committee of the 
Institute of American Meat Packers 
and presented at a meeting of sales ex- 
ecutives held in Chicago on June 24. 
(See THE NATIONAL PROVISIONER, June 
26, p. 9.) 

So fundamental is the information 
presented and so important the influ- 
ence of these practices on the net re- 
turns of most companies—large or 
small—that it has been decided to hold 
a series of regional meetings through- 
out the United States during July for 
their further presentation, President 
Wm. Whitfield Woods announced this 
week. Institute regional chairmen will 
preside and a member of the Institute 
staff will attend each meeting. 


Fin packers or sausage manufac- 


Practices to be Eliminated 


Approximately 140 sales executives 
from all parts of the country assembled 
in Chicago on June 24 to hear the com- 
mittee’s recommendations and discus- 
sions in the light of actual experience of 
companies which have endeavored to 
apply some of the same policies. 

The committee’s recommendations are 
classified in three groups: 


1—That the following practices be 
eliminated by all companies; 

a. Furnishing sales or clerical hélp 
to dealers. 

b. Extensive entertainment of cus- 
tomers. 

ec. Paying any part of expenses of 
buyers from their places of busi- 
ness to a buying center or plant. 

2—That an effort should be made on 
a regional basis to get each 
packer: 

a. To eliminate extensive and 
wasteful deliveries. 

b. To establish a definite hour after 
which no orders would be ac- 
cepted for delivery that day. 

3—That every packer make an effort 
to eliminate or increase the size of 
orders so small as to involve an 
excessive selling and delivery ex- 
pense which cannot be covered out 
of the margins ordinarily obtain- 
able from this business. 


Small Orders Costly 


In connection with the small order 
problem, it was pointed out that com- 
panies which have undertaken a study 
of their own accounts have discovered 
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that a very large percentage of the num- 
ber of orders resulted in only a very 
small percentage of the total volume of 
business; and, further, that these small 
orders were costing far more money 
than it was possible to obtain in in- 
creased margin and that, for this rea- 
son, an outright money loss is being 
sustained on most small orders which 
must be made up from other sources. 


Answers to a questionnaire sent out 
by the Institute indicate that, on the 
average, more than half of all orders 
received by this group of companies 
brought in only one-sixth of the total 
business, and half of the money spent 
for distributing each company’s prod- 
ucts, on the average, was used to sell 
and deliver only one-sixth of the total 
tonnage of products sold. 


These and similar facts brought out 
by the experiences of individual com- 
panies which have undertaken to solve 
the small order problem will be brought 
forcibly to the attention of all packers 
and sausage manufacturers at each 
regional meeting. It has been recom- 
mended by the Special Committee— and 
this recommendation brought instanta- 
neous response on the part of execu- 
tives attending the meeting on June 24 
—that each company undertake a study 
of the small order problem in its own 
plant for the purpose of informing it- 
self on the following points: 


How To Study Orders 


1—How many orders are under 10 
pounds—under 25 pounds—under 
50 pounds, etc.? 


(Continued on page 23.) 


PACKER LABOR SITUATION 


Strikes were called in two packing 
plants and several branch houses in 
the Nashville, Tenn., area this week by 
the Amalgamated Meat Cutters and 
Butcher Workmen, A. F. of L. affiliate, 
and a walkout at the Jacobs Packing 
Co. plant was postponed pending nego- 
tiations. At the Neuhoff Packing Co., 
where the A. F. of L. was recently 
named as collective bargaining agent in 
a close National Labor Relations Board 
election, about 200 employes were in- 
volved in a strike for higher wages. 
Police escorted 250 employes into the 
plant on June 28 and promised protec- 
tion for all desiring to penetrate picket 
lines as well as for livestock and perish- 
able product trucks. Officials of the 
company stated that employes’ wages 
had been raised 56 per cent since 1933 
and are now the highest in history; 
that workers now have a basic 40 hour 
week, pensions, vacations with pay, 
seniority rights and pay in case of sick- 
ness, 


Sixty employes of the Smith Packing 
Co. at Nashville failed to return to work 
on June 28, but stood quietly before the 
plant’s gates with no sign of disorder. 
Officials refused to confer with labor 
leaders and R. E. Smith, president of 
the company, said that his employes 
wished to return to work but were 
afraid of a clash with Neuhoff strikers. 
Union organizers are asking for a 25 
per cent increase in wages and a closed 
shop agreement. 


Workers at the Jacobs Packing Co. of 
Nashville failed to stage a walkout on 
June 28, after a conference between 
George S. Jacobs, president of the com- 
pany, and Ray Wolfington, A. F. of L. 
organizer. The union demanded a closed 
shop but Mr. Jacobs explained that some 
of the company’s directors could not be 
reached immediately and no decision 
could be made until later in the week. 
Work continued until about 50 Jacobs 


(Continued on page 33.) 
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WHERE BETTER TRADE PRACTICES WILL BE OUTLINED 


Place and date of regional meetings to be held by the Institute of American Meat 
Packers during July for the purpose of explaining bad trade practices and means of 
correcting them. 
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Meat 


to the °Front 


Packer’s Job Is to Get Food 
Dealer to Feature Meats 


dising methods has taken place 

during the past few years. Con- 
vincing a large enough number of re- 
tailers that they should carry an ade- 
quate stock of food products used to be 
sufficient for success. In today’s scheme 
of things, getting the dealer to stock 
products is only the beginning of the 
selling job. 

A few years ago the food processor 
could consider his job completed when 
the retailer bought a bill of goods and 
paid for it. Today he realizes his re- 
sponsibility includes moving his prod- 
ucts out of stores into the homes of 
consumers who will use them and come 
back for more. 


The Packer's Job 


The fact that the meat packing in- 
dustry provides products which will 
meet definite human needs, and makes 
them available in sanitary, attractive 
form everywhere at all seasons, does 
not change the fundamental fact that 
meat never will successfully meet the 


A GREAT change in food merchan- 


competition of other foods as long as 
the packer leaves entirely to the retailer 
the important job of moving meats out 
of the store and into the home kitchen. 
While it is true that the housewife, 
because of her unfamiliarity with meat 
grades and her inability to judge meat 
by appearance, has depended largely 
on retailer recommendations to guide 
her meat purchases, the fact remains 
that wrapping, packaging and identify- 
ing are fostering independent action. 
Today more than ever before the 
housewife feels she is entirely capable 
of making her own selections from 
among the food brands—meats and 
many other food products—of many 
types, character and price classifica- 
tions on display. Frequency with which 
she purchases other foods in preference 
to meat is very liable to depend on the 
effectiveness of the efforts made to sell 
meat to her and keep her sold on it. 


Two Kinds of Competition 


A packer’s products are up against 
two kinds of competition in the retail 
food store—competition of other foods 
and competition of other meat brands. 
Both are becoming more difficult to meet. 

First, because meat is not receiving 
the merchandising study and effort that 
is being given to other foods. Second, 
because there is today little consumer 
loyalty to brands that do not have con- 


WRONG WAY TO DO IT 


In this food store the meat department is 

way back at the rear. No wonder other 

foods get the first call on the consumer’s 
dollar! 


























sumer demand-building effort behind 
them, 

This modern, fast-stepping genera- 
tion seems to feel they owe it to them- 
selves to constantly try new things in 
their search to get satisfaction and 
their money’s worth. They are quite as 
liable to be influenced by eye appeal in 
a strange brand as by known high qual- 
ity in a familiar brand. 


Point-of-Sale Advertising 


“We recognize the importance, under 
present conditions in food merchandis- 
ing, of calling attention to our products 
in food stores, and of packaging and 
using point-of-store advertising to in- 
fluence housewives to purchase our 
brands,” a packinghouse sales manager 
said recently. 

“But we have given up the job of 
point-of-sale display and advertising as 
hopeless. The retailer is literally being 
swamped with store display, advertising 
and selling helps—window and floor 
displays and wall, counter and show- 
case cards, stands, etc.—of every de- 
scription. He can use only a small 
quantity of the great mass of material 
he receives. This kind of product pro- 
motion is very expensive and we do not 
feel we can engage in it in view of the 
small quantity of it we are able to have 
put into use.” 

Other food manufacturers undoubt- 
edly would like to have all meat packers 
adopt a similar policy. It is true that 
the quantity of store advertising ma- 
terial of all kinds has increased enor- 
mously. It has grown because, when of 
the right sort, it increases consumer 
purchasing. Whether or not it is used 
by the retailer depends on not what it 
is made of, what method of decoration 
is used, its size or cost, but whether or 
not it will enable him to increase his 
sales. 


This Packer Missed the Point 


Many an expensive display for retail 
store use falls far short of doing a good 
selling job, while some inexpensive dis- 
plays have returned their cost many 
times over by building consumer good 
will and consumer demand and influ- 
encing impulse sales. 

This packer sales manager missed 
the point, therefore, when his decision 
to abandon use of point-of-sale adver- 
tising was based on retailer inability 
to use but a small proportion of the 
store advertising and display material 
available to him. He might better have 
reserved his decision until he had 
checked into the quality of the material 
he had been supplying retailers, and the 
effectiveness of the methods he had been 
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using to put his store advertising mat- 
ter into use after he had spent good 
money for it. 

Laying down on the job because com- 
petition has become keen plays right 
into the hands of competitive foods, and 
weakens the competitive position of 
meat. 


Put Meat Up in Front 


Meat is the food around which the 
meal is built. This fact is suggested 
to the meat packing industry by one 
meat merchandiser as the foundation on 
which to build a new meat merchandis- 
ing method for both packers and re- 
tailers. 

“Let us look first at the retail store 
angle of meat merchandising,” he said. 
“In the majority of food stores the meat 
department is at the rear. The retailer 
probably does not appreciate this fact, 
but it takes only a little thinking for 
him to discover that from the stand- 
point of his total food sales this is the 
poorest arrangement that could be de- 
vised. 

“To get to the meat department the 
housewife—perhaps with a limited food 
budget—has to run a gauntlet of at- 
tractive non-meat food displays, all de- 
signed to influence her to buy. She may 
or may not reach the meat counter. If 
she don’t the packer and the retailer 
have lost a sale. If she does, her remain- 
ing cash, after accounting for “im- 
pulse” purchases of other foods, may 
not permit her to buy the meat item she 
planned for, or may require that she 
purchase hamburger instead of a por- 
terhouse steak. 


A Merchandising Plan 


“Let me repeat: Purchase of meat 
leads to the buying of other foods. 
Sliced bacon or ham requires eggs; 
spareribs—sauerkraut; whole or half 
ham—pineapple, brown sugar, yams, 
cloves; liver—onions; steak—potatoes; 
stew meat—vegetables; corned beef 
hash—eggs. Catsup, mustard, horse- 
radish, meat sauces, mushrooms, fruits 
and vegetables of various kinds and 
other foods are accompaniments for 
meat. 


“When meat is purchased, buying of 
other foods is encouraged. But pur- 
chases of competitive foods seldom re- 
quires the use of meat. 

“Here is the idea, therefore, for a 
forward-looking, constructive meat mer- 
chandising program. Let’s educate the 
retailer to the fact that he can increase 
his sales and profits by featuring meats 
first and above other foods. Let’s en- 
courage him to rearrange his store so 
as to bring meat FIRST to the atten- 
tion of the housewife when she enters 
his place of business, and to plan his dis- 
plays so that her first purchases will be 
meat and not some other food. 


Meat As a Sales Builder 


“Impressing retailers with the im- 
portance of meat as a sales builder for 
other foods, and encouraging him to 
feature meat as the basis of every meal, 
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would go a long way toward solving 
the problem of the competition of other 
foods. 

“It should not be difficult to get the 
retailer’s cooperation. He should willing- 
ly fall into step, because it means more 
sales and more profits for him. But I 
do not believe this cooperation can ever 
be secured if the packer is to continue 
in the future as he has in the past, 
leaving the really important step in 
meat merchandising—getting products 
into hands of consumers—entirely up 
to the retailer.” 


UNIQUE MEAT DELIVERY 


Because Brazilians want their meat 
“warm,” and not chilled, the Armour 
plant at Sao Paulo can deliver to its 
uptown branch house by trolley car in- 
stead of by refrigerated truck. A small 
fleet of electric cars has been equipped 
for handling Armour meat exclusively. 
They are lined with galvanized iron, 



























RIGHT WAY TO DO IT 


In this food store meats are given the place 
they deserve—right up in front! 


dust-proof and easy to clean. Beef can 
be hung in the car in quarters and car- 
casses of hogs and calves are also trans- 
ported in this manner. 


Meat is held in the branch house just 
long enough to sell it. The cars arrive 
from 9 to 11 a.m.; dealer trade starts 
calling at the branch from about noon 
to 3 p.m., and from 8 p.m. on the meat 
is delivered to purchasers. Carcass 
meats generally cool in the retail shops 
overnight. The shops open at 4:30 a.m. 
and by 10:30 or 11 the stock is sold 
out, retailers disposing of their entire 
purchases from day to day. 


Watch the “Classified” page for good, 
experienced men. 





MEAT DELIVERED BY TROLLEY CAR 


Unique meat delivery car used by Armour and Company be- 

tween its plant and branch house at Sao Paulo, Brazil. Brazilians 

do not like chilled meat, so product moves out of the plant on 
one day and is in consumers’ hands early the next morning. 
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INTERNATIONALS 


Illustrated: %- to 1-ton Model D-15 with de luxe panel body. 


Su has the spotlight these days 
in the new International Trucks. 
Streamlined style may be every- 
thing the public sees when your 
trucks are on the road, but in your 
own mind the many improvements 
built into these trucks are even more 
important. Improvements designed 
into them from the drawing board 
up, from the laboratory out. Quali- 
ties that will show on the job dur- 
ing the truck’s long life, and be 


ie r 


even more evident on the books of 
your business. 

You can accept these beautiful 
trucks—a completely new line, 
ranging in sizes from Half-Ton to 
powerful Six-Wheelers—either on 
faith, based on International’s 
30-year success with trucks, or on 
a careful study of their modern 
engineering. Or on both. Examine 
these trucks at any International 
branch or dealer showroom. 


INTERNATIONAL HARVESTER COMPANY 


(INCORPORATED) 


606 So. Michigan Avenue, Chicago, Illinois 


Beautiful, streamlined 
International Pick - Up 
Trucks are also avail- 
able in Half-Ton to One- 
Ton capacities. Pick-Up 
bodies in three sizes: 
76, 88, and 102 inches. 


Section of the ALL STEEL cab —in ALL the new 
Inter Is! The pi top, the sides, the 
back and cowl panels are welded into the complete 
cab frame. The one-piece heavy-gauge sill is an ex- 
elusive International feature. Rubber mountings 








Interior of the International de luxe panel body. 
These maximum-capacity bodies are fabricated like 
a skyscraper for strength and safety, and designed 
for efficient loading. The 180-degree door check at 
top of both rear doors permits full use of the door 
opening and prevents strain on the hinges. 


INTERNATIONAL TRUCKS 
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of Live Stock to Market 


the one year 1934—-when livestock 

was in short supply—there has 
been a steady and a very rapid increase 
in the number of meat animals of all 
classes transported to market in motor 
trucks. 


In 1916 only 1.61 per cent of all live- 
stock received at 17 principal markets 
was transported in motor trucks. In 
1936 the percentage was 54.85 per cent. 
In other words, total drive-ins by motor 
truck at these 17 markets in 1916 were 
984,559 head out of total receipts of 
61,100,023 head. But in 1936 livestock 
receipts by motor truck were 27,104,590 
head out of total receipts of 49,418,327 
head. 


Percentage of drive-ins by motor 
trucks for each year, as shown on the 
accompanying chart, would be much 
larger if Chicago (with much the larg- 
est proportion of total receipts, but 
comparatively low percentage of drive- 
ins) were not included. But even for 
Chicago recent figures are significant. 
In 1936 total motor truck drive-ins at 
this market were 30.48 per cent, com- 
pared with only 4.02 per cent in 1929 
and 13.61 per cent in 1932. Drive-ins 
at Indianapolis for 1936 rose to 95.60 
per cent; Sioux Falls, S. D., 95.22 per 
cent; Oklahoma City, 91.44 per cent; 
etc. 


St 1916, with the exception of 


Truck Advantages 


From this it can be seen that motor 
trucks are playing a very important 
role in the livestock industry, an indus- 


1916 - 1936 

PER CENT MOTOR TRUCK DRIVE-INS ARE 
OF *TOTAL LIVE STOCK RECEIPTS 

(17 MAJOR MARKETS) 

“Includes : Cattle, Calues, Hoga, amd Sheep and Lambe. 


1916 1917 1918 1920 192) 1923 1924 1925 
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Meat Supplies 


Motor Trucks Now Move Most 
































TRUCKS HAUL MORE THAN HALF COUNTRY’S LIVESTOCK 


Last year nearly 55 per cent of the livestock received at 17 principal markets came 
in motor trucks. (Photo International Harvester Co.) 


try that accounts for a large proportion 
of farm income. Farmers’ cash income 
from livestock and livestock products 
in 1936 represented 56 per cent of the 
total. 

The motor truck has won a special 
name for itself in this big job of hauling 
livestock because it is such an efficient 
time-saving unit. With the motor truck 
the farmer can quickly get a load of 
stock on its way to market to cash in 
on favorable prices reported by radio 
or telephone. 

Less handling of stock, more careful 
and quieter loading and unloading, 
ability to make quick runs at night in 
hot weather, smoother transit made 
possible by improved highways, ade- 
quate springs, pneumatic tires and effi- 
ciently arranged bodies are considered 
by farmers to be definite advantages in 
livestock transport. Again, by use of 


BASED ON FIGURES CONTAINED IN 1936 
DRIVE-IN RECEIPTS OF LIVE STOCK 
ISSUED BY BUREAU OF AGRICULTURAL 
ECONOMICS, US DEPARTMENT OF 
AGRICULTU WASHINGTON, D.C 


1927 1928 1929 





motor trucks smaller shipments may 
be made profitably and farmers can 
spread out their shipments, sending 
stock to market when it can be sold to 
the best advantage. 


CHECKING STATE TRUCK LAWS 


Highway truck and trailer regula- 
tions vary in different states. The 
packer whose products are distributed 
by trucks across state lines, therefore, 
must have vehicles which will meet the 
requirements in all states in which they 
are operated. 


A handy device for quickly and ac- 
curately checking truck and trailer re- 
strictions in each of the 48 states has 
been brought out recently by the 
Freuhauf Trailer Co., Detroit, Mich. 
This is constructed similar to a slide 
rule and once set gives the desired in- 
formation at a glance. Packers may 
obtain a copy of this handy, time-saving 
device by writing the company. 


CUBAN LARD PURCHASES UP 


Cuban imports of American hog lard 
during May totaled 3,825,721 lbs., es- 
tablishing a new high monthly record 
for the current year, and exceeding 
monthly records for the past five years 
with the exception of September in 1934 
and 1936, according to reports to the 
U. S. Department of Commerce from 
Habana. Cuban lard imports during 
the first five months of 1937 amounted 
to 15,175,212 lbs. compared with 11,- 
302,263 lbs. during ‘the corresponding 
months of 1936. Increased consumption 
of lard in Cuba is attributed to the de- 
cline in olive oil receipts, prevailing 
favorable prices for lard and improved 
economic conditions. 
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SALESPACK IN 


Genuine Safedge Tumblers 


WITH 


APPLIED 


DESIGNS 


Discover the magic of packing in Genuine 
Safedge Tumblers. Their 
re-use value do the trick 
mediately 


smartness and 
Sales jump im- 
Ideal for chipped beef 
wich spreads, bacon, mayonnaise, Canadian 


sand- 


bacon and many other products 
Get in touch with 
Owens-lilinois Glass Company, Toledo, Ohio 


ON a) ee 
ILLINOIS 


SALESPACKAGES 


Speed up 
sales now 


Meat Pacxinc 
Trends 


Production Value Increases 
43 Per Cent Since 1914 


and steady growth in volume of meat 

packing operations in the West and 
South, as a result of an increase in 
human population and of important 
shifts in produc- 
tion of corn and 
livestock, represent 
an outstanding de- 
velopment in the 
meat packing in- 
dustry in the last 
20 years, said 
George M. Lewis, 
of the Institute of 
American Meat 
Packers, in a talk 
on June 22 at the 
thirteenth annual 
session of the 
American Institute 
of Cooperation and 
the Iowa Country 
Life Institute at Iowa State College, 
Ames, Ia. 


“With a Northwesterly trend in hog 
production, the expansion of meat pack- 
ing operations in the Northwestern 
corn belt states of Iowa, Minnesota and 
South Dakota has been the most 
marked,” Mr. Lewis said. “The share of 
the aggregate output of the meat pack- 
ing industry contributed by the three 
Northwestern corn belt states increased 
from about 8 per cent in 1914 to about 
16 per cent in 1935.” 

Mr. Lewis also pointed out that there 
has been a tendency in the Southern 
states to turn from cotton to more 
diversified farming, with a consequent 
increase in the production of livestock 
and a growth in the importance of meat 
packing in some of the Southern states. 
Another important expansion in the 
output of the meat packing industry, he 
added, has occurred in California along 
with the rapid growth in population 
there. 


[sna steady shifts in plant locations 


GEO. M. LEWIS 


Plants Increase Volume 


“Although there has been very little 
change in the number of meat packing 
establishments in this country in the 
last twenty years,” Mr. Lewis said, 
quoting Bureau of Census figures, “total 
of the plant value of products in the 
meat packing industry increased about 
43 per cent from 1914 to 1935. The 
census reports show that 1,279 meat 
packing establishments in 1914 had an 
aggregate plant value of products of 
$1,652,000,000, as compared with $2,- 
362,000,000 handled by the 1,223 meat 
packing establishments in 1935.” 


With the expansion of live stock pro- 
duction and meat packing operations, 
the income of the American livestock 
producer also has increased materially, 
Mr. Lewis pointed out. The American 
meat packing industry pays about 75 
per cent of its income to the livestock 
producer for his meat animals, and with 
the remaining 25 per cent it carries on 
all the expenses of doing business—such 
as paying wages, rent, taxes, interest, 
transportation, depreciation, purchas- 
ing necessary materials and supplies, 
and many others—earning a profit of 
only a fraction of a cent per pound of 
meat sold or livestock purchased. 


“Census of Distribution figures show 
that there has been a phenomenal ex- 
pansion in the growth of combination 
food stores since 1929,” Mr. Lewis 
stated. “The sales volume of combina- 
tion food stores in 1935 was 6 per 
cent greater than in 1929, whereas the 
total for all food stores was 20 per 
cent smaller.” 


ARGENTINE MEAT ENTERPRISE 


Interest is being shown in acquisition 
of an American packers’ Argentine hold- 
ings by a cooperative association of 
Argentine cattle raisers, according to 
current reports. The Corporacion 
Argentina de Productores de Carnes is 
known to be considering erection of a 
new meat plant or purchase of one al- 
ready established. 


“We understand the corporation con- 
templates having a plant of its own, and 
it is rumored that the Argentine gov- 
ernment is willing to assist in financing 
such an undertaking,” says president 
R. H. Cabell of Armour and Company 
in commenting on these reports. 


“While we have been approached, we 
have neither made nor received a firm 
offer. We can conceive, however, of a 
situation arising in which we would be 
willing to sell one of our plants in the 
Argentine.” 


HELPING AGRICULTURE 


Warren W. Shoemaker, vice president, 
Armour and Company, who is chairman 
of the agricultural committee of the 
National Association of Manufacturers, 
held a meeting of his company with a 
group of farmers at Iowa State College, 
Ames, Ia., recently to talk over plans 
for cooperation between industry and 
agriculture. 


“You might well ask,” said Mr. Shoe- 
maker, “why American business is so 
anxious to know more about agricul- 
ture, and I will tell you the answer quite 
frankly. It took us a number of years 
to come to this conclusion: That busi- 
ness men now know that agriculture 
and industry—as the two greatest pro- 
ducers of the nation’s wealth—have a 
great many problems in common. Our 
interests lie along the same lines. When 
agriculture is depressed and sick so is 
industry.” 


The National Provisioner 
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PRACTICAL POINTS 


for the trade 





Blood Sausage 


A New England sausage manufac- 
turer wants to know how Berliner blood 
sausage is made. He writes: 


Editor THE NATIONAL PROVISIONER: 


We are interested in finding a formula for a 
product called Berliner blood sausage. Can you 
supply us with this information? 


The product sometimes known as Ber- 
liner blood sausage is made from the 
following meat ingredients: 


70 lbs. raw firm bacon 
15 lbs. pork skins 
15 lbs. fresh hog or beef blood 


Bacon is diced very small by hand 
or with head cheese cutter. It is then 
scalded and mixed with finely ground 
skins and blood. The mixture is sea- 
soned with: 


1 lb. salt 

6 oz. ground white pepper 
1% oz. ground cloves 

1 oz. allspice 

% oz. marjoram 

2 oz. sodium nitrate 


Many packers have found conven- 
ience in use of ready prepared season- 
ings or specially prepared seasonings, 
as manufactured by reputable firms, in 
making their sausage products. Such 
seasonings also insure that each batch 
of sausage will be flavored like other 
batches. 

After ingredients have been thor- 
oughly intermingled the mixture is 
stuffed loosely into middles or corres- 
ponding size of artificial casings. Scald 
for one hour in water at 200 degs. F. 
Any air remaining in casings should be 
allowed to escape by pricking the con- 
tainers. 

Dry for 24 hours after removal from 
scalding vat and then put in a cold 
smoke. 


Smoked Blood Sausage 


Smoked blood sausage, or Prager 
Vesber, is a somewhat similar product. 
The meat formula calls for: 


35 Ibs. salted back fat 

15 lbs. fresh pork hearts 

15 lbs. salted beef trimmings 
20 lbs. salted pork trimmings 
15 lbs. salted pork rinds 


Back fat is scalded for 30 minutes 
and cut in cubes. Cook pork hearts and 
beef and pork trimmings for one hour 
at 212 degs. F. and cut in cubes. Cook 
pork rinds at 212 degs. until tender 
and then run through the %-in. plate. 
Mix all together and add 8 to 10 lbs. 
of fresh hog or beef blood. Season mix- 
ture with: 
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1 Ib. salt 

3 oz. white pepper 
1 oz. allspice 

% oz. cloves 

1% oz. savory 


or with a balanced seasoning such as 
those previously referred to. 

Stuff in narrow beef bungs or hog 
middles and cook for 1 hour at 180 
degs., or until nothing but clear fat 
appears when casing is pricked with a 
needle. Chill product in cold water and 
stir while cooling. Hang up to dry for 
3 days and then smoke in a cold smoke. 


Do you use this page to get your ques- 
tions answered? 











What Are Your Smoked 
Meat Shrinkage Costs? 


Shrinkage in smoking or cook- 
ing meats is a cost item that can- 
not be overlooked. This invisible 
cost plays an important part in a 
profit or loss statement. 


Hanging and shipping shrink- 
age as well as smoking or cooking 
shrink must also be figured. 


These shrinkage costs change 
whenever raw material prices 
change. 


THE NATIONAL PROVISIONER has 
compiled a table to assist the 
packer in approximating the cost 
of shrinkage in the production of 
smoked meats. This gives the cost 
per cwt. of percentages of weight 
loss at various levels of product 
prices. 


With this table, casual impres- 
sions as to cost differentials on 
smoking shrinkages may be 
checked with actual allowances 
necessary to cover this cost item. 
Subscribers may have this table 
by filling out and sending in the 
following coupon, accompanied by 
a 10c stamp. In larger quantities, 
please write for prices. 


The National Provisioner, 


Old Colony Bldg., Chicago, Ill. 


Please send me reprint on Smoked Meat 
Shrinkage Costs. 


Enclosed find a 10c stamp. 


























SOAKING CURED MEATS 


An Eastern meat packer wants to 
know how to maintain the circulation of 
water in his cured meat soaking vat. 
He writes: 


Editor THE NATIONAL PROVISIONER: 

Is there any way of keeping the water in the 
cured meat soaking vat stirred up? We have been 
getting a sediment on some of our soaked cured 
meats, which is somewhat hard to remove in 
washing. 


The water in soaking vats is some- 
times circulated by jets of compressed 
air, which are blown in at the bottom 
of the vat. Another and easy way of 
maintaining circulation is by addition 
of water to the vat through a small pipe 
at the bottom. This surplus water over- 
flows continuously and carries off any 
sediment and floating material with it. 
Racks should be used at the bottom of 
the vat to keep the meat out of the 
settlings and the more concentrated 
water there. 

Water should be heated to 70 degs. 
before it is run into soaking vat. If 
heated in vat, or if very hot water is 
added to cooler water, the fat on the 
meat in some sections of the vat may be 
melted before the hot water is diffused. 
Some packers believe that soak water 
should be changed completely several 
times during soaking while others pro- 
vide for only one change or none at all. 


SCORCHED LARD 


Excessive steam pressure is often used 
in making open kettle rendered lard. A 
Western packer writes: 


Editor THE NATIONAL PROVISIONER: 


We have been having a little trouble with the 
flavor of some of our open kettle rendered lard and 
have received some complaints that it tastes 
strong and scorched. Can you tell us what causes 
this difficulty? 


It is possible that this packer is using 
too high steam pressure for rendering. 
A pressure of 30 Ibs. is high enough for 
good results if the surface of the render- 
ing kettle is kept clean so that the heat 
is readily transmitted through the 
jacket to the lard. Continued applica- 
tion of heat after most of. the moisture 
has been evaporated from the fat will 
scorch or carbonize the lard. 

It is considered good practice to cut 
off steam pressure altogether a few 
minutes before rendering is finished and 
after most of the moisture has been 
driven off. The agitation should be 
continued and this, combined with the 
heat of the product itself, will complete 
the drying. It is important that the 
fats be agitated thoroughly throughout 
the rendering period. 











Swact Weight Scales 





Announce a NEW 


ALL DUTY 
Scale for 
Meat Packers 







MODEL 273 
New end tower, high 
speed packaging scale 


Here is a new 12 lb. capacity EXACT 
WEIGHT Scale that meat packers have 
been demanding for years .... an all 
duty check-weighing scale for sausage 
packaging, dried beef operations, and 


sliced bacon rooms. 


Sensitive to ¥goz..... capacity enough 
for every meat processing operation, this 
new scale has the added advantage of 


lightning speed forhandcheck-weighing. 


When an additional scale is needed in the 
plant, this 12lb. allduty “QUICK-STOP”’ 
model is the answer. May we show you 
this new scale? Write us ....no obliga- 


tion, of course. 


EXACT WEIGHT SCALE COMPANY 


400 W. Fifth Ave. Columbus, Ohio 


“THERE IS NO SUBSTITUTE FOR EXACT WEIGHT” 
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and sign that 
Sincerely Yours” 


“By the way, Miss James, send in Pete our main- 
tenance man—he certainly deserves some of the 
credit! 
called in that Standard Oil Automotive Engineer.” 


He showed real common sense when he 


More and more fleet men are using that bit of 
common sense and benefiting by it in more ways 
than one. You have nothing to lose. A Standard 
Automotive Engineer’s service is free. If he saves 
you money, you get the credit. He only asks that 
you take advantage of the further low-cost reli- 
ability of Standard Oil Products. They are part of 
the saving he makes for you. Call him today at 
your local Standard Oil office. 


STANDARD OIL COMPANY 
(Indiana) 
910 South Michigan Avenue « Chicago, Ill. 





AUTOMOTIVE ENGINEERING SERVICE 


Reduces Cost-per-mile. ©1937 


The National Provisioner 
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PAINT IN THE MEAT PLANT 


(Continued from page 14.) 


ment. If protection only were required 
the packer’s painting problem would not 
be as difficult as it is. 

Paint also improves lighting condi- 
tions, reduces eye strain among em- 
ployees, increases production and re- 
duces spoilage. In addition, it improves 
plant appearance and, by bettering 
working conditions, tends to keep em- 
ployees better satisfied. 

In deciding on a painting program, 
therefore, one of the first considerations 
must be the color scheme. 


Why White Is Used 


That so many packers choose white 
for walls and ceilings is not a coinci- 
dent. White or light-colored paints on 
walls afford the most economical means 
of assuring sufficient light for economi- 
cal and efficient processing and reduc- 
ing the accident hazard. 


As the color is changed from white to 
a tint or shade the light-reflecting effi- 
ciency declines with amazing rapidity. 
Dirt has the same effect. In many loca- 
tions, therefore, the packer must have a 
paint not affected by existing conditions, 
which does not discolor and which stands 
repeated cleaning. 


Where wall dados are not of tile or 
glazed brick they frequently are painted 
a dark color, often black. A paint with 
good resistance to moisture and that 
dries to a hard glossy surface is re- 
quired here. 


Paint to Protect Steel 


If black is decided on for exposed 
structural steel—such as girders, col- 
umns, trusses, etc.—which deteriorate 
rapidly in the packinghouse unless pro- 
tected, a bituminous paint sometimes is 
selected. 


An important requirement in a paint 
for structural steel is that it possess 
flexibility sufficient to prevent cracking 
of the paint film when the steel expands 
and contracts. If light-colored steel- 
work is desired, aluminum paint or spe- 
cial products developed for this purpose 
may be selected. 


Other Uses for Paint 


Walls, ceilings and structural steel 
provide the larger percentage of sur- 
faces to be protected in the meat pack- 
ing plant. In addition there is piping, 
wood frames and sashes, steel frames 
and sashes, steel doors, mastic walls, etc. 
that should be painted. Obviously the 
same preparation of surfaces or the 
same type of paint will not serve best in 
all of the various departments. 

While it seems to be agreed by packers 
who have studied the paint problem that 
it is good policy to be guided in paint 
matters by recommendations of the 
reputable paint manufacturer, the 
packer or his maintenance superintend- 
ent should be familiar enough with 
packinghouse paints and methods of ap- 
plying them to properly select and 
superintend their use. 
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Meat Plant Paint Survey 


There seems to be a lack of knowledge 
of paints and painting values among 
many small packers and their plant ex- 
ecutives. This is not surprising, since 
paint—like steam and power—has not 
been a problem for special study by 
meat men. But it means dollars and 
cents to the packer in savings, both in 
plant maintenance and product con- 
servation. THE NATIONAL PROVISIONER 
is making a survey of painting in the 
various departments in the meat plant, 
and results will be reported in succeed- 
ing articles. 


First, however, the packer should realize 
that proper painting will cost him nothing 
—in fact, it should pay a dividend. Paint 
savings, therefore, will be next discussed. 


TRADE PRACTICE MEETINGS. 


(Continued from page 15.) 


2—What percentage of total orders 
and of total tonnage is made up 
of orders in the different groups? 


3—What percentage of total costs of 
selling and delivering orders is 
made up of orders of various 
sizes? 

4—What does it cost to sell and de- 
liver each order in the various 
weight ranges? 


In connection with this study, it was 
suggested that companies might choose 
to make a survey of a sales route that 
seemed to be representative of all routes 
or of some particular area that seemed 
to be representative. It was also sug- 
gested that where figures are not read- 
ily available the survey might cover any 
given period—a week, two weeks, or a 
month for instance. 

Statements of officials of companies 
which already had undertaken such 
studies indicated that the results of 
their surveys were startling and that 
drastic steps were being taken to in- 
crease the size of orders received and 
to eliminate unprofitable orders. 


Favor Better Practices 


Recommendations of the committee in 
connection with trade practices that 
should be eliminated may be placed in 
effect immediately by all companies, it 
was pointed out at the June 24 meet- 
ing. Replies to a questionnaire on trade 
practices received from approximately 
200 companies indicated that 94 per 
cent of these companies were in favor 
of eliminating the practices enumerated. 

Likewise it was brought out that the 
small order problem can be attacked by 
individual companies of their own in- 
itiative and that a solution can be 
reached after a thorough study to as- 
certain the facts. It was emphasized, in 
connection with the small order prob- 
lem, that every effort should be made 

(Continued on page 29.) 












STEIN, HALL MFG. CO. 
2843 S. Ashland Ave., Chicago 





Mfd. by ALLIED MILLS, INC. for 


Sales Offices in all Principal Cities 








STEIN, HALL & CO. 
287 Madison Ave., New York 
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No. 2 tHE SADDLE BAG 
@ Most amazing feats of army move- 

Has served the Packing Plant of A. C. Roberts, at 
Kimberton, Penna., for more than 12 years. A 
steam driven 7 by 7 compressor and a motor 
driven 6 by 6 

compressor now 

cool the various 

rooms for pork, 

beef, sausage 

and other prod- 

ucts in this up-to- 

the-minute plant. 


ment in all history were those of the 
Mongol hordes of Genghis Khan. 
Thousands upon thousands of the 
Khan’s warriors swept clear across Asia 
and southeastern Europe. + Often their 
only food was mare’s milk, carried in 
a goat skin. Usually the milk soured in 
the desert sun. And sometimes, after an 
endless gallop, the savage horseman 
found only butter. « Today perishables 


of all kinds are moved over equally 


Let us show you 
how modern 
Frick Refrigera- 


vast distances by refrigerated motor 
truck, completely protected from blis- 


tering sun or freezing cold. Dry-Zero 


tion — with float Insulation has helped make this possi- 
cts Prant, smn? or electric valve 

peg Ciara oat control, improv- 
ed liquid and air 
circulation, better condensers, coils and coolers, 
high suction pressure and low power requirements 
—can save money in your plant. For low tempera- 
ture work, Frick ammonia booster compressors are 
saving up to 34°/, for many users. Get in touch 

with your Frick Branch or Distributor today. 


ble. And it is no wonder that most truck 
builders and fleet operators prefer this 
superior insulation in their trucks. It 
is efficient, light weight, permanent and 
moisture resistant. « Tell us about your 
insulation problem. Our engineers will 


co-operate without obligation. 


a 2 oe (Oe 


k Drive, Chicago © 687 Broadview Ave., Toron 


‘DRY-ZERO 


ENSULATION 
The Most Efficient 


Commercial Insulant Known 


WAY NESBORO, PENNA. 
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Evaporative 
ConDENSORS 


Design, Construction and 
Method of Operation 


E ARE planning to rehabilitate 
W:: refrigerating system,” a 

small packer writes to THE 
NATIONAL PROVISIONER, “and have been 
advised to install an evaporative con- 
densor to replace the atmospheric con- 
densor and cooling tower we are now 
operating. We are told we can make a 
considerable saving in operating cost. 

“T am not familiar with the design 
and construction of the evaporative con- 
densor, its advantages and disadvan- 
tages and its principle of operation. As 
I need to know something about such 
equipment before making a choice, I 
will greatly appreciate any information 
you can give me.” 

The evaporative condensor is an effi- 
cient machine for use with either 
ammonia or freon. It combines in one 
piece of equipment the functions of a 
forced draft cooling tower and a sur- 
face condensor. It is claimed results 
obtained in the evaporative condensor 
are superior to those secured with a 
surface condensor and a cooling tower. 
First cost is generally less and operat- 
ing costs are likely to be lower, since less 
power is required and waste of water is 
small. 


Like a Unit Cooler 


In construction and operation the 
evaporative condensor resembles the 
unit cooler. Within a housing are 
located the condensor coils, above which 
are cooling water sprays. Air is drawn 
into the equipment through an inlet near 
the bottom by a fan at the top, and dis- 
charged through outlets into the room 
in which the condensor is installed. The 
air current is in an opposite direction 
to the spray water, and a rapid transfer 
of heat from the refrigerant is obtained. 
Eliminators installed above the spray 
nozzles prevent entrained moisture in 
the air from being blown away by the 
fans. 

Spray water collects in a reservoir 
at the bottom of the condensor, from 
which it is recirculated over the con- 
densor coils by motor-driven fans. A 
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float valve installed in the water reser- 
voir supplies make-up water evaporated 
in cooling the condensor. Water actually 
used is small, one manufacturer claim- 
ing only a fraction of a pound per 
minute per ton of refrigeration. 





SIMPLE AND COMPACT 


Ten-ton evaporative condenser in service 

in a plant using ammonia as the refriger- 

ant. Air inlet and outlet extend through 

wall behind the condenser. (Photo the 
Frick Co.) 


Theoretically, in an evaporative con- 
densor the heat extracted becomes ap- 
proximately 1,000 (the latent heat of 
water), as opposed to a possible 10 or 
20 (heat added to each pound of water 
in an ordinary condensor.) Effective- 
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ness of the water in an evaporation con- 
densor is not increased by this ratio, 
however. In reality the evaporative 
condensor reduces the water consump- 
tion at the rate of about 10 to 1. 


Cost of Water and Power 


Power for pumping water is required 
for operation of both a cooling tower 
and an evaporative condensor. How- 
ever, more water must be pumped 
against a greater head in the case of 
the former. Offsetting this to some ex- 
tent, perhaps, is the additional power 
required in the evaporative condensor 
for maintaining an air circulation. The 
problem of determining operating costs 
with the two methods hinges largely on 
cost of water and power. The 1937 Re- 
frigeration Data Book has the following 
to say in this connection: 

“As water costs more, it pays to ex- 
tract more heat with each unit; that is, 
to run the water off the condensor at a 
higher temperature in spite of the in- 
crease this means in power cost. This 
factor is of more consequence in smaller 
installations, where city water is pur- 
chased, than where an industrial plant 
has its own well and must at most pay 
the pumping cost. Analysis should, how- 
ever, be made in all cases.” 

Like the unit cooler, the evaporative 
condenser is easily installed, being 
shipped completely assembled, except in 
the larger sizes. It may be placed inside 
the plant or out of doors, occupying 
small space in either location. As men- 
tioned, the evaporative condensor costs 
less than a separate condensor and a 
cooling tower. 


In selecting refrigerating equipment 
there are many technical problems in- 
volved which can be solved only by 
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RESEMBLES A UNIT COOLER 


General design of some models of smaller capacity evaporative condensors manufac- 
tured is similar to a unit cooler, coils, sprays, eliminators and fans being placed in 
the same relative positions as in the latter machine. (Sketch the Frick Co.) 











DON’T OVERLOOK THIS 
ALL-IMPORTANT FACT — 


TEMPE apes ie I cnisares N When 
) GENUINE =| 
2 | KOLD-HOLD 
rare etat cree TRUCK REFRIGERATION 
: You're GUARANTEED 
100% SATISFACTORY 
PERFORMANCE « ery 
KOLD-HOLD will save much more 
THAN ITS COST in a single season 


Write today por the compalete Facts 
KOLD-HOLD is fully protected by U.S. and 


Foreign Patents and applications pending 


KOLD-HOLD MFG. CO. -. LANSING, MICH. 


ELIMINATES CONDENSATION 


New Type 





MODEL 50 


sercere, Ie AIR BLAST 
3 Lowers your 


BR ae, Cooling 
MOTOCO 
INDUSTRIAL THERMOMETERS 


On washing, scalding, smoking, baking, re- 
frigerating and in fact, every process in the 
Food and Meat Packing Industry requir- 
ing accurate temperature control...the use F.O.B., N. Y.C. 
of Motoco Thermometers assures a better A.c., 110 V. 

product and more efficient operation of 


. ; Unconditional 
equipment. 


: 2-Year Guarantee 
A post card or letter will bring you com- 
plete details of the Motoco line, together Speeds Cooling — Removes Frost — Cuts Shrinkage 
with recommendations for your require- CUARANTE DI 4800 Cubic Feet Per Minutel 
ments. Totally Enclosed Ball Bearing Motor 


THE ELECTRIC AUTO-LITE COMPANY Two Weeks Free Trial 


MOTO METER GAUGE & EQUIPMENT DIV Chelsea Fan & Blower Co., Inc. 
HRYSLER BUILDING - NEW YORK CITY, N 366 W. 15th Street New York, N. Y. 
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EVAPORATIVE CONDENSOR FOR LARGE CAPACITY 


Air is drawn in at bottom and discharged at top. Location of condensor coils, spray 
heads, moisture eliminator and fan are shown. (Sketch the Frick Co.) 


someone with specialized knowledge. A 
packer would run considerable risk of 
unsatisfactory performance or high 
operating costs if he attempted to 
specify equipment for his plant without 
accurate information of all factors in- 
volved and their possible effects on re- 
sults. It is always cheaper in the long 
run, where questions of a technical na- 
ture are involved, to call in an experi- 
enced refrigerating engineer and to be 
guided by his recommendations. 


AMMONIA LOSSES 


Amount of ammonia in a refrigerat- 
ing system diminishes with time. This 
loss is caused by leakage and disintegra- 
tion and cannot be entirely prevented. 

Waste caused by leakage can be-re- 
duced by frequent inspections to detect 
leaks and prompt repair of piping and 
equipment from which ammonia gas is 
escaping. Two general methods are em- 
ployed to detect ammonia leaks. One is 
by the use of what are commonly known 
as test papers. These turn pink when 
moistened and brought into contact with 
ammonia gas. This is a simple and 
positive test. 

Another method is the use of sulphur 
tapers. These tapers, when ignited and 
brought in contact with ammonia fumes, 
give off a dense white smoke. 

Test papers are also used to determine 
the presence of ammonia in sodium 
chloride brine. The usual practice is to 
draw a sample of the brine into a con- 
tainer, add some caustic soda and heat 
to drive off the ammonia. A moist test 
paper held over the container will turn 
pink if ammonia fumes are escaping. 

Waste of ammonia due to decomposi- 
tion is best held within reasonable limits 
by keeping down the temperature 
around the compressor as much as pos- 
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sible. In a small plant, say of 25 tons 
capacity, a disappearance of 50 to 75 Ibs. 
of ammonia in six months might not be 
considered excessive. A much larger 
loss is not unusual. 


A liquid receiver provided with a 
gauge glass will show when the am- 
monia in a system is running low. In- 
sufficiency of ammonia is also indicated 
by a fluctuating pressure, variations in 
temperature of discharge pipe and by 
the action of the compressor valves, 
which at times will operate smoothly 
and at other times with more noise. A 
rattling noise at the expansion valve 
indicates passage of vapor with liquid 
ammonia and a deficiency of the latter. 


REFRIGERATION NOTES 


Hartselle Ice Co. of Hartselle, Ala., is 
furnishing farmers with cold storage 
facilities. 

A branch of the Georgia Power Co. 
is constructing a modern cold storage 
plant at Cochran, Ga. 

Empire Storage and Ice Co. of Kan- 
sas City, Mo. is erecting an ice storage 
unit and a power plant and later expects 
to erect a building for freezers. 

Suiter & Co. is installing a 400-locker 
cold storage plant in a creamery at 
Onawa, Ia. 

A cooperative cold storage locker 
plant was recently established at Clar- 
ence, Ia. 

Spring st. cold storage plant of the 
Klamath Ice & Cold Storage Co., Kla- 
math Falls, Ore., has been enlarged. 

A 214-locker unit is included in an 
addition being erected at the Webb ice 
plant at Cheney, Wash. 

A pre-cooling plant with a 100 car- 
load capacity will be erected by the Port 
of Brownsville, Tex. 


Bruisep Meat 


Losses 
e 


When Hams, Bellies and Other 
Cuts Go into Trimmings e 


RUISES on the most valuable cuts 
of meat from careless or rough 
handling of livestock in transit to mar- 
ket continue to spell heavy losses to the 
livestock and meat industry. Repre- 
sentatives of the National Livestock 
Loss Prevention Board recently told an 
audience of Iowa livestock producers 
that 20 per cent of all animals received 
are either bruised, crippled or die dur- 
ing shipment. 

In the case of hogs 10 per cent of the 
hams are bruised, which represents one- 
half of all injuries to hogs. Belly 
bruises, which constitute approximately 
4 per cent of the total, could be largely 
eliminated if such things as protruding 
bolts and nails in sides of buildings and 
in lots and pens were removed. 








BRUISED HOG LOSSES 


Of all hams produced in packinghouses, 
it is estimated that 10 per cent are dam- 
aged as a result of bruises. Four per cent 
of bellies and 3 per cent of backs and of 
shoulders are disqualified for the same 
reason. When best cuts in carcass must be 
used for trimmings, only loss can result. 


Shoulder bruises constitute only 
about 3 per cent of the total, and result 
from hogs running into door jambs or 
by their being shoved into a rough gate 
while loading. Use of rods and poles in 
driving hogs result in back bruises. 

Good bedding in cars, collapsible load- 
ing chutes, ample space and sanitary 
conditions are necessary to prevent 
damage caused to livestock while being 
transported to market or shipped from 
market to packers at a distant point. 

Most damage can be eliminated with 
proper and careful handling. This 
would overcome much loss sustained by 
packers through disqualification of 
some of the best cuts in the carcass be- 
cause of bruises which must be cut out, 
since frequently hams and shoulders are 
usable only for manufacturing pur- 
poses after this is done. 
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PACKER SALES SHOW GAINS 


Dollar sales by packers during May 
were 16% per cent above May, 1937, 
and 11% per cent greater than the 
1927-36 average for the same month, 
according to the monthly survey of the 
Federal Reserve Bank of Chicago. Ton- 
nage sales substantially exceeded pro- 
duction and were greater than in May, 

- 1936, but were 4 per cent below April 
and 12% per cent under the ten-year 
average for the month. Production de- 
clined to a level below any month since 
September, 1935. 


Packinghouse payrolls at the end of 
May showed an increase over last May 
of 7% per cent in the number of work- 





what this 


SATISFIED 
USER 
of ADVANCE OVENS says 


Advance Ovens have many unusual features that reduce operating costs and 


ers and in hours worked, and of 30 per 
cent in wage payments. May payrolls, 
however, were below April by 1% per 
cent in the number of workers, 2 per 
cent in hours worked and 8 per cent in 
wage payments. 

Packinghouse product exports in- 
creased in May over April largely be- 
cause of heavier lard consignments to 
the United Kingdom and Cuba. The 
Continental trade remained quiet 
though limited quantities of lard were 
sold to Czechoslovakia. British quota- 
tions for United States lard improved 
during May but were still below Chi- 
cago parity while prices of American 
hams remained considerably below 
parity. 


give better results at all times. Double insulated walls save heat, give 


uniform temperature throughout baking chamber. Steam tight baking chamber 


built of refractory material improves quality of product. Other features like 


disappearing safety doors, electric ignition, four speed driving unit and 
concealed switch box, make the ADVANCE Oven the best you can buy, 
and the best is the cheapest in the long run. Write for details. 


ADVANCE OVEN CO. 


930-32 Chouteau Av., St. Louis, Mo. 
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FINANCIAL NOTES 


Union Stock Yards Co. of Omaha has 
declared a dividend of $1 on common 
stock, payable June 30 to shareholders 
of record on June 20. 

Wilson & Co. has declared a quarterly 
dividend of 12% cents on common stock, 
payable September 1, to shareholders 
of record on August 14, and a quarterly 
payment of $1.50 on the $6 preferred 
stock, payable August 2 to stockholders 
on July 15. 

United States Cold Storage has de- 
clared a dividend of $2.50 on preferred 
stock, payable June 30, on stock of rec- 
ord on June 26. This reduces arrearages 
on the preferred to $14 a share. 

Loblaw Groceterias in the fiscal year 
ended May 29 had a net profit of $1,- 
101,204, equal to $1.33 a share on class 
A and B stock, against $917,354 or $1.11 
a share in the year ended May 31, 1936. 
Sales totaled $19,138,176 against $16,- 
292,497. 


CONGRESS VOTES CHAIN TAX 


Chains operating more than 50 stores 
anywhere would be taxed $550 per store 
for each unit in the District of Colum- 
bia, under a bill which was recently 
passed by the U. S. house of representa- 
tives by a vote of 131 to 53. This is 
the first time either branch of congress 
has voted a chain store tax. The sur- 
prise measure must still be approved 
by the senate, and it is expected that 
chain companies will ask a hearing be- 
fore the senate District of Columbia 
committee. 

In addition to the specific chain store 
tax, the bill includes a three-fifths of 
one per cent tax on gross receipts, which 
would fall on chains and independents 
according to their sales volume. It also 
would levy a license fee of $10 per year 
on each store or place of business oper- 
ated in the District of Columbia. 


CHAIN STORE SALES 


Kroger Grocery and Baking Co. re- 
ports total sales of $118,118,503 for the 
first 24 weeks of 1937, an increase of 10 
per cent over dollar volume of $107,- 
476,741 in the corresponding period last 
year. Kroger sales in the four weeks 
ended June 19 totaled $19,252,996 com- 
pared to $18,304,966 for the like 1936 
period. 


SWIFT SALES PROMOTION 


Sale of the Swift & Company line of 
delicatessen products is being promoted 
currently by an extensive advertising 
campaign through newspapers. The 
campaign will be conducted from four 
centers, Miami, Fla., Philadelphia, Pa., 
Denver, Colo., and Minneapolis and St. 
Paul, Minn., and will feature “Otto 
Premm’s” suggestions for summer sea- 
son meals. 


The National Provisioner 
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PReEpDIcT 
Fewer Hocs 
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June Pig Estimate is 3 Million 
Less Than Last Spring 


EWER market hogs in the fall of 
1937 and the spring of 1938 are in- 
dicated by the June 1 pig survey of the 
U. S. Department of Agriculture. The 
spring pig crop, estimated at 38,779,000 
head, is 3,057,000 less than last spring’s 
crop. 

Production this spring was heavier in 
the North and South Atlantic states 
and in the Eastern corn belt. Greatest 
decline was in the corn belt states west 
of the Mississippi river and in the 
South Central states, where feed sup- 
plies were lightest. 


Number of hogs over six months of 
age on farms on June 1, 1937, was about 
4 per cent less than a year earlier, ac- 
cording to the survey. Of these, sows 
for fall farrow are estimated at 3,746,- 
000 head, which is 133,000 fewer than 
farrowed in the fall of 1936. 


Full Litters May Help 


According to present fall breeding in- 
tentions the number of litters produced 
in the United States in .1937 will total 
approximately 9,966,000, compared with 
10,899,000 in 1936. However, should the 
number of pigs saved per litter con- 
tinue as high as in the fall of 1936 and 
the spring of 1937, this would offset 
in part the decline in number of sows 
bred. Pigs saved per litter in the spring 
of 1937 was the largest on record since 
the survey was started. 

Text of the survey report is in part 
as follows: 


Number of pigs saved in the spring 
season of 1937 (December 1, 1936 to 
June 1, 1937) for the United States is 
estimated at 38,779,000 head, a decrease 
of 3,057,000 head or 7.3 per cent from 
the number saved in spring of 1936. 


Number saved in the spring of 1935 
was 32,438,000 head and in 1934 was 
39,698,000 head; average for 1932-33 
was 52,243,000. There was wide varia- 
tion among different regions in the per- 
centage change this year compared with 
last, ranging from a reduction of 15.7 
per cent in the West North Central 
states to an increase of 21.2 per cent 
in the North Atlantic states. For the 
East North Central there was an in- 
crease of 9.6 per cent, for the South 
Atlantic an increase of 12.6 per cent, 
for the South Central a reduction of 7.0 
per cent and for the Western a reduc- 
tion of 1.2 per cent. 


Decrease in Farrowing 


Decrease in number of sows farrowed 
in the spring season of 1937 from 1936 
was greater than in the number of pigs 
saved, being 11.4 per cent for the en- 
tire United States and 15 per cent for 


Week Ending July 3, 1937 


corn belt states. These reductions are 
somewhat larger than those indicated 
in the December, 1936, pig crop report 
of 5 per cent for the United States and 
9 per cent for the corn belt, based on 
breeding intentions as reported by 
farmers at that time. Marked reduc- 
tions from the December report are 
shown for the states where the 1936 
drought was most severe. In other areas 
there is fairly close agreement between 
December indications and present es- 
timates. 

Average number of pigs saved per 
litter of 6.23 for the United States and 
6.40 for the corn belt states are much 
the largest ever shown in the 14 years 
of record and compare with 5.96 and 
6.06 respectively, in 1936. This high 
average reflects generally favorable 
weather conditions during the principal 
farrowing months and also probably 
better than usual care because of the 
smaller number of sows and the rela- 
tively high prices of both hogs and feed. 
There was littlé change from 1936 in 
the proportions of sows farrowed in 
different months, and the proportion in 
May was almost identical for the two 
years, both for the United States and 
the corn belt. 


Prospects for Fall Crop 


Number of sows to farrow in the fall 
season of 1937 (June 1 to December 1) 
is indicated at 3,746,000 head, a reduc- 
tion of 133,000 head or 3.4 per cent from 
the number farrowed in the fall of 1936. 
Reductions are indicated for all areas 
except the South Atlantic states, where 
a 3.5 per cent increase is shown. Re- 
ductions by areas are: North Atlantic 
6.7 per cent, East North Central 7.4 
per cent, West North Central 1.5 per 
cent (North Central 4.5 per cent), 
South Central 3.4 per cent, Western 5.8 
per cent. 


These changes are based upon breed- 
ing intentions reported about June 1, 
and the assumption that the relation- 
ship between breeding intentions and 
subsequent farrowings will be similar to 
the relationship in other years, except 
in the 1936 drought states, where al- 
lowance was made for the marked de- 
cline in fall farrowings in 1936 from 
the intentions reported in June 1936. 
In this group of states farrowings this 
fall may be larger than now indicated, 
if present favorable prospects for feed 
grain production continue, and hog 
prices remain at a high level. 

If number of sows that farrow in the 
fall season of 1937 should be about as 
now indicated, total number of spring 
and fall litters for the United States 
would be about 9,966,000, compared 
with 10,899,000 in 1936, 9,152,000 in 
1935, 9,761,000 in 1934 and 14,162,000, 
the 1932-33 average. 

Assuming the same average number 
of pigs per litter in the fall of 1937 as 
the record high average in the fall of 
1936, the combined spring and fall pig 
crop of 1937 would be about 4,000,000 
head or about six per cent smaller than 
the combined crop of 1936. Number of 
hogs over six months of age on farms 
on June 1, according to the survey, was 








somewhat smaller this year than a year 
earlier. Indicated decreases from last 
year are about 4 per cent for the 
United States or about 900,000 head and 
12 per cent for the corn belt states, or 
about 1,500,000 head. Actual number 
on farms in the corn belt was not great- 
ly different from the number on June 1, 
1935. 


TRADE PRACTICE MEETING 


(Continued from page 23.) 


to present the necessity for solving the 
problem to the sales force of each com- 
pany involved so as to have them thor- 
oughly sold on the project before the 
retailer is approached. An effort then 
should be made to convince the retailer 
of the desirability of increasing his 
orders so that losses can be eliminated 
and general economy in distribution 
effected. 


Speakers at the meeting on June 24 
reported that they had found retailers 
quite willing and able to see the nec- 
essity for eliminating such distribution 
waste and pointed out that business on 
which a profit cannot be made is busi- 
ness that is not worth handling. Those 
companies which have undertaken the 
experiment reported without exception 
that no loss in volume occurred and 
that distribution economies are being 
achieved. 


Meetings Scheduled 


Place and time of meetings and chair- 
men presiding are listed tenatively as 
follows: 


Baltimore, July 16, W. F. Schluderberg. Wm. 
Schluderberg-T. J. Kurdle Co., Baltimore, Md. 

Boston, July 13, J. E. Wilson, Batchelder & 
Snyder Co., Boston. 

Buffalo, July 12, W. F. Price, Jacob Dold Pack- 
ing Co., Buffalo. 

Cedar Rapids, Ia., July 19, Frank Kohrs, Kohrs 
Packing Co., Davenport. 

Chattanooga, Tenn., July 21, H. W. McCall, J. 
H. Allison & Co., Chattanooga. 

Cincinnati, July 15, Louis W. Kahn, B. Kahn's 
ons Co., Cincinnati. 

Cleveland, July 13, Chester G. Newcomb, The 
Lake Erie Provision Company, Cleveland, Ohio. 

Denver, July 30, A. D. Curtis, Nuckolls Packing 
Co., Pueblo, Colo. 

Detroit, July 12, T. W. Taliaferro, Hammond 
Standish & Co., Detroit. 

El Paso, Tex., July 16, L. F. Miles, Peyton 
Packing Co., El Paso. 

Fort Worth, Tex., July 13, G. L. Childress, 
Houston Packing Co., Houston, Tex. 

Indianapolis, July 22, A. C. Sinclair, Kingan & 
Co., Indianapolis. 

Kansas City, July 12, Paul A. Dett, Armour 
and Company, Kansas City, Kans., and E. D. 
Henneberry, Hull & Dillon Packing Co., Pitts- 
burg, Kans. (Joint meeting of Middle South- 
western Region and Kansas City Region.) 

Los Angeles, July 20, B. W. Campton, Sterling 
Meat Co., Los Angeles. 

Louisville, Ky., July 16, F. BE. Wernke, Louis- 
ville Provision Co. 

New York, July 14, Geo. A. Schmidt, Stahl- 
Meyer, Inc., New York City. 

Philadelphia, July 15, B. ©. Dickinson, Louis 
Burk, Inc., Philadelphia. 

Phoenix, Ariz., July 17, P. E. Tovrea, Tovrea 
Packing Co., Phoenix. 

Pittsburgh, July 14, W. E. Reineman, Fried & 
Reineman Packing Co., Pittsburgh. 

Portland, Oreg., July 23, B. C. Darnall, Swift 
& Company, Portland. 

St. Louis, July 20, Frank A. Hunter, Hunter 
Packing Co., East St. Louis, Ill. 

San Antonio, Tex., July 14, G. L. Childress, 
Houston Packing Co., Houston, Tex. 

San Francisco, July 22, F. M. Kleppe, H. Moffat 
Co., San Francisco. 

Seattle, July 24, F. A. Danielson, Carstens 
Packing Co., Tacoma. 

Spokane, July 26, A. L. Capps, Armour and 
Company, Spokane. 
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( auge Scores Again. 


WITH ANOTHER SENSATIONAL DEVELOPMENT 


JIFFY COLOR TABLETS 


Now Stange has taken the guesswork out of coloring operations 
with a sensational new COLOR tablet that is self-mixing and 


STOP 
WASTING COLOR! 


If you now measure color with a 
spoon, notice above how this method 
can easily waste up to 100%! Jiffy 
COLOR Tablets eliminate this waste 
because each tablet contains exactly 
the same amount of color. Waste of 
color is eliminated, costs are reduced, 
and your product has uniformly fine 
eye-appeal when the JIFFY method 
is used! 


If you can count 
—you can’t go wrong! 


self-blending. 


Like the famous Jiffy Tablets for Curing, the JIFFY COLOR 
TABLET has FAST effervescent-dissolving action, assuring 
immediate availability of the color. It takes a// the guesswork 
out of coloring operations because each tablet contains exactly 


14 ounce of Certified Casing Color. 

Product is always uniformly at- 
tractive in appearance with exactly 
the right amount of color toadd sales 
punch and eye appeal. Jiffy COLOR 
Tablets give you positive insurance 
against variations in the color of 
your product. 

Jiffy COLOR Tablets eliminate 
waste caused by improper measure- 
ment and spillage of powdered col- 
or. They never vary. They reduce 
the cost of coloring operations. 
They are easier and better to use. 

Get the complete details today! 
See how much better, how much 
more economical, is the JIFFY 
method of coloring. Free test sam- 
ples gladly sent—write today! 








DISSOLVE RAPIDLY 
@ 

NO MEASURING REQUIRED— 
SIMPLY COUNT THE TABLETS 
e 
CHEAPER TO USE 
* 
AVAILABLE IN 
CHERRY RED & ORANGE 








Whe. J. SG TANGE COMPANY 


2536-40 W. MONROE ST., CHICAGO 


Western Branches: 923 E. 3rd St., Los Angeles; 1260 Sansome St., San Francisco 
In Canada: J. H. Stafford Co., Ltd., 21 Hayter St., Toronto, Ont. 


The National Provisioner 

















ODERATE hog marketings and 
excited strength in grains brought 
a firmer trend in the futures market for 
lard and hog products this week. The 
upward movement in grains brought 
about commission house buying and 
covering in lard.- Since hogs were on 
the upgrade, prices rose rather easily 
until opposition was encountered from 
packinghouse quarters. 


The hedge selling served to bring 
about some speculative liquidation and 
a setback from the week’s highs. The 
market held small gains, however, com- 
pared with the previous week. 


Strength in the hog market was due 
to smaller receipts which, although 
picking up for a time, fell off again and 
throughout the week averaged under 
the same time last year. Receipts of 
hogs at Western packing points last 
week totaled 217,100 head, against 
205,900 head the previous week and 
285,400 during the same week in 1936. 

The provision market appeared to 
have been little affected by the pig crop 
report although the figures were some- 
what larger than some of the trade had 
looked for. The report pointed to a 
spring pig crop 7.3 per cent under the 
crop for 1936. The number of sows to 
farrow in the fall of 1987 was reported 
as 3.4 per cent smaller than the num- 
ber farrowing in the fall of 1936. Total 
1937 farrowings, spring and fall, were 
indicated at about 8.5 per cent below 
the total of 1936. The number of hogs 
over six months of age on June 1 was 
about 4 per cent smaller than on June 1, 
1936. 


Corn Prices Advance 


The scarcity of old domestic corn 
made itself felt again this week as 
prices rose sharply. The rise was aided 
by strength in wheat which was due to 
uncertainty surrounding the Canadian 
wheat crop. The fact that Argentine 
corn imports continue in considerable 
amounts has lost its influence. New 
corn crop prospects thus far are ex- 
tremely good and moisture has been 
adequate. There may be some hot 
weather damage later on but heat is 
not apt to reduce the crops as drastically 
as did the drought of 1936. 

The average price of hogs at the out- 
set of the week was 11.25c, against 
11.15¢ a week ago, 10.25¢c a year ago, 
8.90c two years ago and 4.45c three 
years ago. Top hogs at mid-week this 
week were at 12c compared with 11.75 
the previous week. The average weight 
of hogs received at Chicago last week 
was 259 lIbs., against 257 lbs. the pre- 
vious week, 250 lbs. a year ago and 256 
lbs. two years ago. 

Cash lard trade was reported as fair 
and some look for a reduction in lard 
stocks during the last half of June. 


Week Ending July 3, 1937 





The corn hog ratio during the week 
ended June 19 was reported by the U. S. 
Department of Agriculture at 9.5, 
against 9.1 the previous week and 15.2 
a year ago. 


PORK.—Demand was fair at New 
York and the market was steady. Mess 
was quoted at $31.25 per barrel; family, 
$32.25 per barrel, and fat backs, $24.00 
@28.00 per barrel. 


LARD.—Demand was fair and the 
market steady at New York. Prime 
western was quoted at 12.15@12.25c; 
middle western, 12.05@12.15c; New 
York City in tierces, 11%c, tubs, 12%c; 
refined continent, 124c; South America, 
125%c; Brazil kegs, 12%c, and com- 
pound in car lots, 18c, smaller lots, 
13%c. 


At Chicago, regular lard in round lots 
was quoted at July price, loose lard at 


52%c under July and leaf lard at 10c 
under July. 


(See page 41 for later murkets.) 


BEEF.—Demand was fair and the 
market steady at New York. Family 
was quoted at $23.00@24.00 per barrel. 


CHICAGO PROVISION STOCKS 


Stocks of meat and lard on hand in 
Chicago are reported as of July 1, 1937: 





June 30, May 31, June 30, 

1937. 1937. 1936. 
Pork, bbls. ..... 17,942 20,358 17,797 
P. 8. lard, lbs.. 111,458,661 114,293,030 47,756,003 
Other lard, Ibs... 4,312,610 3,733,998 5,653,062 
D.S. Cl. bellies*..14,650,244 12,044,596 10,924,684 
D.S. Rib bellies’. 986,947 904,949 1,266,998 
Ex. Sh. Cl. sides*. 1,600 1,300 6,000 
D.S. fat. backs, 

BM. sccecoeseve 3,350,085 3,907,632 3,630,188 
D.S. shldrs, Ibs.. 31,140 70,214 136,000 
S.P. hams, lbs...14,629,156 14,277,413 10,038,510 
S.P. Sknd hams, 

BM Scbesccses 28,442,855 28,347,337 14,176,130 
S.P. bellies, Ibs..22,077,037 23,306,090 17,417,241 
S.P. picnics 
8.P. Boston 5,217,714 8,640,102 4,294,605 

shldrs, lbs..... 

S.P. shldrs, Ibs.. 23,000 18,000 32,000 
Other cut meats, 

Ml ticewonses 8,462,667 10,454,480 6,558,905 

Total cut meats, : 

SG sees venes 97,872,445 101,972,113 68,481,261 





1 Made since Oct. 1, 1936. 


GERMAN HOGS AND LARD 


Top hogs at Berlin for the week of 
June 9, 1937, were quoted at $17.31 
compared with the same price a week 
earlier and $17.70 a year previous. Lard 
in tierces at Hamburg was quoted at 
$14.01 per cwt., compared with $14.05 
the previous week and $11.39 on the like 
date in 1936. 








GOVERNMENT GRADED MEAT 


Meat graded by the U. S. Bureau of 
Agricultural Economics during May, 
1937, with comparisons, is reported as 
follows: 

May, 1937, 5 mos., 1937, 5 mos., 1936, 
Ibs. Ibs. Ibs. 


Fresh and frozen: 


| eer 38,259,210 184,261,180 168,551,355 
Veal and 

Se 478,904 1,673,256 1,319,103 
Lamb and 

mutton. 1,538, 8,949,748 7,111,766 
ee 254,789 , 206,330 887,698 

Cured: 

Week .iccse 138,707 631,213 482,232 
i. eee 1,841,097 7,449,061 4,882,735 
Sausage 3,218,044 15,216,141 12,740,659 
Other meats 

and lard. 197,929 1,018,594 735,010 


LIVERPOOL PROVISION STOCKS 


Provision stocks on hand July 1, 1937, 
as estimated by Liverpool Trade Asso- 
ciation: 





July1, Junel, July 1, 
1937. 1937. 1936. 
i errr rT 46,032 370,608 187,264 
pO eee .. 408,912 655,200 480 
Shoulders, lbs, .... 9,040 1,280 12,006 
Butter, cwt.® ...... 10,355 10,200 17,420 
CROSSE, CHE. cv cccscsses 0,831 7,934 13,047 
Lard, steam (U. ‘ _— 76 59 9 
d, st Canada 
og estate ee 34 44 
Lard, steam (Argentina) : 
WD cccreccceccesoesos 86 Bh eevnges 83 
Lard, a ne | S. .) tons 585 547 920 
» refi anada 
= ws wrinlh y2000 ce euseee 119 128 28 


So. Amer.) tons.......- 17 30 38 
*(Ton of 2,240 Ibs., cwt., 112 Ibs.) 


LIVERPOOL PROVISION PRICES 


Prices of first quality product at 
Liverpool for the week of June 9, 1937, 


with comparisons: 
June 9, June 2, June 10, 
1936. 


1937. 1937. 
American green bellies....$17.07 $17.05 Nominal 
Danish Wiltshire sides.... 19.17 20.06 $20.07 
Canadian green sides...... 16.52 17.42 17.83 
American short cut green 
DROID cca cescscectecwase 20.93 20.90 21.90 
American refined lard..... 15.05 15.29 11.73 


CANADIAN STORAGE STOCKS 


Stocks of meat in Canada: 
June 1, '37, May 1, ’37. 5-yr. June 1. 
Ibs. Ibs. av., lbs. 


Sere 11,515,572 14,018,339 10,549,752 

WEES Where danas 2,650,139 2,105,446 1,907,144 

eee 51,299,226 57,917,569 39,264,855 

Mutton & lamb.1,900,833 3,252,156 1,226,928 
U. K. CURED PORK QUOTA 


Share of the United States in the 
United Kingdom’s cured pork import 
quota will continue at around 922,000 
Ibs. weekly, or 8.1 per cent of 11,383,000 





Page 31 


PRAGUE POWDER 


Registered U. S. Patent Nos. 2054623, 2054624, 2054625, 2054626 


< Use Prague Powder 


Oe at THE SAFE, IN SILENT CUTTER 
FAST CURE 


i 

Do you have a controlled Smoking Schedule— 
A “ready-to-eat Ham” has a special smoking 
schedule. Or should have— 


Use Prague Powder Pickle 


for a Tasty Ham Cure. A 3 to 5 day cure. 


, i »~ 
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HIGH COLOR 


Let us Reason 
together 


Prague Pickle makes a 
‘short time cure”’ 


Ask the Griffith salesman for 
‘*Sterilized’’ Spices. Sausage 
seasonings are important. 
Look at this Artery Pumped Ham Ask for ‘‘Sterilized Spices.’’ 


THE GRIFFITH LABORATORIES 


1415-25 West 37th Street, Chicago, Illinois 
CANADIAN FACTORY AND OFFICE: 1 Industrial Street, Leaside, Toronto 12, Canada 
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SPEED MEANS MONEY TO THE SMOKE-HOUSE OPERATOR 








carbon content. Therefore, it ignites easily, 
reaches maximum heat quickly, maintains max- 
imum heat steadily. Minutes may be chopped 
off both ends of the drying process. Then, simply 
by shoveling sawdust over the glowing bed of 
charcoal cubes, the smoking process is begun 
instantaneously. 

Costly man-hours of labor are saved even before 
the drying process begins—this light, compact, 
uniform fuel can be hauled and handled by 
fewer men in shorter time. And quality is pro- 
tected every step of the way. Uniform, sparkless, 
controlled heat means better appearance... 
better flavor ... greater appeal to the customer. 

Write for complete facts and figures proving 
that Ford Charcoal Briquets are saving money 


SPEED UP YOUR OPERATIONS 
WITH 


FORD CHARCOAL 
BRIQUETS! 


LAU 


Ability to speed up both the drying and smoking 
processes is only one of many advantages Ford 
Charcoal Briquets offer to the modern smoke- 





house operator. But what an advantage that is! 
Made exclusively from selected hardwoods, 
this superior fuel is extremely high in 
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and building business for other operators. Write 
today for a free demonstration in your 
smoke-house! 


c O M P AN Y 


DEARBORN, MICHIGAN 
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lbs., the current weekly rate of per- 
mitted imports from all non-empire 
countries. Total quota for cured pork 
imports is about 1.5 per cent below 
quota established for the same period a 
year ago. No substitute for the pigs 
and bacon marketing scheme has been 
worked out by the British government, 
and no change in import restrictions is 
anticipated until the domestic problem 
has been settled. 


PACKER LABOR SITUATION 


(Continued from page 15.) 
employes were led forcibly out of the 


is reported to be considering a petition 
filed by a local of the Committee for 
Industrial Organization, asking for a 
vote of employes at the Hunter Pack- 
ing Co., East St. Louis, IIll., to deter- 
mine whether the C.I.O. or an A. F. of 
L. group shall represent the company’s 
workers in collective bargaining. 


APRIL LARD MOVEMENT 


Estimated production and consump- 
tion of lard from federally inspected 
slaughter during April, 1937, with com- 
parisons: 


Hog Cut-Out Results 


APID rise in hog prices toward the 

close of the four-day period of the 
current week resulted in considerable 
cutting loss, particularly on the heavier 
averages. Owing to scarcity, hog prices 
rose to the highest mark since Septem- 
ber, 1935, the closing top being $12.20 
although 5c more was paid for a few 
extra fancy hogs. 

Percentage of sows in the runs was 
large. At Chicago this class of hogs 
constituted 35 per cent of the total. In 
working out a hog test similar to the 
one shown on this page it should be 
borne in mind that cost, values and 


N ; Apr., Mar. Apr., yields apply to good butchers of the 
plant by pickets from outside. 1937. 1937. = -'1986. weights shown and that sows will yield 
. : ' Production, M Ibs........ 68,328 76,584 77,024 4 
A temporary restraint against picket- | different results. 
P ° Storage beginning of 3 "2 
ing of the Puritan Beef Co., Trenton, month, M Ibs.......... 217,227 202,476 76,814 While supplies were about the same 
N. J., has been issued against a local Sanaa ail at eae this week as last they were much 
of the Amalgamated Meat Cutters and i A ERR, 209,444 217,227 83,615 smaller than those of a year ago, thus 
Butcher Workmen. The temporary re- — pyports (refined and making strong demand for strictly fresh 
straint also prevents intimidation of neutral), M Ibs........ 8,290 7,376 9,585 cuts and for new cure product. Some 
non-striking employes of the company. apparent consumption, price discriminations were placed 
One hundred workers, members of M IDS. ...-+ sees eee eee 67,821 54,457 60,688 against product held for some time in 
the Amalgamated Meat Cutters and  Per-capita consumption, cure or in the freezer. 
Butcher Workmen, returned to work at IDB. veverseserecsccoves 58 43 “47 


the Drummond Packing Co., Eau Claire, 
Wis., on June 25 after a one-day strike. 
It was reported that the union was 
granted a closed shop, a guarantee of 
32 hours’ work a week, a week’s vaca- 
tion with pay, and a 2%-cent an hour 
increase for all workers getting less 
than 50 cents an hour. 


The National Labor Relations Board 


LARD AND GREASE EXPORTS 


Exports of lard from New York City, 
week of June 26, 1937, totaled 141,398 
lbs.; greases 227,200 lbs.; stearine none; 
tallow none. 





Toward the close of the period bulk 
of good and choice hogs at Chicago 
weighing from 200 to 300 lbs. went at 
$11.75 to $12.10, while weights up to 
190 Ibs. moved within a range of $11.50 
to $12.00. 

The test shown on this page is worked 
out on the basis of representative costs 
and values at Chicago for good butcher 
hogs of the weights shown. 














HOW SHORT FORM HOG CUTTING TEST RESULTS ARE FIGURED 


(Hog prices and product values based on THB NATIONAL PROVISIONER DAILY MARKET SeRvice, cutting 
percentages taken from actual tests in Chicago plants.) 
















Per cent Price Value Per cent Price Value Per cent Price Value 
live per per cwt. live Der per cwt. live per per cwt. 
wt. Ib. alive. wt. Ib. alive. wt. Ib. alive. 












































180-220 lbs. 220-260 Ibs. 260-300 Ibs. 
NING io clc wcceeekeee 14.00 19.9 $ 2.79 13.70 19.5 $ 2.67 13.40 19.2 $ 2.57 
I lac Cc dss fae. 5cdusScimunieiots eran 5.70 16.6 95 5.40 15.5 .84 5.10 13.5 .69 
PN INI fies ein ccd edies ernie 4.00 22.5 90 4.00 22.5 .90 4.00 22.5 .90 
EEE CHEMO AY oc ec icc cc wees 9.80 25.0 2.45 9.50 24.0 2.28 9.00 21.0 1.89 
BO WNC ME ib.6:s. 5% dlains wrk paleo en 11.00 19.9 2.19 9.70 19.7 1.91 3.10 18.7 58 
NE he co) ps sh vcaioie cal v arvaranctataaia ates Senate. Talnreatene 2.00 15.2 .30 9.40 15.2 1.43 
INE 5, 5:6) cc es8'o: ac ale nator otis 1.00 11.5 Az 3.00 11.9 .36 5.00 12.6 .63 
lg bo er ce 2.50 iI 9 29 2.50 117 .29 3.00 73.7 35 
WE MEE ee. oe us os eaten dears 2.10 113 .24 2.20 11.2 25 2.10 its 24 
fe A a eee 11.30 11.3 1.28 11.10 11.3 1.25 10.20 11.3 1.15 
OE EA RT ee ae 1.60 14.9 24 1.60 14.8 .24 1.50 14.7 22 
WI Sie os so victue ve ioatns 3.00 12.5 38 2.80 12.5 35 2.70 12.5 34 
Feet, tails, neckbones ........... 2.00 .09 2.00 .09 2.00 .09 
CR BE NE irae so aldie + s'0.s ee ee Dees 45 sere 45 ee 45 






























TOTAL YIELD AND VALUE.. .68.00 


$12.18 70.50 $11.53 


Cost of hogs per cwt.......... 
Condemnation loss ............ .06 .06 .06 
Handling & overhead.......... 


TOTAL COST PER CWT ALIVE 
UE VAI. ciecciscw sinc nge ce 


EEG OU a5 6c Seidivis sd aglearene 
EM BOE sicisvctae cesses 


$ 1.27 
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Wrapped in an attractively printed 
wrapper of West Carrollton Genuine 
WEST CARROLLTON Vegetable Parchment, the paper that 
PARCHMENT COMPANY is insoluble as well as grease-proof 
WEST CARROLLTON, OHIO and retains all the original flavor and 


OUR 41st YEAR SERVING THE FOOD INDUSTRY freshness of its contents. 

















PETERS RINGS YOU DEMAND QUALITY. . . but 


9 
THE BELL win |HOW Asour SIZE‘ 


Lower Packaging Costs the stingy proportions of ordinary stock- 
inettes . . . frequently two stockinettes are 


required to do the job of one! You'll find 
no false economy about Stockinettes from 


CAHN. The exclusive Adler method of 


LARD oad SHORTENING manufacture absolutely guarantees perfect 
ae ay et om el - uniformity in shape, weight and SIZE 
nee BA oT Gee . , . . . plus top-notch quality! May we have 


RIGHT: PETERS Junior CAR- ' your order today? 
TON FORMING AND LIN- ' 


ING . sets-up 

35-40 cartons per minute, te- z 

quiring Vy eH operator 3 i 
adjustable for a wide range ‘of rh f 

sizes. Also PETERS Junior ce i , 
CARTON FOLDING AND ote bial 


CLOSING MACHINE to close 
cartons automatically, requiring 


no operator. oe ! ye State 1637 
SENIOR Model equipment 1 A . 
erate tor, shanty sequins 222 W. Adams St., Chicago, Ill. 


per minute. Selling Agent 


THE ADLER COMPANY 
PETERS MACHINERY CO. CINCINNATI 


4700 Ravenswood Ave. Chicago, III. Buy Stockinettes from CAHN and BE SURE! 


Write us to send plete informati 























The National Provisioner 




































PORK PRODUCTS EXPORTS 


Exports of provisions originating in 
the United States and Canada and At- 
lantic and Gulf ports: 


Week Week Nov. 1, 
ended ended 1936 to 

June 26, June 27, June 26, 

1937. 1936. 1937. 


PORK. 
bbls. bbls. bbls. 
United Kingdom ......... rT: eee re 10 
Continent .. pe my kh cen wees Ba eat 256 
West Indies . wae ase f ta'eae » Lada 
eS ee : * e4 7 266 


BACON AND HAM. 
M lbs. M lbs. M Ibs. 


United Kingdom ......... 670 771 89,278 
ED eceh rsh sco ees. ded ee 88 
West Indies .. ee arora ge ae 1 214 


B. N. A. Colonies. 
Other Countries 


nee i ledeue 20 
at a dns nee eaeies 3 


Ns fa Sire cache aod aoe : 670 772 "89,603 











LARD. 
M Ibs. M Ibs. M Ibs. 


United Kingdom ........ 800 1,747 65,892 
1 2,165 


Continent 








Sth. and Ctl. America... 97 53988 
West Indies ............ 1 210 «8,594 
BR. N. A. GColenies........ ye ae pe 137 
Other Countries ......... cecss 6 

ee hee ee: 899 2,077 72,782 


TOTAL EXPORTS BY PORTS. 


Bacon and 
Pork, Hams, Lard, 
From bbls. M lbs. M lbs. 
New York 


Se Gee ne pian 531 141 
rr eee $a@ae 7° wena 
NR. 4.55.65 aermaeh cetee” Pagers 97 
I aiid 424 acn ciw.coero. “elhig aes, |, Gea) 
ESE RE eee Nan ee 131 659 
MN wor ccidedsdunces Sante“ “meaum 2 
Total week.. iaertnacetite ee 670 899 
Previous week .......... Soh e* 888 2,704 
ET a ee 6 538 3,546 
Cor. week 19086.......... secce 772 2,077 


SUMMARY NOV. 1, 1936 TO JUNE 26, 1987. 


De- 
1936-'37. 1935-'36. Increase. crease. 
Pork, M lbs... 53 226 eococe 172 
Bacon and Ham, 
} ms. .....89,608 62,775 26,825 cw ceee 
Lard, M Ibs...72,782 66,168 SO ae 








MEAT IMPORTS AT NEW YORK 
For week ended June 25, 1937: 


Point of 
a 






: p Amount 
Commodity. 


—D. 8. beef in tins. 







ae er eer ,300 
Bese Be ons 606s hiv esnes caedewea 2,248 
Canada—Smoked bacon ................... 7,036 


-Fresh chilled calf livers.......... 540 
—Calf livers 


Denmark—Cooked ham in tins............. 20,989 
—— .. . Aer nnreeaa sas 2,64 
—Smoked bacon ..............6.. 3,899 
England—Smoked bacon ................+. 31,429 
France—-Liverpaste in tins................ 2,691 
Germany—Smoked ham in tins............ 1,188 
Holland— Seiad Memes ...4... Selciengce 8,125 
—Cooked ham in tins.............. 86,558 

—Cooked sausage in tins.......... 220 
Hungary—Cooked ham in tins............. _ 22,094 
RE: On SPP PE rere ae 88 
Lithuania—Fresh frozen hams............. 9,141 
‘Sooked ham in tins.......... . 15,933 
Poland—Fresh frozen pork cuts......... 84,704 
—Cooked ham in tins............... 82,453 
Uruguay—Canned corned beef............. 106,362 


Careless work in hog scalding costs 
money. Read “PORK PACKING,” The Na- 
tional Provisioner’s pork plant hand: 
book. 


Week Ending July 3, 1937 














FUTURE PRICES 


SATURDAY, June 26, 1937. 





Open High. Low. Close. 
LARD— 
July ...11.90 11.95 11.80 11.95b 
Sept. ...12.17% 12.25 12.07% 12.25b 
Oct. -12.20 12.30 12.15 12.30 
Dec. ...12.00-07% 12.15 11.95 12.15b 
Jan. ...12.10 12.12% 12.10 12.12%b 
CLEAR BELLIES— 
July ...16.00 wie sone 16.00b 
We «0's ae'es “or aocee 16.77%ax 


MONDAY, JUNE 28, 1937. 


























11.92% 11.75 11.85ax 
12.22% 12.02% 12.12%b 
12.27% 12.10 12.20ax 
12.17% 11.90 12.00b 
Stee eared 12.05b 
CLEAR BELLIES— 
July ...16.00 eae areas 16.00ax 
Sept. ...16.75 ‘one este 16.75ax 
TUESDAY, JUNE 29, 1937. 
LARD— 
July ...11.65 11.75 11.65 11.70b 
Sept. . | 212.0244 -00 12.05 11.95 12.00ax 
Oct. .. 12.02% 12.07% 12.00 12.05 
Dec. ...11.90-80 11.95 11.80 11.92% 
Jan, ...11.90 11.95 11.90 11.95ax 
CLEAR BELLIES— 
July ...15.85 15.85 15.80 15.80 
Sept. ...16.55 16.57% 16.55 16.55ax 
WEDNESDAY, JUNE 30, 1937. 
LARD— 
July ...11.72%-75 11.75 orn 11.70b 
Sept. ...12.02%2-05 12. = 11.97 12.00 
Oct. -12.10 12. 12.05 12.07% 
Dec. to oa: -97% = oT% 11.90 11.95ax 
Jan. ...11.9 sone 11.95 
CLEAR BELLIES— 
July ...15.75 15.75 15.67% 15.724%4b 
Sept. ...16.50 16.50 16.42% 16.42% 
THURSDAY, JULY 1, 1937. 
LARD— 
July ...11.75 11.85 11.72 11.85b 
Sept. ...12.05 12.15 12.02 12.15 
Get. o- ee 12.20 12.10 12.20b 
- 11.98 


12.02% 
CLEAR BELLIES— 
July ...15.75 15.95 15.75 
Sept. ...16.55 16.65 16.55 16.65 


FRIDAY, JULY 2, 1937, 


CLEAR BELLIES— 


July ...16.00 16.17% 16.00 


16.1744b 
Sept. ...16.75 16.90 16.75 16.90b 


EXPORTS OF SPECIAL MEATS 


Meat specialties and poultry exported 
from the United States during April, 
1937, were as follows: 


Lbs. Value. 
re ere 588,607 $55,132 
DE 4. $a bheeec tenes Oe Onc wake 196,192 19,983 
, | ees ee er 418,808 64,088 
oo Be eer 152,389 33,957 


MEAT AND LARD EXPORTS 


Exports of bacon and lard through 
port of New York during week ended 
July 2, 1937 totaled 177,500 pounds of 
bacon, 15,400 Ibs. of lard, and 5 bbls. of 
pork. 








CASH PRICES 


Based on actual carlot trading Thursday, 





July 1, 1937. 
REGULAR HAMS. 
Green. *8.P. 
RA ere oe 20% 21% 
III © ai5< in 4.6; cxea ssi Mace haan 201% 21 
Re ates ee 2014 01 
SED inedepdencthens<an peed 20% 20% 
DP Ws «590 cectwaneen 20%4 
BOILING HAMS 
Green. *S.P. 
gg Ree OPE ory Cea 19% 19% 
DE Gneerasas aoe wes enous 19% 19 
NEE asGwess vane sv eeVeqae 
dy A, RE ee 19% 
GE MNS 0 0a cv ishantndes 19% 
SKINNED HAMS. 
Green. *S.P 
i eer SOOT 21% 214 
SE Ste ony sas. eeiee ea 21% 21 
EE EIS RE a 21 20% 
BEE. 634.060 e6a 40 sguaer eRe 20% 20% 
SET 4n-5b co ebws on beeen ewe 19% 19% 
EE a calentetiwateakeeaae 19 18% 
ee Pea ae 17% 18 
RR ER ERS I> 16% 17% 
Wee cs fet note sane 1514 16% 
oe Serer 15% 15% 
PICNICS 
Green. *8.P. 
SE asic tannees Ocokeenen lq 16% 
BPM 53 psc cnwen aeeee 15% 15% 
SA re -FF 13% 13% 
BE: pncnaecteaandecewanes 13% 13% 
SO dedccevcepeaneaceness 1344 13% 
Short Shank 4c over. 
BELLIES. 
(Square cut seedless) 
(S. P. 4c under D. C.) 
Green. *D.C. 
Ge .accunceevanevGetenwen 20% 2056 
ON ie id anita wrkiee Se ie chit a 20% 20%, 
RE. tact joacwtauhee sess cart aan 20 
SEE “é:c-cecbhee beets eedbene 19% @20 20 
SED Sinks db cip cies nora ces Saltivle 18% @19 19 
PEPE isa cn RA aeieh Cam ene 814 1814 


*Quotations represent No. 1 new cure. 


D, 8. BELLIES. 


Belo vote caeaeaein 1614 

I 5 oo < xstecvorctesinian ee 16% 16% 
RRR apnea Satie 16% 16% 
BE 2 ocin temic ee giie id 6% 164 
i SR REO RENE Coe 16% 16% 











SURI se toe Pe at 8-5) EUAN ERE 13% 
BOE. o.cancckuckwodabhean comet gohan 14 
ME =< sranis sven waar ec noe ee ae 14% 

MRED dco. cahsariaieatopeceueh cake eeteewae 15 
~<A ERCEGY ap DREN RE Rte RENE 15% 


Extra Short Clears......... 


Extra Short Ribs ..........35-45 16%n 
Regular Plates ........... 6-8 13% 
eS... eee 4- 6 12 
FOWE BUTAS oie cccresccasvces 14 
Green Square Jowls........ 14% 
Green Rough Jowls......... 14 
T.ARD. 
Prime Stem, CAM. 2 cccecccccccseccccccsows 11.90n 
Prime Steam, loose..........0--eeeeeceeece 11.40b 
tefined, boxed, N. Y.—Export............ unquoted 
WOMENS UN MRMIRS voc ss Se 0 bala entbanseeen 14.00n 
alr ME ao oc os has aca se eee 12.00n 





CHICAGO PROV. SHIPMENTS 


Provision shipments from Chicago for 
the week ended June 26, 1937, were as 
follows: 

Week Previous Same 
June 26. week. week °36. 
Cured meats, Ibs. ..14,422,000 18,244,000 16,636,000 
Fresh meats, lbs. ..37,668,000 39,815,000 44, 434,000 
tard, We. ....5.%c 2'747,000 2,908,000 1,781,000 
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INUCHAR 


LARD AT ITS BEST WITH NUCHAR 





Start using NUCHAR to produce that lard with a high smoke 
point, neutral flavor and odor and better keeping quality to meet 
the ever increasing demand for a quality product. 


details of application. 


INDUSTRIAL CHEMICAL SALES DIVISION 


West Virginia Pulp & Paper Company 
205 W. Wacker Dr. 
CHICAGO, ILL. 


230 Park Ave. 
NEW YORK, N. Y. 


Write for 


418 Schofield Bldg. 
CLEVELAND, OHIO 








The New 


, FRENCH 
‘8 CURB PRESS 


Will Give You 


MORE GREASE 
PURER GREASE 
LESS REWORKING 
GREATER CLEANLINESS 


We invite your inquiries 
im. > The French Oil Mill 
Machinery Company 
Piqua Ohio 





Brady, McGillivray & Mulloy 


CONSULTING ENGINEERS 


Steam... Refrigeration... .Power Plants 


37 West Van Buren St. 1270 Broadwa 
Chicago, Ill. New York City, N. Y. 











SMITH. BRUBAKER & EGAN 


ARCHITECT & ENGINEERS 
3ONo. LaSALLE ST. CHICAGO, ILLINOIS. 


__ereeeeaeredi ae 
THE MEAT PACKING INDUSTRY 


THE DIAMOND HOG 


Requires less power. 
ives set at an angle, 
cut with a shearing 
stroke. 
Large capacity — over- 
head gravity feed. Re- 
duces carcass, bones, 
viscera, etc., to uniform 
fineness. 


Write for bulletins and 
prices. 


NNSA MU cstcblished 1880 
DIAMOND IRON WORKS INC: 


MINNEAPOLIS MINNESOTA. U.S.A. 
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THE PELPHREY (Patentes) VACUUM 7 
HEAD and DEODORIZER = 7 


The one outstanding development for 
the Rendering Industry since the In- 
troduction of Dry Rendering. 


Reduces Cooking Time 
Eliminates Disagreeable Odors 
Improves Quality of Grease 
Used by Leading Packers and Renderers 
For complete facts write 


HUBBARD PACKERS MACHINERY 7 
Division Red Wing Motor Co. Red Wing, Minn. 7 
MQ, 05 Oh» Fmt GW "’E°FEFwq7r1111]]}])]]}1 0 HK gB1) 


RENDERING PRESS 


Unequalled in Construction 
Unexcelled in Results 


DUNNING & BOSCHERT PRESS Co., INC. 
362 West Water St. Syracuse, N. Y. 











Can you produce 2% FAT meat scraps? 
We'll gladly tell you how. Write! 


E. W. McCULLOUGH 


3924 N. New Jersey St., _—s Indianapolis, Indiana 














GEO. H. JACKLE 


Broker 


Offerings Wanted of: 
Tankage, Blood, Bones, Cracklings, Hoofs 


405 Lexington Ave. New York City 














HAVE YOU ORDERED 
The MULTIPLE BINDER 
FOR YOUR 1937 COPIES OF 
THE NATIONAL PROVISIONER 


A complete volume of 26 issues can be 
easily kept for future reference in this Binder. 




















The National Provisioner 
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TALLOW.—Trade in tallow was 
quiet and the market was steadier at 
New York during the past week. A lit- 
tle extra changed hands at 8%c, de- 
livered, or unchanged from previous 
sales, but offerings were lighter. No 
particular demand made its appearance 
in the market. Producers’ ideas were a 
little firmer. Any broadening in demand 
might easily result in a slightly higher 
market. 

Sentiment was a little more friendly 
with no pressure of domestic supplies 
and foreign tallow too high for the mar- 
ket. South American as well as Aus- 
tralian tallow, first quality, was quoted 
at 5.70c, c.if. New York. 

At New York, special was quoted at 
8c; edible, 84% @8%c nominal, and extra, 
8c, delivered. 

Tallow futures on the New York Pro- 
duce Exchange were quiet and 5 points 
higher to 15 lower on the week. October 
changed hands at 8.40c. 

The market for tallow at Chicago has 
been generally quiet with offerings mod- 
erate. Some large consumers are shut 
down for vacations. Edible tallow sold 
on Wednesday at 8%c, delivered, or 
8%4c, shipping point. Edible tallow was 
quoted on Thursday at 8%; fancy, 8% 
@8%c; prime packer, 8%@8%c; spe- 
cial, 844 @8%c, and No. 1, 8c. 

At Liverpool, Argentine beef tallow, 
June-July shipment, was off 6d on the 
week at 25s6d. Australian tallow at 
Liverpool dropped 1s during the week 
and June-July was quoted at 25s3d. 

There was no London tallow auction 
this week. 

STEARINE.—The market was some- 
what weaker at New York during the 
past week. There were sales from the 
Mid-west at 9%¢c, delivered Baltimore, 
and 9%c, delivered New York. As a re- 
sult, oleo was quoted at 9%c asked at 
New York, or unchanged from the level 
prevailing a week ago. 

At Chicago, the market was a rou- 
tine affair. Oleo stearine was unchanged 
at 9%4c. 

OLEO OIL.—A steady to firm mar- 
ket prevailed at New York for oleo oil 
but there was no particular demand. 
Extra was quoted at 12% @13c; prime, 
12% @12%c, and lower grades, 11%@ 
12c. 

At Chicago, trade was moderate and 
the market was steady. Extra was 
quoted at 12%@12%c. 


(See page 41 for later markets.) 


LARD OIL.—Demand was moderate 
at New York and the market was un- 
changed. No. 1 Barrels were quoted at 
12%c; No. 2, 18c; extra, 18c; extra No. | 
1, 12%c; prime, 14%c, and extra winter 
strained, 13%c. 

NEATSFOOT OIL.—Demand was 
fair at New York and the market was 


Week Ending July 3, 1937 








quotably unchanged. Cold test was 
quoted at 18%c; extra, 12%c; extra 
No. 1, 12%c; pure, 13%c, and special, 
13%e. 

GREASES.—A steady to firmer trend 
was noted in greases. This was partly 
due to some improvement in demand 
from consumers and also traceable to a 
steadier tone in tallow. Yellow and 
house grease at New York sold at 7%c 
followed by business at 8c, or %c better 
than the previous week. Offerings were 
somewhat larger at the 8c level and the 
market took on an awaiting attitude. 

At New York, choice white grease was 
quoted at 9c nominal; A white, 8%@ 
8%c; B white, 84%@8%c, and yellow 
and house, 8c. 

At Chicago, the market for greases 
has been quiet with moderate offerings. 
There was a slightly better undertone 
in some directions. Choice white grease 
was quoted on Thursday at 9%c; A 
white, 8%c; B white, 8%c; yellow, 7% 
@8c, and brown, 7%4c. 


PRODUCTION AND PRICES 


Charles J. Brand, executive secretary 
and treasurer of the National Fertilizer 
Association, sailed from New York on 
June 16 on the s.s. Manhattan to attend 
the ninth International Chamber of 
Commerce congress in Berlin and the 
fifth International Technical and Chemi- 
cal Congress of Agricultural Industries 
in Scheveningen, Holland. He also ex- 
pects to attend the fourth International 
Grassland Conference in Aberystwyth, 
Wales, and to visit the International In- 
stitute of Agriculture at Rome. Mr. 
Brand is scheduled to address the Inter- 
national Chamber of Commerce on 
“Effect of Controls on Output, Prices 
and Movements of Primary Products.” 





TALLOWS AND GREASES 


(Loose, basis Chicago.) 





Per lb. 
BE NIN So <i mrrreiowanevmne wewaee een @ 8% 
EPEC  POCMOTS COTO aioe o.cs ciciec ccivceees 814L@ 8% 
ees DS, Se EBs ow ebecascccees @ 8 
I I Vn oicsakik Gie. 4:0 tina.6'44 ew ois 8% @ 8% 
Chelee WIGS GTORER. oc cccccecicccecsces @ 9% 
A-White grease, 4% acid............... @ 8% 
B-White grease, maximum 5% acid..... ¢ 8% 
Yellow grease, 16-20 f.f.a............-. 1% 
BEOWN Grease, GO T.FBiic cv cccccdivcsccese @ 7% 

(Basis Chicago) 
Per lb 

A CRIS 4d. cw dee a eem ane meine sheer ee 14% 
TE | eee enter rey ory a 13% 
NE tefiresn Ss crgrhre- eq eovackkie Auras Wee NR eae 13% 
GEE: asic vn Vic cae pn Pees sisanainemeens ce 13 
I ES aa an! sce ahaa aso enep 4s Wak eae eae ae 12% 
i ME oi 0 554's0b seh a eden ea eeee eee a> 2 
I Bis 'o- 6c nine od-414\8 816d 4604 a oe enb aioe 
Se ae 
Oe ee 
Acidless tallow .... 
20° neatsfoot 
Pure neatsfoot 
RE, “OE os. 5.0.0 8s eeccn esa bones ttere 12% 
NE NED 5.6 on avaee beeen ste eoseebe 1244 
ek: A IR sin hence nes eeeevenewess 12 





BY-PRODUCTS MARKETS 


Chicago, July 1, 1937. 


Blood. 
Market nominal at quoted prices. 
Unit 
Ammonia. 
i Er reer $3.10@3.20 


Digester Feed Tankage Materials. 


Market quiet and easy. Second qual- 
ity 6 to 10% goods, nominal at $2.75 & 
10c, f.o.b, Chicago. 

Unground, 10 to 12% ammonia. . .$3.00 


@3. 
Unground, 6 to 10%, choice quality 3.50@3.60 
Liquid stick @2 


Packinghouse Feeds. 


Some producers report good business 
at quoted prices. 


Carlots, 

Per ton. 
Digester tankage meat meal, 60%... .$ @50.00 
Meat and bone scraps, 50%.......... @47.50 
Raw bone meal for feeding........... @45.00 


Bone Meals (Fertilizer Grades). 


Prices quoted f.o.b. Chicago, product 
in new bags. 


Per ton. 
Steam, ground, 3 & 50.............. $ @25.00 
ae eee @24.00 


Gelatin and Glue Stocks. 


Bones for glue stock steady, other 
products easy on quiet market. 


Per ton. 
I I ike Soa ecc amen sscies $ @37.50 
Pickled sheep trimmings.............. @37.50 
"FE ee eee 28.00 
Cattle jaws, skulls and knuckles.... 35.00 
- >—=EeE ee @26.00 
Pig skin scraps and trim, per Ib., Lc.l. 5¢ @ 5%e 


Fertilizer Materials. 


Market nom.; prices f.o.b. Chicago. 
High gerd. tankage, ground, 
10@1 


Di Se becedeecceeses $ 3.1 3.25 & 10c 
Bone tankage, ungrd., low 
8 rrr @22.00 
ff ER re rr @ 3.65 


Dry Rendered Tankage. 


Market quiet. Sellers asking 774%@ 
80c for low protein material, first qual- 
ity high protein product 72% @T5c. 


Hard pressed and expeller unground 


per unit sg peatteutecaiaw ‘4 ert a .$ .70@.72% 
Soft a por ac. grease qua 

i Es pers rere @50.00 
Soft ak beef, ac. grease & qual- 

SF, WON coco vcccaneteaeusavvcnsbcey @ 40.00 


Horns, Bones and Hoofs. 


Fair demand for bones and house run 
horns and hoofs. Prices delivered Chi- 


cago. 

Per ton. 
Horns, according to grade............ $45.00@75.00 
Cattle hoofs ..........0esseeceeeees > 50,00@52.50 
Ee re rere er re 22.00@ 24.00 


(Note—Foregoing prices are for mixed carloads 
of unassorted materials indicated above.) 


Animal Hair. 


Market continues quiet and easy. 


Coil and field dried hog hair............2 24%4c@iec 
Processed, black winter, per Ib.......... 6ec@9Kee 
Cattle GUTOERO, GHG «6 acne 0 tse vcnecss 24%c@2\c 


© According to count. 
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CASING EXPORTS AND IMPORTS 


Foreign trade 
April, 1937: 


in casings 
EXPORTS. 


Austria 

3elgium 
Czechoslovakia 
Denmark 

Finland .. 

France 

Germany . 

Italy 

Netherlands 

Norway 

Poland and Danzig 
Spain 

Sweden 

Switzerland 

United Kingdom ... 
Canada .. 

Panama ‘ 

Mexico ... 

Bermuda . 

Cuba 

Argentina 

Colombia 

Palestine 

Philippine Islands 
AUMMFOMR 2c cccceccs 120,190 
New Zealand 5 
Union of So. Africa. 


Total . 528,193 
Value $341,813 





1,174,938 
$86,977 


IMPORTS. 


Sheep, lamb 
and goat, Other, 
Ibs. bs. 

Austria 5 6,600 

Belgium 1 

Czechoslovakia 

Denmark 

France 

Germany 

Italy 

Netherlands 

Portugal 

Spain 

Sweden 

Switzerland 

United Kingdom 

Yugoslavia 

Canada ... 

Cuba ... 

Argentina 

Brazil . 

Chile . 

Peru 

Uruguay 

British India 

China 

Iraq .. 

Palestine 

Iran .. 

Syria . 

Turkey .. 

Australia 

New Zealand 

Union of South Africa 

Egypt . 

Algeria 

Tunisia 

Other French Africa 

Morocco 


Value 


EASTERN FERTILIZER MARKETS 


(Special Wire to The National Provisioner.) 
New York, June 30, 1937. 


Dried blood sold at $3.25 per unit am- 
monia, f.o.b. New York. Little demand 
even at this price. Stocks are small. 
South American for July-August ship- 
ment quoted at $3.60@$3.70 per unit, 
c.i.f. Atlantic and Gulf ports. 


Production of tankage is very light 
compared with a year ago, and there are 
hardly any stocks on hand. Quotation 
of $3.50 and 10c, f.o.b. New York, 
nominal. 

Nitrate of soda for delivery July to 
October, inclusive, in bulk was advanced 
$1.00 per ton and for shipment in bags 
the price advanced $1.00 per ton, for 
July delivery only. 

Dry rendered tankage is lower in 
price with a limited amount of trading 
being done. 
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Japanese sardine meal is quite a bit 
off in price. Sales of spot material at 
$49.50 per ton ex-vessel, New York, and 
price for July-August or September 
shipment from Japan is $47.00, c.i.f. 
North Atlantic Coast ports. 


FERTILIZER MATERIALS 


BASIS NEW YORK DELIVERY. 
Ammoniates. 


Ammonium sulphate, bulk, per ton, 
basis ex vessel Atlantic ports; July.$ 


Ammonium sulphate, double bags, per 
100 Ibs. f.a.s. New Yor 


Blood, dried, 16% per unit 

Fish scrap, dried, 11% ammonia, 10% 
B. P. L., f.o.b. fish factory 

Fish meal, Sovelen, 114% ammonia, 
10% B. P. L.c. i.f. spot @49.50 
July, Aug. shipment @47.00 

Fish scrap, acidulated, 7% ammonia, 
3% A. .o.b. fish factories. 

Soda nitrate, per net ton: bulk, July- 
Oct. @26.50 
in 200-Ib. bags, July @27.80 
Sy ee I GIN so vc ancsotonces @28.50 

Tankage, ground, 10% ammonia, 15% 
B. P. L. bulk 


@27.50 


nominal 
@ 3.25 


4.00 & 10¢ 


3.00 & 10c 


3.50 & 10¢ 
Tankage, yore. * age 12% ammonia, 
15% B. P. L. bu 3.50 & 10c 
Phosphates. 

Foreign bone meal, steamed, 3 and 50 
bags, per ton, c.i.f $ 


Bone meal, raw, NY idg and 50%, in 
bags, per ton, c.i.f 


Superphosphate, bulk, f.o.b. 
more, per ton, 16% fat 


Dry Rendered Tankage. 
50% unground 
60% unground 


TALLOW FUTURE TRADING 


Tallow transactions at New York: 


SATURDAY, JUNE 26, 1937. 
High. Low. Close. 


August .... 
September 
October ... 
November 


September 
October 
November 


erearers 
Aone 
Ge 0 Ge Go Ge 
SaaSS 
CAngce 


ALQADSN 


October 
November 
December 


@ 

= 
90 © Ge G0 90 
S8B8RS 
8H988 
® 30 Ge Ge Go 
SSaRS 
COA 


WEDNESDAY, JUNE 30, 1937, 


September 
October 
November 
December 


G2 9 G0 Ge Go Go 
SSSSSH 


ODDSD®™S 


eeeess 


September ...... 
October 
November 
December 


G2 G0 90 go Ge go 
SS88ss 


®@HDADS 


Ge G0 G0 Go Go G0 
SaSSSS 


(>) 
ge 08 


ee oe 
“As 


8s 


September 


*Bid. tNominal. 


HULL OIL MARKETS 


Hull, England, June 30, 1937.—Re- 
fined cottonseed oil, 29s 6d. Egyptian 
crude cottonseed oil, 26s 6d. 


MARGARINE MATERIALS USED 


Products used in margarine manu- 
facture during May, 1937, compared 
with the quantities used in the same 
month a year ago are reported as fol- 
lows: 

May, 1937. May, 1936. 
Ibs. lbs. 
Ingredients of uncolored oleomargarine: 


Babassu oil 

Cocoanut oil 

Corn oil 

Cottonseed oil 
Derivative of glycerine 
Lecithin 

Milk 

Neutral lard 
Oleo oil 

Oleo stearine 
Oleo stock 
Palm oil 

Palm kernel oil. 
Peanut oil .. 


1,034,517 
9,793,729 
226,196 


Salt 

Sesame oil 

Soda (benzoate of)... : 11,583 
Soya bean oil . 1,486,198 


Total 30,165,454 





Ingredients of colored oleomargarine: 


Babassu oil 

Cocoanut oil 

Color 

Corn oil 

Cottonseed oil 
Derivative of glycerine 
Milk 


3,163 
14,364 
129 


Neutral lard 

Oleo oil 

Oleo stearine 

Oleo stock 

Palm oil 

Palm kernel oil 
Peanut oil 

Salt 

Soda (benzoate of) 
Soya bean oil 





BRAZIL SELLS OILS TO U. S. 


Brazil is an increasingly important 
source of a number of vegetable oils 
which are used in the United States in 
shortening, margarine and other edible 
products. The supply of many of these 
has been and still is uncertain, since 
many of the raw materials are raised 
in inaccessible regions and production 
is sporadic. According to the U. S. 
Department of Commerce, Brazil ex- 
ported the following edible oils or oil 
materials to the United States during 
1936: 


Babassu nuts 
Babassu oil 

Cottonseed oil 
Murmuru nuts 
Tumcum nuts 
Ouricury seeds 


66,493,000 Ibs. 
179,000 lbs. 
45,503,000 lbs. 
2,559,000 Ibs. 
4,917,000 lbs. 
2,665,000 lbs. 


MAY MARGARINE PRODUCTION 


Margarine produced during May, 
1937, with comparisons showing an in- 
crease of approximately 12 per cent 
over the production of May, 1936, is re- 
ported as follows by margarine manu- 
facturers: 

May, 1937. May, 1936. 
Ibs. lbs 


Production of uncolored 
margarine 


Production of colored 
margarine 


28,611,770 25,265,493 


128,744 


Total production . .28,740,514 
Uncolored margarine with- 

drawn tax paid......... 28,794,142 25,452,311 
Colored margarine with- 

drawn tax paid 


314,700 
25,580,193 





55,998 44,670 
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UTURES market for cottonseed oil 

backed and filled during the past week 
in moderate trading. The undertone was 
steady although prices failed to get very 
far in either direction. There was quite 
a little buying and covering at. times 
on firmness in cotton which resulted 
from the unusual strength in grains. 
There was no follow through buying in 
oil on the advances, however. Offerings 
increased considerably on the bulges and 
the market was rather poorly supported 
at times. 

Failure of the market to make any 
headway on the constructive side was 
not surprising in view of very favorable 
weather conditions in the Cotton Belt. 
Lack of demand from consumers for 
cash oil was also a factor. Consumers 
continued to operate in a_hand-to- 
mouth way, watching the liberal visible 
supply and the large prospective new 
crop, and apparently continued to work 
down stocks on hand. 


Delivery of 50 lots on July contracts 
served to bring about considerable turn- 
over in speculatively held July oil, some 
of which was sold outright and some 
transferred to later months. Refiners 
took the July and sold the distant posi- 
tions. Some of the tenders were re- 
issued but there was less evidence of 
July liquidation at mid-week this week. 
Indications were that the spot position 
had been pretty well evened up. 


There was no particular activity in 
the crude markets with Southeast called 
8@8%c nominal, and Texas immediate 
at 8c. Any interest in crude was purely 
speculative and developments as yet 
have little bearing upon the futures 
market. 


Foreign conditions attracted little 
more than passing attention in cotton- 
seed oil this week. 


Estimates On Use Below 1936 


The trade has been talking a possible 
June oil consumption of 165,000 to 
200,000 bbls. compared with 229,000 
bbls. in June, 1936. 


Imports of cotton oil into the United 
States during the first three weeks of 
June were estimated at 38,000 bbls., 
indicating that the month’s imports 
would be considerably above receipts of 
24,000 bbls. during June, 1936. 


The cotton crop has been privately 
estimated at from 14,580,000 bales to 
15,449,000 bales on an acreage estimated 
at from 34,300,000 acres to 35,474,000 
acres. A year ago the cotton crop totaled 
12,399,000 bales. These estimates indi- 
cate that the crop’s beginning has been 
good but it still must pass through the 
critical months of July and August. 
High temperatures in the Western belt 
served to keep down insect activity this 
week. Renewed showery conditions in 


Week Ending July 3, 1937 


the Eastern belt created fears of in- 
creased weevil activity and consequent 
damage to the new crop. 

The pig report showed greater num- 
bers of pigs than those around the oil 
ring had anticipated. The report placed 
the number of spring pigs at 38,779,000 
against 41,836,000 a year ago, 32,438,000 
two years ago, 39,698,000 in 1934, and 
an average of 52,243,000 head for the 
1932-33 season. 

The cotton oil market continues to 
lack individual feature and local traders 
readily follow any movement in allied 
or outside commodities. 


COCOANUT OIL.—There were good 
sales at New York at 5 to 5%c and on 
the Coast at 4%c. The market was 
stronger with New York subsequently 
quoted at 54% @5%c and Pacific Coast 
at 5c. 

CORN OIL.—Interest was routine 
and small. The market was steady at 
8%c, New York. 


SOYA BEAN OIL.—Nearby oil was 
quoted at 8c at New York. Forward or 
new crop oil was quoted at 7%c but 
no business was reported. 

PALM OIL.—There was a better de- 
mand for Nigre oil at New York and a 
fair trade passed with shipment quoted 
at 4.65c. Sumatra oil for 1937 was 
quoted at 5c and forward at 4%c. 


PALM KERNEL OIL.—The market 
was dull and barely steady. Shipment 
positions were quoted at 5%c, New 
York. 

OLIVE OIL FOOTS.—Business was 
reported routine. Prices were steady at 
11%c, New York. 

PEANUT OIL.—Sellers at New York 
were steady in their ideas but trade was 
small and the market was quoted at 
8@8 Ke. 





SOUTHERN MARKETS 


New Orleans. 

(Special Wire to The National Provisioner.) 

New Orleans, La., July 1, 1937.—Cot- 
ton oil futures net changes only slight. 
Crude stocks low with price 8%4c per 
pound, f.o.b. mill, firm. Bleachable re- 
ported needed in some directions with 
good undertone. Hogs advancing and 
unfavorable boll weevil reports increas- 
ing, hence relatively stable markets are 
anticipated. 


Dallas. 


(Special Wire to The National Provisioner.) 


Dallas, Texas, July 1, 1937.—Forty- 
three per cent cottonseed cake and 
meal, Dallas basis, for interstate ship- 
ment, $34.00. Prime cottonseed oil 8c, 
nominal. 





COTTON OIL TRADING 





COTTONSEED OIL.—Valley and 
Southeast were quoted on Wednesday 
at 8.12% bid, 8.25 asked; Texas 8.00 bid, 
8.12% asked at common points, Dallas 
8.12% @8.25 nominal. 


Market transactions at New York: 


Friday, June 25, 1937 


—Range— —Closing: 





Sales. High. Low. Bid. Asked. 
July . 91 924 917 920 a trad 
Po asi ea ee 920 a nom 
Sept. . 38 9382 926 927 a trad 
Oct. . 58 9381 926 925 a 28 
BROW, «| sian! ‘cveuel Wacesee. 9 
Dec. 40 925 920 920 a trad 
Jan. . 28 925 917 # «922 a trad 
BRS <a Wty reteehd, sete 920 a nom 
Saturday, June 26, 1937 
July . 57 924 912 913 a trad 
BE. s «555, iocge ae oe 
Sept. . 16 926 920 921 a 20tr 
Oct. . 19 929 919 920 a 19tr 
B « cee, wanmel, aes 920 a nom 
Dec. . 54 924 912 914 a 18tr 
Jan. . aaa . aioe 914 a 915 
Feb. . 915 a nom 
Monday, June 28, 1937 
July . 119 921 905 915 a 16tr 
MR. vide: has. Cen) eee 
Sept. . 43 929 914 923 a trad 
Oct. . 50 927 912 £921 a trad 
NOV. < sbaw | Save) cee) ee 
Dec. . 385 919 905 914 a 916 
Jan. . 14 920 907 £4917 a trad 
Feb. . Pe eee 
Tuesday, June 29, 1937 
July . 5 920 916 £916 a trad 
Ro... svosdiian tS Ree aaa 915 a nom 
Sept.. 42 923 914 916 a 15tr 
Oct. . 8 922 914 914 a trad 
Nov. . 1 980 .... 920 a trad 
Dec. 21 916 920 £911 a trad 
pare 908 912 a 913 
Feb. . ‘ eae 912 a nom 
Wednesday, June 30, 1937 
July . 19 915 914 914a 916 
ROR... ves. Geax “eyes. ee ae 
Sept. . 16 916 911 £911 a trad 
Oct. . 7 918 914 908 a 910 
Pe. ««<ase “amma” aren 910 a nom 
Dec. 25 911 904 £904 a trad 
Jan, 13 912 906 907 a 06tr 
Feb. . Meteo (tees 906 a nom 
Thursday, July 1, 1937 
July . 915 909 909 a trad 
Aug. . ort ange 908 a nom 
Sept. . 918 909 910 
Oct. 915 907 908 a trad 
POOR. g-.6cisc | oman tena ee 
ee s odks 912 903 901 a 902 


(See page 41 for later markets.) 


Watch Classified page for good men. 
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Chicago 


PACKER HIDES.—The movement 
of about 200,000 or more hides at the 
close of last week to sole leather tanners, 
a large tanning shoe manufacturer and 
exchange operators, brought sales for 
that week to between 400,000 and 500,- 
000 hides at the prices previously re- 
ported. Trading this week, including 
some sales carried over from the week- 
end, probably ran over 100,000 more, 
with steady prices paid for steers. May- 
June light native cows moved early at 
the price established late last week; 
later 4c advance was paid for straight 
June light cows, with a further advance 
later for late Junes of River point take- 
off. 

Hide futures worked 61@67 points 
upward and late this week packers ap- 
peared to have sold all the current salt- 
ing hides they cared to move at the 
moment and were interested only in 
moving the balance of the earlier than 
May take-off still on hand. 

Shoe production during May was esti- 
mated at 34,990,219 pairs, a seasonal 
decrease from the 39,886,891 pairs pro- 
duced in April this year, but still con- 
siderably over the figure of 30,264,351 
pairs for May, 1936. 

Steers are quoted on basis of May- 
June take-off, with Aprils at %c less, 
and prior to April another %c off. Na- 
tive steers moved in volume last week 
at 16%c for May-Junes; one car spe- 
cial cure was reported this week at 17c. 
About 2,500 extreme light native steers 
sold at 16¢ for May-Junes and usual 
discount for prior take-off, 

One car May-June butt branded steers 
sold at 16%c for May-Junes, with this 
figure freely paid late last week; 6,000 
May-June Colorados sold at 16c, steady. 
About 1,300 heavy Texas steers sold at 
16%ec for May-June and %c less for 
Aprils; 2,300 light Texas steers moved 
at 15%c for May-Junes; 8,000 more ex- 
treme light Texas steers sold at 15c¢ 
basis May-Junes. 

About 16,000 more heavy native cows 
sold at week-end and early this week 
at 15%c for May-June, 14%c for Apr. 
and 14%c for Mar. Total of 35,000 
light native cows sold basis 15%¢ May- 
June, 14%c Apr. and 14%c Mar.; 4,000 
June Chicago take-off sold later at 
15%ec, and Association moved 2,000 
Junes at 15%c; finally 1,500 River point 
late June light cows sold at 15%c. About 
23,500 branded cows sold early basis 
15¢ for May-June, 14%c Apr. and 14c 
for prior to April; Association later 
sold 2,000 Junes at 15%c. 


About 13,000 bulls moved, mostly 
basis 124%c for May-June, with some 
Aprils at 12%c, and prior dating at 12c; 
some branded bulls included at 1c less. 
Association sold 1,000 June bulls at 
12%c for natives and 11'%c brands. 
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OUTSIDE SMALL PACKER 
HIDES.—Outside small packer ll- 
weights have been moving fairly well 
basis 14@14%c usually for May-June 
take-off, selected, f.o.b. nearby points 
east of here and delivered Chicago for 
western stock, with %¢ more reported 
paid for a few especially good lots and 
13%e for Mar.-Apr. take-off, brands 
Ye less; less interest at present in the 
earlier take-off. Chicago take-off nomi- 
nally 144%@14%c. 

PACIFIC COAST.—Following the 
movement of about 50,000 Coast May- 
June hides late last week, 25,000 more 
Los Angeles and Vernon packer hides 
sold at week-end at the advanced prices, 
14%c for steers and 13%4c for cows, flat, 
f.o.b. shipping points. 


FOREIGN WET SALTED HIDES. 
—There was a good movement of hides 
in South American market at close of 
last week, with 9,000 Argentine steers 
going at 95 pesos, equal to 15%c, as 
against 93 pesos or 154¢c paid earlier; 
7,000 Uruguay Nacional steers sold to 
Europe at 15%¢c; 5,900 light steers also 
sold at 15%c, and 4,300 cows 14%¢, fol- 
lowed by 4,000 more at 141!%g¢c. Couple 
packs of Argentine steers moved this 
week at 97% pesos or about 15%c, and 
one small lot at 96 pesos or 15%c. 


COUNTRY HIDES.—tTrading con- 
tinues light in the country hide market. 
Upper leather tanners have not shown 
very much interest in country stock, 
with the plentiful supply of small 
packer hides and packer light cows 
available, but holdings are moderate 
and firmly held. Untrimmed all-weights 
usually quoted 11%c, selected, delivered 
Chicago, some talking 11%c. Heavy 
steers are in light supply and lots run- 
ning mostly heavy cows quoted 11@ 
11%c, trimmed. A few cars buff 
weights sold at 12%c and 12% @l13c 
asked, trimmed. Good trimmed ex- 
tremes reported salable at 13%c, with 
14c asked. Bulls range 9%4@9%c; 
glues 9@9%c flat. All-weight branded 
hides 10%@10%c nom. 


CALFSKINS.—Packer_  calfskins 
quiet, with no action as yet on June 
skins. All packers moved their May 
production about a month back at 27c 
for northern heavies 942/15 lb., and 
usual premium or 27%c for Detroit, 
Cleveland and Evansville heavies; River 
point heavies brought 26c and all lights 
24c. Buyers’ ideas reported a cent less. 

Chicago city calfskins quiet, with 19c 
last paid for 8/10 lb. and bids of 18%c 
declined; the 10/15 lb. last sold at 23c, 
couple cars going that basis previous 
week. Outside cities, 8/15 lb., quoted 
204% @21c nom.; mixed cities and coun- 
tries 17%@18c; straight countries 
15% @16c flat. Chicago city light calf 
and deacons quoted at $1.35. 


KIPSKINS.—As previously reported, 


three packers sold their June kipskin 
production at the close of last week at 
unchanged prices, 17%c for northern 
natives and 16c for northern over- 
weights, southerns a cent less; branded 
kips at 15c. Later, fourth packer sold 
3,500 June northern natives at 17%4c, 
800 northern over-weights at 16c, and 
600 brands at 15c, steady prices. Three 
packers each moved about 3,000 May 
northern natives this week at 17%4c, 
about cleaning up kipskins. 

Chicago city kips last sold at 15%4c 
and usually quoted this basis. Outside 
cities 15@15%c nom.; mixed cities and 
countries 14@14%c; straight countries 
13@13%c flat, 

Packer regular slunks moved at 
$1.05 two weeks back; Junes not yet 
offered. Hairless last sold at 45c. 


HORSEHIDES. — Quotations on 
horsehides about unchanged, with choice 
city renderers with full manes and tails 
quoted $5.20@5.35 nom., selected, f.o.b. 
nearby sections; ordinary trimmed ren- 
derers $4.75@4.90, del’d Chicago; 
mixed city and country lots $4.25@4.50, 
Chicago. 


SHEEPSKINS.—Dry pelts range 20 
@23c per lb., del’d Chicago, according 
to section. The heavy run of big packer 
shearlings is about over for this sea- 
son and packers have been keeping well 
sold up. One packer reports moving two 
cars this week at $1.40 for No. 1’s, $1.15 
for No. 2’s and 85c for No. 3’s, with 
other sellers quoting $1.25, $1.15 and 
85c for the three grades. Pickled skins 
rather quiet, with production still light; 
sellers talking $8.00@8.25 per doz., 
with buyers’ ideas around $7.75, usually. 
Quotations on spring lamb pelts range 
from $1.90@2.10 per ewt. live lamb by 
larger packers down to $1.70@1.80 for 
outside small packer pelts, according to 
quality and lots. 


New York 


PACKER HIDES.—As previously re- 
ported, three packers moved their June 
production of steers last week at 17c 
for June native steers, 16%c for butt 
brands and 16c for Colorados. One 
packer still holds April forward steers. 


CALFSKINS. — Calfskins continue 
slow, with an easy tone to the market. 
Collectors sold 3,000 of the 4-5’s at $1.20, 
or 15¢c under last week’s nominal quo- 
tation; two cars collectors’ 5-7’s sold at 
$1.50, or 10c down, but part of this was 
recovered when another car sold at 
$1.55; 7-9’s quoted around $2.25 nom., 
and 9-12’s $3.35@3.40 nom. Trading 
awaited to establish prices on packer 
calfskins. 


N. Y. HIDE FUTURE MARKETS 


Saturday, June 26, 19837—No session. 


Monday, June 28, 1937—Close: Sept. 
15.70@15.72 sales; Dec. 16.10@16.12 
sales; Mar. 16.44 sales; June (1938) 
16.75 n; sales 159 lots. Closing 11@12 
higher. 

Tuesday, June 29, 1937—Close: Sept. 
15.97@16.00 sales; Dec. 16.40 sales; 
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Mar. 16.75@16.78 sales; June 17.06 n; 
sales 84 lots. Closing 27@31 higher. 

Wednesday, June 30, 1937—Close: 
Sept. 15.98@16.01 sales; Dec. 16.40@ 
16.43 sales; Mar. 16.75 n; June 17.06@ 
17.11; sales 137 lots. Closing unchanged 
to 1 higher. 

Thursday, July 1, 1937—Close: Sept. 
16.25 sale; Dec. 16.62@16.64 sales; Mar. 
16.97 b sales; June 17.25 sales; sales 86 
lots. Closing 19@27 higher. 

Friday, July 2, 1937—Close: Sept. 
16.30@16.33 sales; Dec. 16.72 sale; 
March 17.10@17.12 sales; June (1938) 
17.40b; sales 123 lots. Closing 5@15 
higher. 


CHICAGO HIDE QUOTATIONS 


Quotations on hides at Chicago for 
the week ended July 2, 1937: 


PACKER HIDES. 


Week ended Prev. Cor. week, 
July 2. week. 1936. 
Spr. nat. 

7 a @lijn @lin 12%@13n 
Hyvy. nat 

ae @16% @16% @12% 
Hvy. Tex 

Be. ca ce6:i @1614 @16% @12% 
Hvy. butt 

brnd’d strs. @16% @16% @12% 
Hvy. Col. 

ae @i16 @16 @12% 
Ex-light Tex. 

SN ais crates 15 @15% @15 @11% 
Brnd’d cows. @15'%4 @15 @ll1 
Hvy. nat. 

COWE. ssc. @15% @15% @11% 
Lt. nat. cowsl151,.@15% @15% 11 @11%ax 
Nat. bulls .. @12% 12%4@13n @ 8% 
Brnd'd bulls. @11% 11144@12n @ 7% 
Calfskins ...24 @27 24. @27 19% @21 
Kips, nat. .. @17% @17% @l4 
Kips, ov-wt.. @16 @i6 @13 
Kips, brnd’d. @15 @15 @ll1 
Slunks, reg.. @1.05 @1.05 @1.05 
Slunks, hris.. @45 @45 @40 


Light native, butt branded and Colorado steers 
lc per Ib. less than heavies. 


CITY AND OUTSIDE SMALL PACKERS. 
Nat. all-wts.134%4@14%) 1344@14\%4 9% @10% 
3 


Branded ....13 @l14 @13% 94@10 
Nat. bulls .. @lin @lin 7%@ 8 
Brnd’d bulls. @10n @10n 6%@ 7 
Calfskins ...19 @23 19 @23 17 @18 
eae @15% 15 @15% @12 


Slunks, reg..90 @95n 90 @9in 80 @90n 
Slunks, hris.35 @40n 35 @40n 20 @25n 


COUNTRY HIDES. 


Hvy. steers..11 @11%4% 10%@lin 8 @ 8%4n 
Hvy. cows ..11 @11% 10% @llin 8 @ 8%n 
a ——e- 12%4@13 12 @12% 8%@ 8% 
Extremes ...13%@14 13 @13%4% 9%@10 
Bulls ....... 9%4@ 9% @ 9% 6 @ 6% 
Calfskins ...154%@16 16 @16% @12% 
SEED: o:c:0i00 00.6 13 @134% 13 @13% 10 @10% 
Light calf ...90 @1.10n 90 @1.10n 80 @95n 
Deacons ..... 90 @1.10n 90 @1.10n 80 @95n 
Slunks, reg...70 @ 80n 70 @ 80n 60 @T5n 
Slunks, —- 15 @ 25n15 @ 25n10 @15n 
Horsehides ...4.25@5.35 4.25@5.35 3.10@3.65 
SHEEPSKINS. 

MEE wis) Snpwkacose. wSacddraea  Sasamepaewian 
Sml. pkr. 

Pi icvny Giedeeees -ahabesween o¢hnenin soar 
Pkr. ag 1.25@1.40 1.25@1.40 @1.20 
Dry pelts ....20 @23 20 @22 17 @18 


CHICAGO HIDE MOVEMENT 


Receipts of hides at Chicago for the 
week ended June 26, 1937, were 4,523,- 
000 Ibs.; previous week, 3,326,000 lbs.; 
same week last year, 3,155,000 Ibs.; 
from January 1 to June 19, this year, 
132,209,000 lbs.; same period a year ago, 
107,414,000 Ibs. 

Shipments of hides from Chicago for 
the week ended June 26, 1937, were 
5,631,000 lbs.; previous week, 5,716,000 


Ibs.; same week last year, 4,130,000 lbs.; 
from January 1 to June 19, this year, 
136,403,000 lbs.; same period a year ago, 
101,190,000 Ibs. 





Week Ending July 3, 1937 


WEEK'S CLOSING MARKETS 


ee ed 


FRIDAY'S CLOSINGS 


Provisions 


Hog products were barely steady dur- 
ing latter part of week; there was some 
holiday evening up with packing inter- 
ests as buyers and commission houses as 
sellers. The latter were disappointed by 
the smaller decrease in Chicago lard 
stocks during June. Hogs were strong 
with top at $12.40, Chicago. 


Cottonseed Oil 


Cotton oil was quiet and steady in 
mixed but featureless trade; there was 
some covering for over the holidays. 
Offerings light; cash trade moderate. 

Quotations on bleachable cottonseed 
oil at close of market on Friday were: 
July 9.10@9.15; Sept. 9.10; Oct. 9.05@ 
9.08; Nov. 9.05; Dec. 9.08; Jan. 9.05@ 
9.08. Tone steady. Sales 59 lots. 


Tallow 
Tallow, extra 8%c lb. f.o.b. 


Stearine 
Stearine, 9%c asked. 


Friday's Lard Markets 


New York, July 2, 1937.—Prices are 
for export. Lard, prime Western, $12.35 
@12.45; middle Western, $12.25@12.35; 
city, 12c; refined Continent 12%c; 
South American, 12%c; Brazil kegs, 
13c; compound, 12c in carlots. 


BRITISH PROVISION MARKETS 


(Special Cable to The National Provisioner.) 


Liverpool, June 30, 1937 — General 
market steady and firm; demand for 
hams improving; lard demand poor. 

Friday’s prices were: Hams, Ameri- 
can cut, 98s; ham, long cut, exhausted; 
Liverpool shoulders, square, none; pic- 
nics, none; short backs, unquoted; bel- 
lies, English, 80s; Wiltshires, unquoted; 
Cumberlands, 69s; Canadian Wiltshires, 
79s; Canadian Cumberlands, 72s; spot 
lard, 65s. 


ARGENTINE BEEF EXPORTS 


Cable reports of Argentine exports of 
beef this week up to July 2, 1937: To 
the United Kingdom, 82,740 quarters; 
to the Continent, 38,867. Last week to 
United Kingdom, 78,035 quarters; to 
the Continent, 5,789. 


NEW YORK LIVE STOCK 


Receipts week of June 26, 19387: 
Cattle. Calves. Hogs. a 5 








SOTGRD GP. ascedesas 4,256 10,512 4,073 25,834 
Central Union ....... 1,702 De : soma 23,183 
WOO DEE occ ccccsss 365 3,571 11,420 2,300 
ee , 323 15,928 15,493 51,317 
RAGE WORE 2000000 6,026 15,054 17,453 39,035 
Two weeks ago... .5 5,977 15,572 16,306 46,614 





MEAT STOCKS DECLINE 


Meat stocks continued to decline at 
the seven principal markets during 
June, stocks of July 1 showing con- 
siderable decrease from those of a 
month earlier. However, they are still 
well above those of a year ago which 
would seem to be especially desirable in 
view of the short hog runs. 

Lard stocks also declined during the 
month. Although the decrease at these 
markets is only 4,000,000 lbs. it does 
point to a change in the trend in lard 
supplies. Lard on hand is still more than 
double that of July 1, 1936. 

Stocks at Chicago, Kansas City, 
Omaha, St. Louis, East St. Louis, St. 
Joseph and Milwaukee, on June 30, 
1937, with comparisons as especially 
compiled by THE NATIONAL PRO- 


VISIONER, are as follows: 


June 30, May 31, June 30, 
1937. 1937. 1936. 
Ibs. Ibs. Ibs. 
Total S.P. 
meats ....... 138,173,562 154,883,785 96,554,758 
Total D.S. 
OES. cciccces 35,693,659 35,205,714 33,832,326 
Other cut meats. 13,894,630 17,256,908 11,5 74 





Total all meats.187,761,851 207,346,407 141,942,558 


PR WE esac 125,008,432 128,982,058 55,645,675 
Other lard ...... 15,112,930 15,207,345 11,052,194 
Total lard ..... 140,121,362 144,189,403 66,697,869 
S.P. regular 

eee 28,119,663 30,433,922 22,269,543 
8.P. skinned 

Ree 56,982,255 60,198,721 29,819,536 


S.P. bellies .... 42,968,514 48,323,509 36,589,979 
S.P. picnics ... 10,036,130 15,875,633 7,744,300 
D.S. bellies .... 26,979,613 24,903,204 23,331,084 
D.S. fat backs.. 7,775,306 9,477,996 9,730,407 


PACKER AND FOOD STOCKS 


Price ranges of listed stock, June 30, 
1937, or nearest previous date, com- 
pared with a week ago. 





Sales. High. Low. ——Close. 

Week Ended, June June 

June 30. —June 30.— 30. 16. 
Amal. Leather. 4,100 4% 4% 4% 4% 
Do. Pig. .... GO 37 37 3944 
Amer. H. & L.. 3,100 6% 6% 65g 65 
coeaiie 37% 374%. 37% 37% 
Amer. Stores 5 16% 16% 16% 16% 


9. 
Do. Pr. Pfd.. 1,400 90 89% 90 92% 
Do. Pfd 00 5 
Do. Del. Pfd. 200 106 106 106 108 
Beechnut Pack. 100 110% 110% 110% 107% 
. /; A C.. 625 6% 6% 6% 7 


60 33 
Chick. Co. _ = 16% 16% 16% £16% 


Childs Co. .... 10% 104s 10% 10% 
Cudahy Pack.. oun! Wenee tay Wisewt 39% 
First Nat. Strs. 2,300 40 39% 40 

Gen. 7 ~wh . 3,600 37 36% 36% 37% 
Gobel Co. ..... 1,300 4% 4% 4% 41% 
Gr.A. “. istPfd. '100 121% 121 121% 121% 

Do. New ... 45 83% 83% 
Hormel, G. A.. csc Reese. Sones cane 20 


Hygrade Food.. 1 
Kroger G. & B. 6, 
Libby MeNeill. . ‘ 


Mickelberry Co. 1, 25% 2 25% 2% 
& H. Pfd.. 340 33% 3% 3% 35% 
Morrell & Co. 100 37% 37% 37% 37% 
Wak. DR .406 200 7% 7% 7% 7% 
Proc. & Gamb.. 3,200 56% 55% 56% 57% 
Do. Pr. Pfd.. 160 117 117 117 117% 
Rath Pack. ... 50 22 22% 22% Foti 
Safeway Strs.. 3,400 31% 31 31% 33 
Do. 5% Pfd.. 10 «(987 97 7 99 
OS 8 eS ee ee 109 
Do. 7% Pfd 80 105 104% 105 108 
Stahl Meyer . cons shee. baa © ka 31, 
Swift & Co.... 5,150 23% 22% 22% 22% 
Do. Intl. .... 2,600 30% 30% 30% ##30% 
Teens WO 2. ccas “stems | Sanee somes 8 


U. S. Leather.. 1,500 8% 8% 8% 


80 
Wilson & Co... 4,500 8% 85 % 9 
Do. Pfd. .... 300 77% ‘T7% T7% T8% 











CORN BELT DIRECT TRADING 


(Reported by U. 8. Bureau of Agricultural 
Economics.) 


Des Moines, Ia., July 1, 1937—At 22 
concentration points and 10 packing 
plants in Iowa and Minnesota, hog re- 
ceipts during the first four days of the 
week were about 12 per cent less than in 
same days last week. Trade undertone 
strong throughout. Butcher hogs un- 
evenly 10@30c higher than last Satur- 
day, sows mostly 10@25c up. Current 
prices good and choice 200 to 290 lb. 
hogs, $11.30@11.55, few strictly choice 
at plants, $11.65; 290 to 325 Ib. and good 
and choice 180 to 200 Ib., $11.15@11.30; 
325 to 350 lb., $10.95@11.10; 160 to 
180 lb., medium to good, $10.30@10.90; 
comparable light lights, $: 45@10.30. 
Bulk good sows, $10.25, smooth light 
weights, $10.35, 

Receipts week ended July 1, 1937: 


This 
week. 


Last 

week. 
7,700 
11,500 
33,300 


Friday, 

Saturday, June "28 edie ecw ee mene 20,200 
Monday, June 28... 

Tuesday, June 11,600 
Wednesday, June 30. ‘ 13,200 
Thursday, July 1,.. ores. 14,500 


JUNE HOG MARKETS 


Average price of hogs at Chicago 
during June, 1937 was $11.10 compared 
with $10.80 in May, $9.90 in June, 1936 
and $9.35 in June, 1935. This is ac- 
counted for by the growing shortage of 
hogs in this period. At Chicago, re- 
ceipts for the month totaled 278,190 
head, the second smallest for June on 
record. A year ago receipts at this mar- 
ket totaled 322,114 head. Average 
weight of hogs marketed at Chicago 
during June was 255 lbs. compared with 
239 lbs. in May, 256 Ibs. in June a year 
ago, 252 lbs. two years ago and 236 
lbs. in June, 1934. 


At the eleven principal markets hog 


receipts for June totaled 881,000 head 
compared with 1,155,000 in June, 1936 
and 791,000 in June, 1935. Receipts at 
these markets for the past month were 
among the smallest of record. 


RECEIPTS AT CHIEF CENTERS 
Week ended June 26, 1937: 


At 20 markets: 
Cattle. 
Week ended June 26..... 
Previous week 
36 


Hogs. Sheep. 

257,000 
255,000 
258,000 
280,000 
263,000 


At 11 markets: 

Hogs. 
197,000 
180,000 


Week ended June 26 
Previous week 


At 7 markets: 


Week ended June 26 
Previous week 


375° "000 


PACIFIC COAST LIVESTOCK 


Receipts during the five days ended 
June 26, 1937: 
Cattle. Calves. Hogs. 
1,640 1 
35 


Sheep. 
Los Angeles ,594 562 
San Francisco 2,525 4,150 
Portland 650 4,600 3,350 
DIRECTS—Los Angeles: Cattle, 34 cars; hogs, 59 
cars; sheep, 53 cars. San Francisco: Cattle, 350 
head: calves, 215 head; hogs, 1,250 head; sheep, 
375 head. Portland: Hogs, 1,177 head. 


CANADIAN INSPECTED KILL 


May, 5 mos., 
1937. 1937. 
. 61,544 326,784 
285,327 
1,728,089 
190,426 


5 mos., 

1936. 
Cattle . 325,782 
Calves 


. 23, 259 


CANADIAN LIVESTOCK PRICES 


BUTCHER STEERS. 
Up to 1,050 Ibs. 
Week 


Top Prices 
Toronto 
Montreal 
Winnipeg 
Calgary .. 
Edmonton .... 
Prince Albert 
Moose Jaw ... 
Saskatoon 


Toronto 
Montreal 


33s 
an 


Edmonton 
Prince Albert 
Moose Jaw 
Saskatoon 


eee. 


CHOIRS 
SSSss 

HOUR a 1ST. 
SSSSS3SS 


Toronto 

Montreal 

Winnipeg (1) 

Calgary 

edmonton 

Prince Albert 

Moose Jaw 

Saskatoon 8.40 
(1) Montreal and Winnipeg hogs sold on a ‘‘fe 

and watered’’ basis. All others ‘‘off trucks.’’ 


0 Www 
“100 RODS 


uw 


— 


GOOD LAMBS. 
Toronto 
Montreal 
Winnipeg 
Calgary 
Edmonton 
Prince Albert 
Moose Jaw 
Saskatoon 


“” 
— 
- 


$12.50 


2 
3s 


ISI Nwe 
SSSSR 


HOG WEIGHTS AND COSTS 


Average weight and cost of hogs at 
11 principal markets, May, 1937: 


May, 1937. Age.,106t. May, 1986. 


Cost 


Chicago 

E. St. Louis. 209 
Kansas Cit 
Omaha ... 
Sioux City . 
So. St. Josep! 
So. St. Paul. 
Cincinnati .. 
Denver ... 
Ft. Worth 
Wichita .. 


* 
_ 
se 
MEPSSNSanss Per Cwt. 


Lala ik hake hol 


~ 


eveseeee: 
SESSnRS2S Per Cwt. 


SROSSSSeee® Cost 
= 


to 
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..with a Bemis cover riding the top 


Battened down over a load of meat, a tough Bemis Truck Cover takes 


whatever the trip brings and comes back for more 


just don’t bother this hea.y, close-knit duck cover.. 


. Wear and weather 


. and the 


load is 


as safe and snug as it was in your plant. 


Double thickness 


your fleet with Bemis Covers... 


does double duty at the heavy strain-points. Outfit 
they'll be on top for years. 


BEMIS /tuck LOVERS 


BEMIS 


BRO. BAG CO 


ST. LOUIS, MO 
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BEEF CATTLE IMPORTS DROP 


In spite of higher prices for slaughter 
cattle in American markets recently, 
imports of 700-lb. and over beef cattle 
in the first five months of 1937 were 
lower than in the corresponding period 
last year, according to the U. S. Bureau 
of Agricultural Economics. Receipts 
for the January to May period in 1937 
totaled 96,397 head, or 61.8 per cent of 
the annual low-duty quota, against 108,- 
203 head and 69.4 per cent of the quota 
in the like 1936 period. About 77 per 
cent of 1937 imports in this class have 
come from Canada with the balance 
originating in Mexico, compared to 85 
per cent from Canada last year. 

In 1936, the bulk (58 per cent) of the 
year’s total imports of heavy slaughter 
cattle occurred in April, May and June, 
with a marked decline afterward. Jan- 
uary. imports this year were high, 
amounting to 27,872 head, but since that 


CATTLE IMPORTS 
(700 lbs. and over) 


Annual 
Quota 


Jan _ 
May wl 
1937 


time have been maintained at about 
17,000 head per month. The lower level 
of imports is attributed to the decline 
in Canadian cattle numbers and ad- 
verse weather and feed conditions in 
some Canadian cattle-raising areas. 
Cattle prices in Canadian markets also 
have been at unusually high levels. 

Imports of calves during the first five 
months of 1937 have been about twice as 
great as in the like period last year, 
totaling 41,000 head by the end of May 
compared with 20,908 head in 1936. The 
low-duty quota on calves was 79 per cent 
used by the end of May. 





U. S. INSPECTED HOG KILL 
At 8 points week ended June 25, 1937: 


Cor. 

Prev. week, 
week. 

TER rene Oe Py} 

Kansas City, Kansas 

Omaha 

St. Louis & East St. Louis 28 351 

Sioux City . 

St. Joseph .. 

St. Paul 

N. ¥., Newark and J. C.. 27,35 348 


.277 174,163 


CHICAGO PACKER PURCHASES 


Purchases of livestock at Chicago by 
principal packers for the first four days 
of this week totaled 24,927 cattle, 6,668 
calves, 26,794 hogs and 12,348 sheep. 


Week Ending July 3, 1937 


LIVESTOCK PRICES AT LEADING MARKETS 


Livestock prices at five leading Western markets, Thursday, July 1, 1937, as 
reported by the U. S. Bureau of Agricultural Economics: 


Hogs (Soft or oily hogs, excluded), CHICAGO. E.8T.LUUIS. OMAHA. KANS.CITY. ST. PAUL. 

Lt. wt., 140-160 lbs., 

Good-choice $11.00@11.95 $11.50@12.15 $10.25@11.25 $10.50@11.55 $10.50@11.50 

Medium 10.70@11.70 10.85@11.95 9.75@10.85 10.00@11.00 9.65@10.90 
Lt. wt., 160-180 Ibs., 

Good-choice .. oe 2. be 12.10 12.00@12.30 10.85@11.60 J . 10.90@11.60 

Medium 11.80 11.25@12.10 10.35@11.35 \e . 10.25@11.35 
Lt. wt., 180-200 Ibs., 

Good-choice 11. ser. 25 12.20@12.40 11.35@11.65 11.50@11.90 11.35@11.60 

Medium 11.40@11.80 11.50@12.15 11.00@11.50 11.10@11.65 10.65@11.40 
Med. wt., 

200-220 lbs., gd-ch 11.80@12.25 12.30@12.40 soit ee 

220-250 lbs., gd-ch... -- 11.80@12.20 12.25@12.40 iL, 40@11.65 
Hvy. wt., 

250-290 lbs., gd-ch 11.70@12.15 12.00@12.30 11.40@11.65 11.70@11.90 10.90@11.60 

290-350 lbs., gd-ch 11.35@12.10 11.65@12.10 11.25@11.60 11. sogiL80 10.65@11.10 
PACKING SOWS: 


275-350 Ibs., 10.65@10.90 10.50@10.75 10.50@10.75 10.40@10.75 10.15@10.35 
10.40@10.65 10.40@10.60 10-oseioca 10.25@10.60 i y 
9.85@10.40 10.15@10.50 10.25@10.65 10.00@10.40 
8.90@10.65 9.40@10.50 9.50@10.50 a 10.50 


11. eit -90 11.40@11.60 
11.70@11.90 11.15@11.60 


SLAUGHTER PIGS, 100-140 Ibs.: 


Good-choice -- 10.40@11.65 10.40@11.60 
Medium 9.25@11.00 9.25@11.50 


Slaughter Cattle, Calves and Vealers: 


STEERS, 550-900 Ibs., 


Choice . - 11.75@14.50 . i s p14. 11.25@13.50 
Good . ¥ .50@ 12. a > 10.50@12.25 
Medium Jf )10. s : 9.00 b11.00 
Common (plain) é TE js % 6.50@ 8.75 


STEERS, 900-1100 Ibs., 
Prime 


STEERS, 1100-1300 Ibs., 


Prime , 15.25@16.25 

( 14.50@15.50 12.75@14.00 13.75@15.25 12.50@14.75 

Good 11.50@14.50 11.25@13.00 11.50@14.00 ‘ 12.75 
i 9.50@11.75 9.25@11.25 9.50@11.75 9.50@11.25 


15.50@ 16.25 
14.50@15.50 
11.75@14.50 11.25@13.00 
HEIFERS, 55 
Choice 2% : 11.25@12.50 
Good \ . 10.25@11.25 
Common (plain), medium... .t D10. 5.50@10.25 
HEIFERS, 750-900 Ibs., 
Good-choice 
Common (plain), medium... 
COWS: 
Choice 
Good 
Common (plain), medium... 
Low cutter-cutter 
BULLS (Yearlings excluded) : 
Good ) 
Cutter, com. (plain), med... 
VEALERS: 
Good -choice 
Medium 
Cull-common (plain) 
CALVES, 250-500 lbs., 


Good-choice 
Common (plain), medium... 


Slaughter Lambs and Sheep: 


SPRING LAMBS: 


— 
eooS 


mes 
BARR 


ou 


Medium 
Common (plain) 


SSS 
totogens 
sees 
Baa aaio 
Sana 


ADS 


Yearling wethers (shorn): 


Good-choice .. 
Medium 


toto 


aa 
ao 
&S 
10 
RE 


EWES, (shorn): 


Good-choice 3.2 50 
Common (plain), medium... 1.75@ 3.25 
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PACKERS’ PURCHASES 


Purchases of livestock by packers at principal 


centers for the week ending Saturday, 


June 26, 


1937, as reported to The National Provisioner: 


CHICAGO. 


G. 
Shippers 
Others 
Brennan Packing Co., 
ing Co., Inc., 
hogs. 
Total: 
Not 


1,6¢ 
8, 788 
10,966 


including 1,671 cattle, 505 


hogs and 30,054 sheep bought direct. 


KANSAS CITY. 


Cattle. 
Armour and Co 
Cudahy Pkg. C 
Swift & Co... 
Wilson & ‘" seewees 
Indpt. Pkg 
M. ey Pkg. Co. 1,552 
Others 4,078 1,276 


WOE go cccseecens 27,448 6,124 


32,993 cattle; 38,710 hogs; 11,332 
calves, 


Calves. 


Hogs. Sheep. 
707 2,393 


10,735 


17,907 1,506 


1,079 hogs; Western Pack- 
1,652 hogs; Agar Packing Co., 3,581 


sheep. 
23,854 


Hogs. 


3,743 20,111 


Not including 7,957 hogs bought direct. 


OMAHA. 


Cattle and 


Calves. 


Armour and Co 
Cudahy Pkg. 


Swift & Co 
Others 

Eagle Pkg. Co., 
Co., 120 cattle; Geo. Hoffman Pkg. 
Lewis Pkg. Co., 581 cattle; Omaha 
cattle; John Roth Pkg 
Pkg. Co., 
and Wilson & Co., 

Total: 
23,492 sheep. 


47 cattle. 


16,579 cattle and calves; 


Hogs. 


23 cattle; Greater Ses Pkg. 


30 cattle: 
Pkg. Co., 


g. Co., 56 cattle; So. Omaha 
247 cattle: Lincoln Pkg. Co., 384 cattle; 


18,907 hogs; 


Not including 202 cattle, 4,808 hogs and 4,841 


sheep received direct. 


EAST ST. LOUIS. 
Cattle. 


Laclede Pkg. Co 
Others 


Not including 2,049 cattle, 4,462 
hogs and 7,647 sheep bought direct. 


8ST. JOSEPH. 
Cattle. 


907 
1,042 
83 


2,032 
direct 


SIOUX CITY. 


Cattle. 
Cudahy Pkg. Co 
Armour and Co 186 
Swift & Co... 160 
Others es — 33 
Shippers i 82 


219 


OKLAHOMA CITY. 


Cattle. 
Armour and Co...... 2,807 
Wilson & Co 5 
Others 


1,611 
1,699 
32 


3,342 


direct. 


MILWAUKEE, 


Cattle. 

Plankinton ty Co. % 
United D. B., ‘ 
Armour and Co 

Y. B. D. M. Co.. 
Mic hels Pkg. Co 
Others 
Shippers 


Total 


3,879 
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Calves. 


20,625 


Calves. 


Not including 223 cattle and 1,955 


Calves. 


Calves. 


2,332 
Not including 101 cattle and 390 hogs 


Calves. 


Hogs. 
393 
1,757 
464 
1,703 
1,793 
1,630 
769 
10,555 
9,561 


Sheep. 


450 
10,508 
34,966 


calves, 19,980 


Hogs. 
3,224 
2,858 
294 
6,376 
hogs 


Sheep. 
12,714 
6,945 


bought 


Hogs. 
3,821 


Hogs. Sheep. 
914 915 
952 1,385 
466 2 


2,302 
bought 


8T. PAUL. 


Cattle, Calves. 


3,227 


, 


22 

5,395 

United Phe. Co 250 
J. T. MeMillan C 260 
Others 40 


12,113 


11,077 28,447 


Hogs. Sheep. 
6,517 


2,524 


Not including 196 cattle, 490 calves, 1,226 hogs 


and 611 sheep bought direct. 


WICHITA. 


Cattle. 
Cudahy Pkg. Co 
Dold Pkg. © 


Dunn-Ostertag 

Fred W. Dold 
Sunflower Pkg. Co... 
So. West Beef Co 
Pioneer Cattle Co... 
Keefe Pkg. Co 


9 789 


Calves. 


Hogs. Sheep. 


1,413 


Not including 1,459 hogs bought direct. 


DENVER. 


Cattle. Calves. 


Armour and Co 


Cudahy Pkg. Co 
GON xstsecesence 2,372 


178 
197 
167 
402 
944 


INDIANAPOLIS. 


Cattle. 

Foreign 
Kingan & Co 
Armour and Co 
Hilgemeier Bros. 
Stumpf Bros. 
Meier Pkg. 
Stark & Wetzel 
Maass Hartman Co.. 
Wabnitz and Deters. 4 

isc. 


757 


8,280 


Calves. 
2,510 17,038 


Hogs. Sheep. 
558 10,349 
1,011 14,261 
806 1,861 
855 15,107 


41,578 


Hogs. 


3,761 
1,522 


3,762 24,005 


CINCINNATI. 
Cattle. 


33 
405 

Lohrey Pkg. Co 

H. H. Meyer Pkg. Co. 

J. Schlachter’s Son.. 

J. & F. _— 

Pkg. 

J. F. Stegner & Co.. 

Shipper 

Others 


2,140 10,669 
5 calves, 


Not including 958 cattle, 
and 7,463 sheep bought direct. 


RECAPITULATION. 
CATTLE. 
Week 
ended 
June 26. 
Chicago 
Kansas City 
Omaha* 


Milwaukee 
Indianapolis 
Cincinnati 
Ft. Worth 


*Cattle and calves. 


Chicago 
Kansas City 
Omaha 

East St. Louis 
St. Joseph 
Sioux City 
a City 


Milwaukee 
Indianapolis 
Cincinnati 
Ft. Worth 


Chicago 
Kansas City 
Omaha 

East St. Louis 
St. Joseph 
Sioux City 


Calves. 


Hogs. 
4,873 
192 


7,626 
1,725 hogs 


Milwaukee 

Indianapolis 

Cincinnati 
Worth 


6, 519 
24,839 


184,926 


3,273 
13,223 
159,988 


CHICAGO LIVESTOCK 


Statistics of livestock at the Chicago Union Stock 
Yards for current and comparative periods: 
RECEIPTS. 
Cattle. Calves. Hogs. 


14,145 
5 


Sheep. 
Mon., June 21 

Tues., June 22.....<- 
Wed., June 23. 

Thurs., June *‘ 

Fri., June 25... : 
Sat., June 26......... 1 


Total this week 

Previous week . 
WORF ABO oc csvecvccce 42,13 
Two yrs. ago 28,519 


SHIPMENTS. 
Cattle. Calves. 
June 21. cia euacaal 2,803 


40. 166 
38,805 


Mon., 


Thurs., June 24...... 
Pri., June 2.......¢- 
Sat., June 26 


1,127 
482 


Total this week 

Previous week 

Year ago 

Two years ago 887 


JUNE AND YEAR RECEIPTS. 
Receipts thus far this month and 1937 to date 
with comparisons: 





—June Year 
1937. 1936. 1937. 1936. 


133,433 152,251 929,594 

.. 31,137 31,831 194,123 

"232/967 280,491 2,014,457 1, 840,581 
151,173 122/714 1,221,543 1,161,946 


Cattle 
Calves 
Hogs 


WEEKLY AVERAGE PRICE OF LIVESTOCK. 
Cattle. Hogs. Sheep. Lambs. 


Week ended June 26. .$12.55 $3.75 $11.50 
Previous week a 95 .95 3. 11.70 
1936 e i 


zs 


horn 
won 
SSS 


4.50 
$6.50 


te 


SUPPLIES FOR CHICAGO PACKERS. 
Cattle. 


Week ended June 26 
Previous week 
1936 


Avg. 
Wt. 
259 
257 
260 
256 
245 
252 
247 
Av. 1932-1936 252 
*Receipts and average weights estimated. 


$12. 10 7. > 
11. 


10.75 10. 00 

9.7 9.00 
4.70 
4.35 
4.50 


$6.50 


CHICAGO HOG SLAUGHTERS. 


Hogs slaughtered at Chicago under lg in- 
spection for week ending Friday, June 25, 1937 


Week ended June 25, 1937 
Previous week 


CHICAGO HOG PURCHASES. 


Supplies of hogs purchased by Chicago packers 
and shippers week ended Thursday, July 1, 1937: 


Week ended Prev. 
July 1. week. 


Packers’ purchases 30,490 
Direct to packers.............. 22,773 
Shippers’ purchases 13,410 


68,887 


Watch “Wanted” page for bargains 
in equipment and supplies. 


The National Provisioner 














SLAUGHTER REPORTS MEAT SUPPLIES AT EASTERN MARKETS 


Special reports to THE NATIONAL PROVI- 
SIONER show the number of livestock slaughtered 





(Reported by the U. S. Bureau of Agricultural Economics.) 








































































































































































































6,964 at 16 centers for the week ended June 26, 1937. WESTERN DRESSED MEATS 

13,273 NEW YORK. PHILA. BOSTON. 

3,223 ane " ‘ STEERS, carcass Week ending June 26, 1987................ 9,046 2,507 2,142 

59,988 — to san ° tee SD) ae 5 eee oe ee oe 9,009 2,770 2,114 

June 26. week. 1936. ee ae ee ae 9,887 2,486 2,592 
Chicago ......... ... 24,207 25,073 28,973 COWS, care , i : 
Senee Gis " $3°572 35'520 17'443 carcass Week ending June 26, 1987................ 1,983 1,497 2,506 
7 ee Eee .... 18,609 14,312 20,825 Week Se Se sa oto a aide se le-enees 1,778% 1,709 2,093 
Mast Ge. Tonis.......... 16,367 10,196 18,333 Py NE SN CU o.oo 5s eia'ssan scandals 1,545 879 1,258 
Se EN. awe sais woevence 7,954 5,929 5,42 ‘ . a 
( Siem UM ........ cose Se 4,517 11,527 BULLS, carcass Week ending June 26, 1937................ 383 629 45 
Wichita® .......... sone 4,572 2,585 Sha die cited suns d dN ksawebos 363% 653 82 
Stock Philadelphia eens a 15 oes ooas MAM WOOK FORT BOO. .c ccc ccccccsccscceces 279 650 20 
Indianapolis ............ 2,236 1,994 2,451 VEAL, care y » 26 ¢ 9 
Sey ory FR B°371 3°70 carcass bi ening OS Eee 18,496 — — 
ny Oklahoma City* ......... 9°432 8,519 8,536 SII Soho «5k vere aiions + otal nineds WA oe vc 13.803 2,225 758 
047 Ee 4,059 3,781 4,247 ee 14,493 1,558 537 

aoe SN alicia ern ce Ses -- 4,046 3,839 3,765 a ne a 

ie ees 9,567 8.778 13,933 AMB, carcass Week ending June 26, 1937................ 49,444 15,224 14,763 

go Milwaukee ............. 3,475 3,864 2,874 at, i een nee 44,382 19,786 14,559 

6,096 I en, 8 a 154,353 145,626 159,221 CR SU GR 6 5.6 5h seen ksi nsec 39,339 10,503 12,934 

hese *Cattle and calves. MUTTON, carcass Week ending June 26, 1937........... re Pe 3,145 354 588 

40,008 HOGS Wr I ain o55 6 5 ha hc 6i8 <0 0 0 n oeviene se 2,433 507 847 

38,885 . % . . 

40.166 Chicago ........ 22... 02. 59,055 68,575 a Same week Year G80... ...........0ccscees 1,600 301 202 

38,805 ; es ND <oiute-Gmnukd ice 10,599 24,328 PORK CUTS, Ibs. Week ending June 26, 1987................ 1,443,678 246,411 206,547 

| iad aad I gar an a iis 16,689 29746 ae s . ” 
Betemh Serua 28'357 33'270 be NINN, Ga a Winie ik 616% 4:0'6 6 0-9:0-6.4-4-0 4000 1,657,342 253,768 paren 

Sheep ae epeneotirees : 11,390 Same week Year QF0..........200scsceeees 1,899,147 357,688 247,302 

al ee ee a BEEF CUTS, Ibs. Week ending June 26, 19387................ CS eo er es an 
NN WOMEN co i.c éocc.ccoe 4.601 Pe a are ceeitidecs-¥.65.045.c0ipacces RR a ERE em 
Philadelphia ............ 13,172 Same week year ag0.............-..000005 See - Sabon Sethe 
seioaneete EE ee 10,421 
New York & Jersey City.. 28,795 
Oklahoma City ses ‘901 LOCAL SLAUGHTERS 
pre Cinci dace giats a ee laceleate ¥ 
565 ee ee 83a CATTLE, head Week ending June 26, 1987................ 9,140 ire 
= St. Paul Re aE 3, L188 28,735 ie ao alcceeine caesgeeee ees 8,571 See | Tames 
428 Milwaukee .............. 6,229 1,227 ee 9,726 - ee 
Total ..............+..22 220,377 313,480 CALVES, head Week ending June 26, 1987................ 17,299 Ss |. aeseees 
o date I od diene cee ones se easew ew ees 16,633 a) 6 adc 
a RE ee, 38. 38,397 38,105 Ie rs oo nciewcenssaceences 17,089 a ane 
3 ee ‘ 23,910 16,659 Gs - 
1936. © 2 ie A adil ; 18°385 13°915 HOGS, head bonin en SO” ID, 5 005.005 0 610 00 08 26,222 rape pis Aa he 
938,800 Bast St. Louis........... 24,458 23,895 21,193 IE 2a ni. W a be chie 638% .4. 0.0.00 ewan 29,705 er ers 
193.735 =. ag pe Ce EN he 19,659 were 15,609 eee 32,376 a 
5 oux De waar Gedeseiwas i a 5 ee - 
ey rt ae. 1,820 3,718 2/237 SHEEP, head Week ending June 26, 1937................ 61,018 ee 3 §—s_ shannon 
SE ED .5-0\6:0:0-6:5.6-0-068 ---. 24,839 138,223 Ro ee ee 50.471 a.  Reecres 
EE no 0.0060 90-05 4,497 6,129 Ss k y 74" 
OCK. Indianapolis |........... 1/368 2°75 I ee cee wee ares oct cane eee 64,745 rc 
Lambs New York & Jersey City.. ° 50,471 64,745 

$11.50 Oklahoma City ...... - 2,802 3,241 2,84 
11.70 Cincinnati ...... - 11,129 8,828 9,512 
11.40 St. Paul .. 7 2 $469 |B OTe 
8.85 a ............ O79 111361086 he Washi Catt] ’ : 
8.50 , , ARGENTINE PACT OPPOSED the Washington Cattlemen’s Associa- 
5.45 PE osnniecerevaassat 7,651 229,827 221,335 tion, which met at Yakima, Wash.; the 
ae Resolutions opposing ratification of Wyoming Stock Growers’ Association, 

i the Argentine sanitary pact have been at Caspar, Wyo.; Louisiana Cattlemen’s 
‘. passed recently by a number of state Association, at Crowley, La., and Ne- 

—— Watch Classified page for bargains cattle producers associations at their braska Stock Growers’ Association, at 

37'348 in equipment, annual conventions. Among these were Broken Bow, Neb. 

39,044 

38,747 

48,952 

49,400 
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"10.83 All th fed | / 
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9.00 
4.70 | | d | s 
4.35 
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50.055 ivestoc rder Buyers . On: = " 
*OL.267 4 Detroit,Mich. Cincinnati,0. Dayton,0. Omaha,Neb. 
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page as ° 

i088 D bu Livestock j 

10,885 0 you DUY your Livestoc Order Buyer of Live Stock 
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On this, our thirtieth anniversary, we wish to 
take this opportunity to thank the many friends 
who have cooperated and worked with us, and 
who have played such an important part in the 
growth and development of our organization. 


We look forward to the future with the 


sincere desire to continue these pleasant rela- 


tionships, to work with you in an effort for 


mutual progress. 


INDEPENDENT CASING COMPANY 
hyd K)t,e.r8 


President 


1335 West Forty-Seventh Street, Chicago, Illinois 


Also at 
LONDON - NEW YORK + HAMBURG + WELLINGTON 


The National Provisioner 








isioner 
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Armour and Company announced 
that it would build a large packing 
house in South Omaha, Neb., to be as 
large as the one in Chicago. Nineteen 
acres of land was purchased and the 
new plant was to be ready for occu- 
pancy on Jan. 1, 1898. 


American consul general at Paris re- 
ported that no American meats had 
been consumed by the French army in 
two years and that none could be pur- 
chased in the Paris markets. 


Exports from New York for the week 
ended June 29 included 5,649,209 Ibs. of 
lard and 1,633,600 lbs. of tallow. 


Swarzschild & Sulzberger Co. put in 
a system of 8-in. drive wells about its 
plant in Kansas City, to which hose 
could be attached in case of fire. 


Contracts were awarded by the Vir- 
ginia Beef Extract Co., Alexandria, 
Va., for a new four-story plant to re- 
place one destroyed by fire. 


At Omaha stock yards a new sheep 
barn was erected to house 15,000 sheep 
daily. 

G. H. Hammond Co. established a 
branch in Spokane, Wash., with G. C. 
Howe, Omaha, in charge. 

Bourbon Stock Yards, Louisville, Ky., 
built additional cattle and hog pens at 
a cost of $150,000. 

Dr. Boyd Baldwin was appointed gov- 
ernment meat inspector at St. Louis. 


Meat Packing 25 Years Ago 


(From The National Provisioner, July 6, 1912.) 


During the first six months of 1912 
cattle receipts at the principal markets 
were 400,000 head less than in the same 
period of 1911. Further indication of 
shortage was in average weights, which 
at some markets were 35 to 40 Ibs. 
under the like period a year earlier. 

J. S. Bangs, general manager, Swift 
& Company, So. St. Paul, reported 
shortage of grass cattle observed in a 
trip through Western states. 

Harris Abattoir Co. began excava- 
tion for its new plant at Toronto, Can- 
ada. 

Herts & Beds Cooperative Bacon fac- 
tory, Hitchen, England, the first farm- 
ers’ cooperative bacon factory in that 
country, was completed at a cost of 
$100,000. 

John Panzer & Bro., Baltimore, Md., 
awarded contract for erection of a pack- 
ing plant. 

George Strause, vice-president of 








United Dressed Beef Co. of New York, 
died on July 2, 1912, at the age of 79 
years. He was one of the oldest meat 
packers in the United States, both in 
years and in length of service. 


S. & S. Packing Co. leased plant of 
Corn Belt Packing Co., Ft. Dodge, Ia. 


Taylor Provision Co., Trenton, N. J., 
erected a new 2-story smokehouse at its 
Trenton plant. 


Chicago News of Today 


Howard R. Medici, vice president of 
Visking Corp., was recently elected to 
the board of directors of the Chicago 
Sales Executives Club. 


Ray Stephenson of Hess-Stephenson 
Co., well known Chicago packinghouse 
products brokers, spent the past week 
at his cabin on Pelican Lake in Wis- 
consin. He reported the fishing poor 
and the weather rainy but was having 
a good time. 


Provision trading and other activities 
at the Chicago Board of Trade will be 
suspended on Monday, July 5. The 
Board of Trade was open on Saturday, 
July 3, however. The Chicago livestock 
market will also be closed on Monday. 


Herman Levita, sales manager of 
Meat Import Co., New York, represent- 
ing a number of Polish export plants, 
was a Chicago visitor this week. 


Oscar W. Menge, Jacob Dold Packing 
Co., Buffalo, N. Y., was a visitor in Chi- 
cago during the week. 

William Kilpatrick, Rath Packing 
Co., Waterloo, Ia., was a recent visitor 
in Chicago. 

Carlos Garcia Mata, of New York 
City, who is North American repre- 
sentative of Corporacion Argentina de 
Productores de Carnes, which is the co- 
operative livestock producers associa- 
tion of Argentina, called on various 
Chicago interests during the week. 

President W. R. Sinclair, Kingan & 
Co., Indianapolis, Ind., visited in Chi- 
cago during the week. 

Charles E. Rexstrew, known as 
“Santa Claus” or “Mr. Eagle” to Swift 
& Company Chicago plant and office em- 
ployes, retired on pension June 30 after 
37 years as paymaster and 46% years’ 
service with Swift. One of the best- 
known and best-liked men in Chicago’s 
Packingtown, he walked over 50,000 
miles to deliver over $300,000,000 in 
paychecks during his career, and de- 
veloped an uncanny ability to remember 
names and faces of hundreds of em- 
ployes. Commenting at retirement on 
his experiences, Mr. Rexstrew said: “In 
the old days it was possible to know 


and DOWN “ MEAT TRAIL 


Meat Packing 40 Years Ago 


(From The National Provisioner, July 3, 1897.) 





practically all the employes by name. 
Today, we are forced to rely upon know- 
ing them ‘by face.’ Perhaps the great- 
est difficulty we have is keeping all of 
the Browns, Smiths, Jones and John- 
sons in the right order. I’ve also noticed 
two changes in employes during the last 
37 years. First, a great number of men 
who are now in executive positions got 
their first checks from me while work- 
ing as laborers, clerks and in other jobs 
at the bottom of the ladder. Second, 
there has been a general improvement 
in living conditions brought about by in- 
creased wages and a greater sense of 
responsibility. Today, the worker is 
protecting himself and family with in- 
surance and savings. They seem to be 
much happier on pay-day.” A celebra- 
tion and banquet was tendered the re- 
tiring paymaster on June 30 at Beverly 
Gardens, where fellow employes paid 
tribute to his long service. Mr. Rex- 
strew has announced that his retirement 
activities will begin with a long rest. 


New York News Notes 


J. E. Gingher, sausage and lasting 
flavor department, Wilson & Co., New 


PAYING LAST OF $300,000,000 


Charles E. Rexstrew, paymaster for Swift 
& Company at Chicago, distributing the 
last paychecks to plant workers before his 
retirement on June 30. Serving Swift for 
462 years, he walked over 50,000 miles 
to pay more than $300,000,000 to fellow 

employes. 
























































































































Guaranteed for 10 Years—The Famous C-D TRIUMPH 


Everlasting Plate 
for All Makes of Meat Grinders 
If you have trouble with your 
grinder plates and knives, con- 
sult The Old Timer. Send for CD Cut-More Knives with changeable blades 
price lists and information. The OK Knives with changeable blades 
aghinstitaptnaden tents 
Chas. W. Dieckmann Meteteem: Spat Gialpencande spanten 
SPECIALTY MFRS. SALES CO. “Qin” 


Use NEVERFAIL |F. ¢. poeERS. INC. 


“The Man You knw PAE PERFECT CURE NINTH AND NOBLE STREETS 


for making the PHILADELPHIA 
best in Sausage, BROKER 
Hams and Bacon PACKINGHOUSE 
Canadian Sales Office: 159 Bay St., Toronto PRODUCTS 








H. J.MAYER & SONS CO HARRY K. LAX, General Manager 


Member of New York Produce Exchange 
and Philadelphia Commercial Exchange 


commun | EASY-WAY LOAF FILLER 
Im r 
N P oved when me mg to sausage stuffer fills 
ew any size loaf pan right. Saves time, pays 
K U T M | xX p te Basta for itself in short order. No loaf manu- 
of ‘ facturer should be without one. 
Our Perfection Ham and Meat Loaf 
~ A | 3 3 s y ! I ! molds are practical. Made of a patented 
Gx; aluminum alloy which is tough 
The Kutmixer is the modern eZ oa and gives good service. Our 
method of cutting and mix- = = molds will give good service 
ing. And it is the safest when other aluminum molds 
method, also! No exposed will be gone and forgotten. 
knives to endanger em- i 4 
ployees. Automatic feed and It will pay you to investigate 


automatic mixing for extra 

safety. Many other exclu- 

ba s @® sive features to help you C T L r n Z e ‘ & ¢ 0 
332 $s. La Salle $t., Chicago, il. make better sausage at lower a ae a 


cost. Write for details! 


Sales Representatives 1439 W. Grand Blvd., Detroit, Mich. 


You Should Use SWIFT'S 
ATLAS GELATIN 


@PURE @®HIGH TEST @®TASTELESS @® TRANSPARENT 
Meets all stateand federal ... Because of this high jelly So that the true meat so the meats can look 
pure food regulations. strength, itis economical touse. flavor is not obscured. their very best. 


SWIFT & COMPANY General Offices: CHICAGO 
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York, is spending his vacation at Chi- 
cago with his family. 

C. E. Slagle, Cudahy Brothers Co., 
Cudahy, Wis., and Mrs. Slagle are 
spending part of their vacation in New 
York. 

J. J. McEncroe, pork cuts depart- 
ment; G. H. Johnstone, head credit de- 
partment; T. M. Galvin and T. J. Mac- 
Cormack, both of the soap works, Ar- 
mour and Company, Chicago, were visi- 
tors in New York last week. 

Charles E. Haman, manager, Jacob E. 
Decker & Sons Sales Co., New York, has 
just returned from a short vacation 
spent on his farm in Westchester coun- 
ty; &. ¥. 


President R. H. Cabell, Armour and 
Company, Chicago, was a visitor to New 
York for a few days last week. 

Albert Lahr, sales manager, New 
York Butchers Dressed Meat Company, 
is spending his vacation with his family 
in Maine. 


Countrywide News Notes 


Several hundred employes of the 
North Packing & Provision Co. and 
J. P. Squire & Co. of Boston, Mass., 
recently held their fourteenth annual 
joint summer outing. The day’s activ- 
ities included athletic events, a banquet, 
community sing and dance. 

S. C. Bever is remodeling the Burley 
Ice and Cold Storage Co. plant at Bur- 
ley, Ida., into a meat packing plant. 

Fred Lauder, cattle buyer for Com- 
pania Swift Internacional at Buenos 
Aires, Argentina, was a recent visitor 
at So. St. Joseph, Mo., where he was 
formerly located. 


Indiana Provision Co., Indianapolis, 








































































Ind., has been taken over by Stark & 
Wetzel, Inc. of the same city. The pres- 
ident of the company is George W. 
Stark, the superintendent Erwin K. 
Wetzel, and the sales manager Frank 
G. Stark. The firm will continue to 
slaughter, handle fresh and cured meats 
and manufacture sausage. 

Nuckolls Packing Co., Pueblo, Colo., 
has announced the resignation of H. L. 
MacWilliams as general manager. All 
duties of the general manager will be 
assumed by the president of the com- 
pany, Marion Nuckolls. A. D. Curtis, 
who has been associated with the com- 
pany for 17 years, will continue as gen- 
eral sales manager. He will be assisted 





FIFTY YEARS AND STILL HAPPY 


These 50-year veterans of the Ottumwa plant of John Morrell & Co. are still in active 
service. They are Mike Moffett (at the piano) who received his 50-year certificate and 
button last fall; back row, left to right: Joseph H. Hanrahan, 58 years continuous 
service; Oris A. Harry, 56 years; Frank C. Briggs, 55 years; and Zell Zimmerman, 





Week Ending July 3, 1937 


57 years. 








GOLF ON THE SIDE 


President L. B. Icely of Wilson Sporting 
Goods Co. shows Thos. E. Wilson why the 
spinning momentum of the new Wilson 
Hol-Hi golf ball makes it a golf tourna- 
ment winner. Famous as meat packer and 
Shorthorn breeder, many in the industry 
do not know about Mr. Wilson’s other 
side-line, the Wilson sporting goods busi- 


by Paul Walkup, formerly manager of 
the beef department, and who has been 
with the company for 7 years. Leo 
Serek, general superintendent of the 
plant, has been associated with the com- 
pany for 8 years, 

Herman Kuchenbecker has opened a 
new sausage manufacturing plant and 
retail store at Prairie du Chien, Wis. 

John M. Cowan succeeds D. W. Mes- 
ervey as advertising manager of the 
Cellophane division of E. I. du Pont de 
Nemours & Co. Mr. Cowan has a long 
and outstanding record in specialized 
advertising, merchandising and sales 
promotion activities with Cellophane. 
Mr. Meservey joins the National Broad- 
casting Co. in an executive capacity. 

R. E. Castator, district sales manager, 
Wilson & Co., Pasadena, Calif., recently 
won the grand prize in division 1 in a 
nationwide contest in the sale of Wil- 
son’s “Tender Made” ham. He had the 
cooperation of local newspapers in work- 
ing out an intensive advertising and 
merchandising campaign, the result of 
which was that his district topped all 
other sales territories in the country 
during the period of the campaign. 

Fried & Reineman Packing Co., Pitts- 
burgh, Pa., have recently installed a 
new hog cutting table and belly roller 
complete in their hog cutting depart- 
ment. The equipment was built by the 
Globe Company, Chicago, and installed 
by their Pittsburgh representative, 
Grover Yeager. 
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BAN LOSS LEADER SALES WHOLESALE DRESSED MEAT PRICES 
Sale of meat or any other product be- 


low cost to destroy or prevent competi- Wholesale prices of Western dressed meats quoted by the U. S. Bureau of 


tion is prohibited under Colorado’s new Agricultural Economics at Chicago and Eastern markets on July 1, 19387: 
pee poy se a bgt ppt oe ar Fresh Beef: CHICAGO. BOSTON. NEW YORK. PHILA. 
as loss leaders by retailers. It also en SOP See Ba." oe 

makes it unlawful for packers, dis- Se conete Mabe rHboEES #20. 8.00@20.00 $18.50@20.50 

tributors and manufacturers to dis- i 15.0041 18.0 te Oo is.00 

criminate between localities in the price 

of a product unless the difference is ae eee oe 

based on a variation in cost of trans- Choice RAC as ie gunsiy Codename seat aoe 

portation, quality or quantity pur- — 18 goin 00 

chased. Special rebates, collateral con- Common (plain) 13.00@15.00  $15.00@16.50 

tracts and other discriminatory prac- STEERS, 600-700 Ibs. : 

tices are also banned. Prime 21.50@22.50 


: GIO vc cncnnstocivincecwes cece vaceny ieee’ 20.50@21.50 ; .f $21.50@22.50 
The Colorado legislature has also Good 19.00@21.00 18.50@ 20.50 f 19.50@21.00 


s : ° } ‘ 219. .50@18.50 1 00@19.5 17.50@19.5 
passed a fair trade act which legalizes — 16.00G19.00 = 16. 0G 18.5 6. @19.50 


contracts in which manufacturers and STEERS, 100 Ms. ap: 


istri ne rime 22,50@23.50 
distributors agree on a minimum resale ilies bibs ae 21,00@ 22.00 ‘00@22. Bon 50 


price on trade-marked goods. Adver- Good .. 19.00@21.00 

tising, offering to sell or selling any cows 

product at less than the contract price, y “— 5 , 5.50@16.5 

whether or not the seller is a party to Medium 12.00@ 13.50 12.50@14.50 13.000 15.50 13.00@14.50 
the contract, is declared unfair compe- Common (plain) 11.00@12.00 11.50@12.50 11.50@13.00 12.00@13.00 


tition. 
Fresh Veal: 


VEAL?: 
Chefece ....... 15.00@ 16.00 16.00@17.00 17.50@ 18.50 16.00@17.00 
Good .00@ 15. 14.50@16.00 16.00@17.50 
Medium 50@14.00 13.00@14.50 14.50@16.00 


PRODUCE MARKETS Common (plain) 1.50@12.50 11.50@13.00 13.50@14.50 


CALF? 3: 
BUTTER. Good 15. ys tng 00 
Cc ate ago. New York. Medium “ . 5 
Common (plain) 





Creamery (92 score) 230 @31 

Creamery (90-91 score). . .271 ¢ 281% D ones 

Creamery firsts (88-89 A@ 29% @30% 
GENE Siacua was beuetat 27% @28% 27% @294% Fresh Lamb and Mutton: 


EGGS. SPRING LAMB: 
Ext ‘ P Choice 20.00@21.00 21.00@22.00 .00@22. } 22.00 
nly na A 20% @21 8° Ge Good 19.00@20.00  19.00@21.00 : : 20.00@21.00 
rsts, fresh a 20 @20% - a 
Standards . ; ay ees Medium 18.00@19.00 18.00@19.50 i Y 18.50@20.00 
Common (plain) 16.00@18.00 16.00@18.00 


YEARLINGS, 40-55 Ibs. : 
Fowls ....... @17%4 5 6 Choice 17.00@19.00 18.00@19.50 18.50@19.50 
Fryers ; ‘edna @20 Good 16.00@18.00 17.00@19.00 17.50@18.50 
Broilers Pere tC g Medium 14.00@16.00 15.00@17.00 16.00@ 17.50 
Turkeys , a3 3 @15 
Ducks os 9 @12% 12 MUTTON, Ewe, 70 lbs. down: 
Geese ...... @ll 7@9 Good 12.00@13.00 
Medium es » 9. 9. 0 9.00@12.00 
DRESSED POULTRY. Common (plain) . jakuGaesa 7. t 9. 8.00@ 9.00 


Chickens, 31-42, frozen. ..23 23% @241%4 
Chickens, 43-54, frozen. ..25 3 26 @27 Fresh Pork Cuts: 
Chickens, 55 & up, frozen. : 27% 
Fowls, 31-47, 18 { p20%, LOINS: 

jy Ream os 2 @ 4 8-10 Ibs. " : 25.50@27.50 26.00 @27.00 pe 27.00 

’ . 4 2 . 2 26.00@ 26.5 26. 126.50 

Turkeys, frozen .........25%4@26 22 @28 Lae _ d eo 3F 0926.00 33 5024.50 
16.22 a 4 18.00@19.! 20.00@23.00 





SHOULDERS, N. Y. Style, Skinned: 
8-12 lbs. av .00@ 19.00 


BUTTER AT FIVE MARKETS —— 
6-8 lbs. av 
Wholesale prices 92 score butter at Chicago, New 
York, Boston, Philade whiz a and San Francisco, BUTTS, Boston Style: 
week ended June 24, 1937 4-8 Ibs. av ve 21.50@23.50 
June 18. 19. 21. 22. 23. 24, “<p > 3: 
Chicago ....... 4 30 30 30 30 ——_ ae 5.50@ 16.50 
New York 3 : 30% 30% 30% 30% Half Sheets seven siceacatiie 
Boston , 314% 311%, 31% 31% none 
Philadelphia ..31 3 30% 30% 30% 30% TRIMMINGS: 
San Francisco..33 33 33 33 33 33 Regular + 8.50@ 14.00 


Wholesale prices ¢ ts » ‘e ized—f ey s stams * 7 > ‘hi 
score at Chicago: en eee 1Includes heifers, 450 lbs. down, at Chicago. *Includes ‘‘skins on’’ at New York and Chicago. 


29 29-29% 29 29 29 29 2Includes sides at Boston and Philadelphia. 


Receipts of butter by cities (tubs): 


This Last Last ——Since Jan. 1.— 

week. week. year. 1937. 1936. 
Chicago. 76,904 71,507 58, 3 599, 86! i i i 
N.Y. GS TGl SRROS OL TDS LOTT ATS Leet NEWS OF THE RETAILERS ern retail meat store at Baldwin, Wis. 


Boston . 20,747 20,881 22,207 °571,607 ‘588,035 i- 
Phila. .. 17,394 16,757 191442 5171851 546,756 John and Edward Finnegan have Robert Damrose has purchased busi 
ness of Minkler grocery and meat mar- 


Total. 180,806 168,013 167,756 4.247.156 4.456.876 taken over meat store of their father : 
; 7,756 4,247,156 4,456,876 taken ket, Craigmont, Ida. 


Cold storage movement (lbs.): at Minneota, Minn. Selnio Veglia has engaged in retail 


Same s s 
Y s s ‘ 
Out On band week day Oscar Carlson is opening a meat store meat business at 363 Grand ave., So. 
Chicago . 652,086 21,906 16,41 15,467,442 San Francisco, Calif. 


Sune 2. June 24. June 25. last year. at 3001 No. 23rd st., Milwaukee, Wis. 
Boston .. 137 129 o ; 968711 1.068.478 D. Wilkens meat market at Red Wing, David Motley has taken over Para- 
Phila. ... 48,286 8,49 1918129 2204168  Minn., has been sold to Mike Reier. mount meat market at 424 E. Monroe 
Total. .1,248,586 188,480 27,517,175 27,489,708 Norman Peterson has opened a mod- - st., Springfield, Il. 
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MHS | | 1M aA 


ave Des ae 


Fort our’ 
NEW SYSTEM 


Rotary Oven 


Burns Any Gas 















Produces Best Quality 
Loaves and Roasts at Low- 
est Fuel and Power Cost. 


Built for Service 


36 loaves or 24 roasts 
60 loaves or 48 roasts 
90 loaves or 72 roasts 


$375 Medium 
$475 Large 


F.O.B. Factory 


Brand Bros., Inc. 
410 E. 49th St... New York City 


Names of users and com- 
plete details on request. 


STOCKINETTE 


BAGS and TUBING for BEEF—HAM—LAMB 
SHEEP—PIGS—CUTS—CALVES 
FRANKS, Etc. 


We Have Used Colors to Designate Sizes 
for Several Years 























E.SHALSTED ECO. Inc. 


64 PEARL ST. NEW oe 
Joseph Wahiman, Dept. Mgr. 


(Formerly with Armour & Compan 
Makers of Quality Bags Since 1876 
Sheep Bag 


» SILVER HAM PUMP 


Efficient and durable. 
Brass injecting needle 
with nickel tip. Gives 
finer results because cure 




















penetrates to bone. No 





souring! Curing process 


speeded up 50% 
one season! Ask for proof. 


. Will pay for itself in 





Write! SALEM TOOL CO., SALEM, OHIO 













Week Ending July 3, 1937 

















“C-B” Cold Storage Door 


The Better Door 
That Costs No More 


The “C-B” Track Door is 
the only cold storage door 
having the new “C-B” 
Track Door Operating 
Device (patent pending), 
the biggest improvement 
for twenty-five years in 
Cold Storage Doors. 


Heavier “C-B” hinges 
and the new “C-B” fas- 
tener, which were espe- 
cially designed for Cold 
Storage Door use, are 
also new and exclusive 
improvements found only 
in use on “C-B” Cold 
Storage Doors. 


Write for the “C-B”’ 
Cold Storage Door cat- 
alog. Get full and com- 
plete information. 








New “C-B” Track Door 


The Cincinnati Butchers’ Supply Corporation 
824 Exchange Ave., U. S. Yards 1972-2008 Central Ave., 
CHICAGO, ILL. CINCINNATI, OHIO 


BROKEN 


CEMENT FLOORS ? 






























Use Cleve-O-Cement to patch the most troublesome 
spot in your plant—the spot that gets the toughest 
traffic and that ordinarily breaks up after a few days 
of use. Cleve-O-Cement is guaranteed to give you 
the hardest, toughest patch—equal in serviceability 
to the original floor—or it costs you nothing. 


If broken cement floors are your problem then get 
Cleve-O-Cement. It’s entirely different than any 
other floor patching material. NOT an asphalt prod- 
uct. Waterproof, acid resistant, unaffected by freez- 
ing temperature. Dries hard overnight. Tougher in 
24 hours than ordinary cement in 28 days. Write for 
illustrated instructive bulletin. 


THE MIDLAND PAINT & VARNISH CO. 
1324 MARQUETTE CLEVELAND, OHIO 





Pree OF BUY 


nvestigate WHAT THESE PACKERS OFFER 








Hunter Packing Company 


East St. Louis, Illinois | | '@) R ed | Ee # | 
Straight and Mixed Cars GOO0 FOOD 
of Beef and Provisions 


Main Office and Packing Plant 
NEW YORK OFFICE 5 : 
410 W. 14th Street Austin, Minnesota 





REPRESENTATIVES: 
Wm. G. Joyce, Boston 
F.C. Rogers, Inc.,Philadelphia 
































THEE. KAHN’SSONSCO. ao 


CINCINNATI, O. . combine to give 


“AMERICAN BEAUTY” | V x Superb Quality 
HAMS AND BACON = N in these imported 


- — canned Hams. 
Straight and Mixed Cars of Beef, /AMPOI "D) 


a i] = Try a Case Tod 
Veal, Lamb and Provisions COOKED HAM! ne 


Represented by 


NEW YORE PHILADELPHIA WASHINGTON BOSTON 
7 Wie 390 Dee A 1088S Ww ‘sk ; 
° it. le e - ot. e 1 t: 
ve _— j 380 Second Ave., New York, N. Y. 





























Superior Packing Co. 


Price Quality - Service 


from the Land O'€orn 


Teagesaas Pperrrrerr Chicago St. Paul 








BLACK HAWK HAMS AND BACON 
PORK - BEEF - VEAL - LAMB DRESSED BEEF 


Straight and Mixed Cars of Packing House Products BONELESS BEEF and VEAL 


THE RATH PACKING CO. WarERLoo, lowa Carlots Barrel Lots 


BEEF - BACON SSKA VEAL - PORK 
SAUSAGE + LAMB SHORTENING - HAM 


New York, N. Y. QUALITY Washington, D. C. | 





























408 West 14th Street The WM. SCHLUDERBERG—T. J. KURDLE CO.———— 4 


908-14 G St., N. W. 
_ Philadelphia, Pa. Main Office and Plant Richmond, Va. 
The Soute Co. by ee e@ peasant ry BALTIMORE, MD. - Sieeiten nao e Roanoke, Va. 
Winston Salem 3800 £. BALTIMORE ST. 8.A.L.R.R 317 E. Campbell Ave. 
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CHICAGO MARKET PRICES 


WHOLESALE FRESH MEATS 


Carcass Beef 
Week ended 
June 30, 1937. 
Prime native steers— 
400- 600 


1815 @19% 
1814 @19% 


good, 400-600. 
Cows, 400-600 
Hind quarters, choice ... 
Fore quarters, choice ... 


- Fresh Pork, etc. 


Pork loins, 8@10 lbs. av. 
Picnic shoulders 

Skinned shoulders 
Tenderloins 

Spare ribs 

Back fat 

Boston butts 

Boneless = cellar 


Slip bones . 

Blade bones 

Pigs’ feet 

Kidneys, 

Livers .. 

Brains 

Ears .. 

Snouts .. 

Heads ‘ 
Chitterlings @ 5% 


DOMESTIC SAUSAGE 


(Quotations cover fancy grades.) 


Pork sausage, in 1-lb. carton 

Country style sausage, fresh in link.. 
Country style sausage, fresh in bulk.... 
Country style sausage, smoked....... eae: 
Frankfurters, in sheep casings.......... 
Frankfurters, in hog casings............ 
Bologna in beef bungs, choice.... 
Bologna in beef middles, choice 

Liver sausage in beef = 

Liver sausage in hog bun: 

Smoked liver sausage = Tes bungs 
Head cheese 

New England luncheon specialty 

Minced luncheon specialty, aabes 
Tongue sausage 


Souse 


DRY SAUSAGE 


Cervelat, choice, in hog bungs 
Thurginer cervelat 
Farmer 


RRR 


ESSRSSSSSSRSSBENBES 


DAHFSHSNAHASSDHHHH|SSO 


Beef Cuts 


Steer loins, prime @45 
Steer loins, No. 1 @40 
Steer loins, No. 2 @36 
Steer short loins, prime. . @68 
Steer short loins, No. 1.. @52 
Steer short loins, No. 2.. @44 
Steer loin ends (hips)... @29 
Steer loin ends, No. 2... @28 
Cow loins @26 
Cow short loins (@32 
Cow loin ends (hips) @20 
Steer ribs, prime 

Steer ribs, No. 1 

Steer ribs, N 

Cow ribs, No. 2 

Cow ribs, No. 

Steer rounds, 

Steer rounds, 

Steer rounds, 

Steer chucks, 

Steer chucks, 

Steer chucks, 

Cow rounds 


Mileno sala, cheice in hog bungs 

DRY SALT MEATS B. C. salami, new condition 
Frisses, choice, in hog middles 

Clear bellies, 14@16 lbs Genoa style salami, choice 

Clear bellies, 18@20 Ibs...........-+--+- Pepperoni 

Rib bellies, '25@30 Ibs. 

Fat backs, 10@12 lbs. 

Fat backs, 14@16 lbs. 

Regular plates 

Jowl butts 


WHOLESALE SMOKED MEATS 


Fancy reg. hams, 14@16 nage parchment 
paper 


SAUSAGE IN OIL 


Bologna style sausage, in beef rounds— 

24% @25% Small tins, 2 to crate 

sonar 26 Ts in sheep casings— 
ma ns 0 crate 

Standard reg. hams, 14@16 Ibs., “plain. 128% 24 

Picnics, 4@8 Ibs., short shank, plain...21 @22 a ao | ies, oa. & hog casings— 

Picnics, 4@8 Ibs., aoe shank, plain, . .20 vee vesreragens =e 

Fancy bacon, 6@8 Ibs od parchment paper.28 29 

Standard bacon, 6@8 lbs., plain........25 

No. 1 beef ham sets, smoked 

Cow chucks Insides, 8@12 lbs eedocecoccocece 27 

Steer plates BI, 005 40'c¥6s00s00000% = 26 





SAUSAGE MATERIALS 


Medium plates Knuckles, 5@9 ibs (F. 0. B. CHICAGO.) 


Briskets, . 18% D Cooked hams, choice, skin on, fatted.... 
Steer navel ends ........ Cooked hams, choice, skinless, fatted... Regular pork trimmings 

Cow navel ends Cooked picnics, skin on, fatted......... Special lean pork trimmings 
Fore shanks Cooked picnics, skinned, fatted......... 28% Extra lean pork trimmings 


Hind shanks Pork cheek meat 
BARRELED PORK AND BEEF 


Strip loins, No. 1 bnis.. Pork hearts 
Strip loins, No. 

Sirloin butts, Ne. 2 

Sirloin butts, No. 2 Mess pork, regular wae 

Beet catgericine’ Nora: Family back pork, 3i to 34 pieces 

Rump butts 

Flank steaks 

Shoulder clods 

Hanging tenderloins oe 
Insides, green, 6@8 Ilbs.. 
Outsides, green, 5@6 Ibs. 
Knuckles, green, 5@6 lbs. 


Beef Products 


Brains (per lb.).......... @ 8 
Hearts @12 
Tongues 18 
Sweetbreads 
Ox-tail, per Ib. 
Fresh tripe, plain 
Fresh tripe, H. C 

ivers 
Kidneys, per lb. 


row 


Native boneless bull meat (heavy) 
Shank meat 

Boneless chucks 

Beef trimmings 

Beef cheeks (trimmed) 

Dressed canners, 350 lbs. and up 
Dressed cutter cows, 400 lbs. and up.... 
Dr. bologna bulls, 600 Ibs. and up 


aS 


at a fad fe ek pat et 
# 


@i7 

7 

7 

6 
ero 

0 
@21 
@18 
@50 
@45 
@12 
@18 
@13 
@12 
@15 
@15 
@15 


x 


CURING MATERIALS 


Btgstte of soda (Chgo. w’hse stock): 
Pork feet, 200-Ib. bbl......... n 425-lb. bbls., delivered 
Lamb tongue, short cut, 200-lb. b 

Regular tripe, 200-Ib. aa 

Honeycomb tripe, 200-lb. bbl 

Pocket honeycomb tripe, 200-lb. bbl 


— 
ee 


Large crystals 
LARD Dbl. refd.* gran. nitrate of soda 
Salt. per ton, in minimum car of 80,000 
’ Ibs. only, f.0.b. Chicago: 
Prime steam, cash, Bd. trade J Granulated 
Prime steam, loose, Bd. trade.. ‘ m Medium, undried 
Refined lard, tierces, f.o.b. Chgo... 13 dried . 
a Spee, —. Chgo... 
eaf, kettle rendered, tierces 
pms = m4 ee ‘ 
Neutral, erces, f.o.b.. eee 
Medium racks @i1 Compound, veg., tierces, c.a.f...... 


HHHHHHHHH 


Raw, 96 basis, f.o.b. New Orleans.... 
Second sugar, 90 basis 

Standard gran., f.o.b. refiners (2%). 
Packers’ curing sugar, 100 1 


f.o.b. Reserve, La., less 206 

OLEO OIL AND STEARINE Packers’ curing ugar, 250 1b. bags, 
f.o.b. Reserve, La., less 2% 
Extra oleo oil ee ..12% 12% Dextrose, in car lots, per ewt 


Prime No. 2 oleo oil. -.11% ~ 
Prime oleo stearine, edibl eae (Continued on page 55.) 


VEGETABLE OILS 


Crude cottonseed oil, in tanks, f.o.b. 
Valley points, prompt 

White eee in bbls., * o.b. Chgo.. 

Yellow, deodorized 

Soap stock, 50% 

Soya bean ‘oil, f.0.b. 

Corn oil, in tanks, #.0.b. mills 

Cocoanut oil, sellers’ tanks, f.o.b. coast. 

Refined in bbls., f.o.b. Chicago 


OLEOMARGARINE 


(F. 0. B. CHICAGO.) 
White domestic vegetable margarine.... 
White animal fat margarine, in 1 Ib 
cartons, rolls or prints....... 
Nut, 1-lb. cartons 
Puff paste (water churned) 
(milk churned) ..... 


Brains, each 
Sweetbreads 
Calf livers 


Choice lambs 

Medium lambs 

Choice saddles 

Medium saddles 

Choice fores 

Medium fores 

Lamb fries, per Ib. 
Lamb tongues, per Ib.... 
Lamb kidneys, per Ib.... 








PURE VINEGARS 


SAmaIwSow 
RRR RE 


Heavy sheep 
Light shee 

Heavy saddles 
Light saddles 


ss 
SHASADRNBSOA 
= 


Mutton loins 

Mutton stew 

Sheep tongues, per Ib. ... 
Sheep heads, each 


SCHASCHAAHBDOQ 


Jee 


Week Ending July 3, 1937 
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HONEY BRAND : HYGRADE 


HAMS—BACON GRA Beef—Veal 
DRIED BEEF _ . > Lamb—Sausage 


HYGRADE’S Original WEST VIRGINIA HAM 


HYGRADE FOOD PRODUCTS CORP. x.wvou Ny. | 




















Philadelphia Scrapple a Specialty a 


Ca John J. Felin & Co., Inc. | «= 


Lard 
Re hy 4142-60 Germantown Ave., Philadelphia, Pa. a 
New York Branch: 407-409 West 13th Street 


Delicatessen 























/ 
__ Dot 


NIAGARA BRAND 
Choicest 

HAMS s BACON | ci 
SHIPPERS OF STRAIGHT AND MIXED CARS OF Material 


BEEF - PORK - SAUSAGE - PROVISIONS 
BUFFALO-OMAHA-WICHITA 






































a 
Arbogast & Bastian Company Par tridge 
MEAT PACKERS and PROVISION DEALERS PORK PRODUCTS—SINCE 1876 


WHOLESALE SLAUGHTERERS OF 


CATTLE, HOGS, SHEEP AND CALVES The H. H. MEYER PACKING CO. 


U. S. GOVERNMENT INSPECTION ALLENTOWN, PA. Cincinnati, Ohio 


ad BR 0 ¥ i T by Purchasing 


Straight and Mixed Cars of Fresh and Cured PORK PRODUCTS 


from 


UNION stock Yaz=vs THE P. BRENNAN COMPANY CHICAGO, ILLINOIS 
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Chicago Markets 


(Continued from page 53.) 


SPICES 


(Basis Chicago, original bbls., 





bags or bales.) 


Whole. Ground. 
Per lb. Per lb. 
15 16% 


chili ys Fancy 
Chili eo ok Fancy 


Pepina Swee' 
Pimiexo ( 0.1 


Pepper Risck 2 , nae 

lack Lampong 
Black Tellicherry 
White Java Muntok 
White Singapore 
White Packers 


SEEDS AND HERBS 


Ground 
for 


Whole. Sauees e. 
9% 11% 


Coriander Morocco Natural No. 1... 
Mustard Seed, Cal. Yellow 
American 
Marjoram, French 
Oregano 
Sage, Dalmatian Fanc 
Dalmatian No. 1 


SAUSAGE CASINGS 


(F. 0. B. CHICAGO.) 
(Prices quoted to manufacturers of sausage.) 
Beef casings: 

Domestic rounds, 180 pack 

Domestic rounds, 140 pack 

Export rounds, wide 33 

Export rounds, medium 

Export rounds, narrow is 
@. 
@. 


gular 
Middles, ocheet, wide, 2@2% in.... 
Middles, select, extra wide, 2% in. 


Dried bladders: 
12-15 in. wide, os 
10-12 in. wide, 


in. wide, flat 
Hog casings: 


English medium ... 
Wide, per 100 yds 
Extra wide, per 100 yds 


LIVE CATTLE 
Steers, good 


Cows, common to medium 
Cows, low cutter and cutter 
Heifers 

Bulls, cutter to medium 
Bulls, good, sausage 


LIVE CALVES 


Vealers, good to choice... 
Vealers, medium to good.. 
Vealers, common 


LIVE HOGS 


Hogs, good to choice, 160-210-Ib 
Pigs, 125-lb. 


- $11.50) 


a 11.60 
-.. 10.50 
- 6.00 


LIVE LAMBS 


Lambs, good and choice, spring 
Ewes, shorn 


DRESSED BEEF 
City 


Choice, native, heavy 
Choice, native, light 
Native, cemmon to fair 


Western eet Beef. 
Native steers, 600@800 1 “7 
Native choice yearlings, 140@000 lbs. -20 
Good to choice heifers 18 
Good to choice cows 16 
Common to fair cows 
Fresh bologna bulls 


BEEF CUTS 


Western. 


28 
gz 


21 23 
18% @20% 


gn 

Rolls, reg. 6@8 lbs. av 
Rolls, reg. 4@6 lbs. av 
Tenderloins, 4@6 lbs. av 
Tenderloins, 5 

Shoulder clods 


@17 


Common : 15 


DRESSED SHEEP AND LAMBS 


Lambs, spring, prime 
Lambs, spring, & 

Lam 38 Ibs. 
Sheep, g 

Sheep, fedium 


DRESSED HOGS 


Hogs, good and ehoice (90-140 Ibs. 


azenes 


10.75 
7.50 


= ry4 


#1 0S 480 
3.00@ 4.50 


). .$17.25@18.00 


NEW YORK MARKET PRICES 


FRESH PORK CUTS 


Pork loins, fresh, Western, 10@12 Ibs.. 
Pork tenderloins, fresh 

Pork tenderloins, froze 

Shoulders, Western, logis Ibs. av 
Butts, boneless, Weste: 

Butts, regular, Weetien. 

Hams, Western, fresh, 10@12 Ibs. av. 
Picnic hams, West. fresh, 6@8 lbs. av. 
Pork trimmings, extra lean 

Pork trimmings, regular 50% lean 
Spareribs 


SMOKED MEATS 


Regular hams, 
Regular hams, 
Regular hams, 


& 


FE 


Picnics, 4 

Picnics, 6@8 lbs. 

City pickled uetiten, “egia 
Bacon, boneless, estern. 
Bacon, boneless, gy AS 
Rollettes, 8@10 lbs, 

Beef tongue, light. . 

Beef tongue, heavy..... 


FANCY MEATS 


Fresh steer tongues, untrimmed..... 
steer tongues, 1. c. trimmed... 

Sweetbreads, bee 

Sweetbreads, veal 


SEBSSESSRSENSEN 


16c a pound 


Shop Fat 
Breast Fat 
Edible Suet 


GREEN CALFSKINS 

5-9 91%4-12% 12%-14 14-18 
Prime No. 1 Veals..19 2.65 
Prime No. 2 Veals..18 2.45 
Buttermilk No. 1....16 2.35 
Buttermilk No. 2.... 2.2 
Branded Gruby 9 1.85 
Number 3 9 1.85 


Round shins, heavy, delivered basis 
light, delivered basis 
Flat shins, ae’ delivered basis 


Thighs, blades and buttocks 
White hoofs 
Black and striped hoofs 





COOPERAGE 
(Prices at Chicago.) 


Ash pos barrels, black hoops. 
Ash pork barrels, galv. hoops 
Oak pork ee ay black hoops 
Oak pork barre galv. hoops 
White = ham "aces 

Red oa 

White. a. lard tierces 





Week Ending July 3, 1937 





A natural ! 


dust like 


Natural Casings! 








S. OPPENHEIMER & CO, INC. 
610 Root Street 470Washington Street 


_ Chicago 





: New York 








Classified 


ADVERTISEMENTS 


Advertisements on this page, $3.00 an inch for each insertion. Position 
anted, special rate, $2.00 an inch for each insertion. Minimum Space 1 


inch, not over 48 words, including signature or box number. 


Remittance must be sent with order. 


No display. 











Position Wanted 


Men Wanted 


Equipment for Sale 











Refinery Expert 


with twenty years’ experience in refining and | 


hydrogenation of vegetable oils, manufactur- 
ing oleomargarine and shortenings. desires 
position with progressive company where care- 
ful training and thorough workmanship will 
show results. W-784, THE NATIONAL PRO. 
VISIONER, 407 S. Dearborn St., Chicago. II. 





Salesman 


Salesman, traveling for a manufacturer of | 


lunch loaf containers, would like to take on 
a line of flour or other items on commission 
basis. Can produce results and offer best 
of references. W-797, THE NATIONAL PRO- 
VISIONER, 300 Madison Ave., New York City. 





Sausagemaker 


Young man experienced in manufacture full line 
sausage products, specialties, boiled and baked 
hams, loaves; curing and smeking hams and bacon. 
Can turn out uniform quality products at reason- 
able costs. Go a on trial. Married, Ref- 
erences wages. W-796 THE NA- 
TIONAL PROVISIONER. 407 S. Dearborn St., Chi- 
cago, I 


Plant for Sale 














On account of the proposed dissolu- 
tion of the Company, the packing plant 
of the 

Cc. G. KRIEL COMPANY, 


BALTIMORE, MARYLAND 
is offered for sale. The Company has a 


large well-established business and has 


enjoyed an enviable record for more | 


than 100 years. Capacity for slaugh- 


tering 1500 hogs daily. Near railroad. 
Apply to 
FREDERICK J. SINGLEY, 


215 NORTH CHARLES STREET, 
BALTIMORE, MD. 








TAKE ADVANTAGE of these 
OPPORTUNITIES 














Salesman to call on Italian dry sausage 
and cheese trade in greater New York. Must 
know trade, experienced, be aggressive. An- 
swer in detail by letter, giving full qualifica- 
tions. No telephone call. J. S. Hoffman Co., 
Ine., 189 Franklin St., New York City. 





Artery Pumper Wanted 


Position open for man experienced in ar- 
tery pumping briskets, tongues, hams, picnics, 
ete. No other experience necessary. W-799, 
THE NATIONAL PROVISIONER, 407 S. 
Dearborn St., Chicago, Ill. 








Business Opportunities 








Sausage Plant—Pork Products 


For sale, sausage manutocturiak. pork prod 
ucts. Sales over $400,000 in 7 months, all 
wholesale. Fully pn ne plant, A-1 condi- 
tion. Fine farming community. trucks, 17 
routes, employ 34. Established 32 years. 
Valuable trade name. Stand strict investiza- 
tion. Selling on account of health. Terms. 
Apple Co., Brokers, Cleveland, Ohio. 





Miami Packing Plant 


Partner wanted in old established, largest 
slaughter house in South Florida. Complete 
butchering plant for about 100 cattle daily, 
chill room, cooler and freezer. Party must be 
experienced in selling. State amount able to 
invest. Atlantic Butchers Corp. Box 273, 
Hialeah, Fla. Phone Canal 89. 








Equipment for Sale 








Rebuilt Equipment.for Sale 


Item No.9 One No. 6 “Boss” 
with 25-hp. motor. 


Item No. 17 One 150-ton Thomas-Albright top | 


discharge hydraulic crackling 

press with 20 in, x 30 in. curb. 
FS-790, THE NATIONAL PROVISIONER, 
407 S. Dearborn St., Chicago, I1l. 





Used Packinghouse Equipment 


For sale, 24-ton Frick ice machine with steam | 


| engine. Brownell boiler, Gem City boiler, Permutit 


water softener, cattle scale, track scales, pumps, 
lard cooking tank, blowers, tallow tanks, other 
items. For list and full particulars write to Geo. 
H. Alten, P. 0. Box 426, Lancaster, Ohio. 





silent cutter | 


Used Sausage Machinery 
No. 57-T “Buffalo” self-emptying 


cutter 
43-T “Buffalo” 


No. 
cutter 

No. 43 “Buffalo” silent cutter 

No, 38 “Buffalo” silent cutter 

500 lb. “Buffalo” stuffer 

200 lb. “Buffalo” stuffer 

400 lb. Randall stuffer 

No. 56-B “Buffalo” Grinder 

1,000 lb. “Buffalo” Mixer 

400 lb. “Buffalo” Mixer 
Thoroughly overhauled, A-1 condition. 
FS-793, THE NATIONAL PROVI- 
— 407 S. Dearborn St., Chicago, 


self-emptying 





Used Equipment 
Packer will dispose of following 
surplus equipment, in first class condi- 
tion: 
50 white oak curing vats, 1,500 
Ibs. 
100 new metal hog gams. 
100 hog trolleys to go with gams. 
100 single short beef hooks with 
rollers, for sales cooler. 
Terms on application. FS-794, THE 
NATIONAL PROVISIONER, 407 S. 
Dearborn St., Chicago, IIl. 





Used Equipment for Sale 

Anderson Oil Expellers, motor 
glee with 15-H.P., AC motors, complete 
with tempering apparatus; 2 Anderson RB 
ag two 4 ft. x 9 ft. Mechanical Mfg. 
Co. Lard Rolls ; 1 Allbright Nell 2% ft. x 
ft. Jacketed Dryer; 3 Bartlett & Snow Jack- 
eted ag or Tankage Dryers; one 24 in. 
x 20 in. Type “B” Jeffrey Hammer Mill; one 
24 in. x 16 in. Gruendler Hammer Mill ; 2 
Jay-Bee Hammer Mills, No. 2, No. 8 
Cracklings; 2 Mechanical Mfg. Co. 


| Arm Meat Mixers; 1 Buff 


uffalo No. 23 Silent 
Cutter; 1 No. 41 Enterprise Meat Chopper; 
1 “Boss” No. 166 Meat Chopper. Miscel 
laneous: Cutters, Grinders, Melters, Cookers, 
Rendering Tanks, Hydraulic Presses, Kettles, 
a, ete. What have you for salet Send 
us a 
CONSOLIDATED PRODUCTS COMPANY 
14-19 Park Row, New York, N. Y. 
Shops and Plant 
331 Doremus Ave., Newark, N. J. 





Bacon Slicer 


For sale, Link-Belt power bacon slicer, 
General Electric motor, 3-phase, 60-cycle, 
220-volts, 2-HP. Good condition. Shipped on 
trial. One year to pay. Wilmington Pro- 
vision Co., Wilmington, Del. 








WILMINGTON 





Wilmington Provision Company 


TOWER BRAND MEATS 


Slaughterers of Cattle, Hogs, 


Lambs and Calves 
U. 8. GOVERNMENT INSPECTION 





DELAWARE 








Hams—Bacon-—Sausages—Lard—Scrapple 
F. G. VOGT & SONS, INC.—PHILADELPHIA, PA. 


Liberty 
Bell Brand 
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UNITED DRESSED BEEF COMPANY 


J. J. HARRINGTON & COMPANY 
City Dressed Beef, Lamb and Veal, Poultry 











Oleo Oils Stock Foods Pulled Wool Calf Skins 
Stearine Calf Heads Pickled Skins Horns 
Tallows Cracklings Packer Hides Cattle Switches 
i 
Selected Beef and Sheep Casings 
43rd & 44th Street 
First Ave. and East River NEW YORK CITY Murray Hills 2900 

















To Sell Your Hog Casings 
in Great Britain 


communicate with 


STOKES & DALTON, LTD. 
Leeds 9 ENGLAND 











FRANK A. JAMES 
21-23 FARRINGDON ROAD, LONDON, E. C. 1 
Cable Address: - - + JAMMETHO SMITH, London 
We are large Buyers all the year 
round of all grades of Hog Casings 


Cable Offers: - - C. I. F. LONDON 





W. J. KEMPNER, LTD. 


Quality Sausage Casings 
47-53 St. John St., Smithfleld, London, E. C. 1. 
Cables: Supplant, London 
Continuous Buyers of Quality Hog Casings 
in Carload Lots 











Phone Gramercy 5-3665 


Schweisheimer & Fellerman 
Importers and Exporters of 
SAUSAGE CASINGS 


Selected Hog and Sheep Casings a Specialty 
Ave. A, cor. 20th St. ew York, N 










N. Y. 




















HARRY LEVI & COMPANY, INC. 
IMPORTERS EXPORTERS 


SAUSAGE CASINGS 


625 Greenwich St. 
NEW YORK, N. Y. 


723 West Lake St. 
CHICAGO, ILL. 


THE CUDAHY PACKING CO. 


PRODUCERS, IMPORTERS AND EXPORTERS OF 


Sausage Casings 


221 NORTH LASALLE STREET 


Week Ending July 3, 1937 








CHICAGO, U. S. A. 


SAUSAGE 


is Finer Tasting 
in Natural Casings 


SALZMAN CASINGS CORP. 


4021 Normal Ave., Chicago, Illinois 


Sceseneeneneenamennsemmeneetimennntianiendl 


“The Skins You Love to Stuff” 


Early & Moor, Inc. 
SAUSAGE CASINGS 


Exporters 
Importers 


Attention 


For YOUR Pork Sausage Use 
OUR Graded SHEEP CASINGS 













































139 Blackstone St. 
Boston, Mass. 








Selected 


Sausage Casings 




















MAY CASING COMPANY, INC. 


FORMERLY M. J. SALZMAN CO., INC. 
619 West 24th Place, Chicago, IIl. 
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AID VE RTUSIERS 


in this issue of 


Provisioner 


tions apers, 


The National Provisioner is a Member Audit Bureau 
of Circula: and Associated Business P: , Inc. 


Adler Company, The 

Advance Oven Co. 

Allbright-Nell Co., The 

a ead bay bo 050 tbe ee 52 
Arbogast & Bastian Co. ............ 54 
Armour and Company 


Bemis Bro. Bag Company 

Brady, McGillivray & Mulloy 
iy RE 51 
Brennan Company, The P 


i i Ee oe ks pow 34 
Callahan and Co., A. P 

Chelsea Fan & Blower Co. ......... 
Chevrolet Motor Co. .............. 7 
Cincinnati Butchers’ Supply Corp. .. 51 
Cudahy Packing Co. .......ccceces. 57 


Diamond Iron Works 

Dold Packing Co., Jacob 
a eee 
Dunning & Boschert Press Co. Inc. .. 


Ne IDS 6.5 dives cs cess en 57 
Electric Auto-Lite Co. ............. 26 
Exact Weight Scale Co. ............ 22 


Feaman & Nolan 

Felin & Co., Inc., John J............ 
EE SEE ere 3, 32 
French Oil Mill Machinery Co. ...... 36 
Frick Company 

Fruehauf Trailer Co., Inc. ......... 5 


Griffith Laboratories 


Halsted & Co., Inc., E.S. ........... 
Ham Boiler Corporation 

Hormel & Co., Geo. A. ............. 
Hubbard Packers Machinery 

Hunter Packing Co. .............8. 52 
Hygrade Food Products Corporation 54 


Independent Casing Co. ........... 46 
Industrial Chemical Sales Co. ...... 36 
International Harvester Co. ........ 18 
International Salt Co. ............. 9 


ES ONS a ee 36 
Se a ne 48 





If all the companies listed here were to go out of busi- 
ness tomorrow the result to you wien be disastrous. 
Substitute sources of equipment, supplies and serv- 
ices would have to sought, and while they were 
being found—if they ever could be found—your opera- 
tions would be seriously crippled, your losses would 
be terrific. It takes years to build up and make avail- 
able what these firms offer—years in the crucible of 
actual use, prompt delivery, continuous improve- 
ment, and the satisfying of hundreds of customers. 





IN oo cinwe ve be baud wae 57 


SS 52 
HRemomer, W. d., Ldd. ..........200. 57 
Kennett-Murray & Co. ............ 45 
Kold-Hold Mfg. Co. ............... 26 


I Be A ow ba oes sans 48 
Levi, Harry & Company, Inc. ....... 57 
Luce Manufacturing Co. ........... 51 


Harry Manaster & Bro. ........... 54 
May Casing Company 57 
Mayer & Sons Co., H. J. ............ 48 
pe ES 36 
os a ls we eee wee 45 
Meyer, H. H., Packing Co. ......... 54 
Midland Paint & Varnish Co. ....... 51 


Omaha Packing Co. ...... Fourth Cover 
Oppenheimer & Co., Inc., S. ........ 55 
Owens-Illinois Glass Co. ........... 20 


Peters Machinery Co. ............. 34 


Rath Packing Company 
ee 


a ee 
Salzman Casings Corporation 
Schluderberg, Wm.-T. J. Kurdle Co. . 
Schweisheimer & Fellerman 

Smith, Brubaker & Egan 

Smith’s Sons Co., John E. .Second Cover 
Specialty Mfrs. Sales Co. .......... 48 
Staley Mfg. Co., A. E. ..... First Cover 
..., & be a eee 22 
Standard Pressed Steel Co. ........ 6 
_ | = Serene 30 
3 ee 23 
Stokes & Dalton, Ltd. ............. 57 
Superior Packing Co. ............. 52 
Swift & Company 48 
Sylvania Industrial Corp. .......... 11 


United Dressed Beef Co. ........... 57 


Vogt & Sons, Inc., F.G. ............ 56 
Vogt Processes, Inc. ...... aa ore teas 8 


West Carrollton Parchment Co. ..... 34 
Wilmington Provision Co. .......... 56 


While every precaution is taken to insure accuracy, we cannot guarantee against the possibility of a change or omission in this index. 
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